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Who  said  we  had  to  be  fair? 
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Don  Dwight,  Publisher 

The  Minneapolis  Star/ Minneapolis  Tribune 


Media  fairness  is  not  required  by  law. 

The  First  Amendment  requires  only  that  the  government 
allows  us  to  publish  without  restraint. 

However,  fairness  and  responsibility  are  subjects  that 
are  getting  more  and  more  attention  these  days. 

The  concept  of  “responsibility”  was  added  recently  to  the 
statement  of  purpose  of  the  Southern  Newspaper  Publishers 
Association,  which  has  long  dedicated  itself  to  the  advocacy  of  a 
“free  and  strong”  press. 

A  press  that  is  responsible  will  do  much  to  insure  a  press 
that  is  free  and  strong.  It  is  something  that  we  at  the 
Minneapolis  newspapers  pay  a  lot  of  attention  to. 

Minnesota  has  had  a  news  council  since  1971  to  hear 
complaints  about  errors  or  unfairness  that  cannot  be  resolved  by 
direct  contact  between  the  complainant  and  the  publisher  or 
broadcaster.  It  is  the  first  and  only  state  news  council  in  the 
country,  and  we  respect  and  support  its  efforts. 

A  National  News  Council  also  exists.  Right  now  Dick 
Cunningham,  reader  representative  for  the  Minneapolis 
Tribune,  is  spending  a  six-month  sabbatical  as  its  associate 
director  to  “investigate  the  attitudes  that  seem  to  nourish 
concerned,  respectful  dialogue  between  journalists  and  readers.” 

While  fairness  is  not  mandated,  it  is  our  responsibility. 
Effective  forums  such  as  news  councils  and  readers 
representatives  can  be  an  essential  part  of  the  fabric  of  a  press 
that  is  free  and  strong. 


•  > 

r-  3: 

T3 


O 

O' 


one-third  of  the  Chicago  SMSA  is  not 
effectiveiy  covered  by  the  Chicago 
Tribune  and  Chicago  Sun-Times 


....  to  reach  that  important 
market  segment  in  Kane  and 
Wiil  counties,  you  need 


Greater  Chicago  Newspapers  DELIVER  55% 

coverage  of  the  suburban  two-county  “ MARKET -APART” 
not  reached  by  the  Chicago  newspapers  . . . 

•  612,400  POPULATION  •  192,400  HOUSEHOLDS 

Greater  Chicago  Newspapers  REACH 


55% 

Greater 

Chicago 

News- 


★  1  out  of  every  2  adults  with  household 
incomes  $25,000-1- 

★  more  than  two-thirds  of  the  people 
between  the  ages  of  25  to  44 

★  more  than  two-thirds  of  all  adults  in  Kane 
and  Will  counties 


★  almost  twice  as  many  adults  as  the 
Tribune  or  Sun-Times  who  are  college 
graduates  or  better 

★  twice  as  many  people  as  the  Tribune  and 
Sun-Times  who  have  traveled  by  airplane 
(domestic)  in  the  past  12  months 

★  over  58%  of  the  professional /technical 
people  in  Kane  and  Will  counties 


SOURCE:  SCARBOROUGH  REPORT  —  1 978 


16% 


Tribune  ® 

II  Sun-Times 

NEWSPAPER  COVERAGE 
OF  KANE  &  WILL  COUNTIES 
612,400  POPULATION 


Greater  Chicago  Newspapers, 
Copley  Newspapers,  are 
represented  by  Sawyer,  Ferguson, 
Walker-Co.,  Inc. . . .  phone  your 
nearest  SFW  regional  office 


“A  MARKET  Greater  Chicago  Newspapers 

APART” 


THE 

BEACON-NEWS 
Aurora 


THE 

HERALD-NEWS 
Joliet 


THEl 
COURIER-NEWS 
Elgin 


Announcing  the  1980  Media  Awards 
for  Economic  Understanding. 

Prizes  for  Excellence  in  Economic  Reporting. 


Purpose: 

For  the  fourth  year,  the  Media 
Awards  for  Economic  Understand¬ 
ing  will  recognize  outstanding 
reporting  to  general  audiences. 

The  goal  of  the  program  is  to  stim¬ 
ulate  economic  reporting  which 
is  imaginative  and  easily  under¬ 
standable  to  the  average  reader, 
viewer  or  listener.  Awards  will  be 
made  to  media  professionals  who 
do  an  outstanding  job  of  improv¬ 
ing  the  public  level  of  economic 
understanding. 

Awards: 

A  total  of  $105,000  in  cash  prizes 
is  available  for  awards  in  14 
media  categories,  competitively 
grouped  according  to  circulation 
or  scope  of  market.  In  each  cate¬ 
gory  a  First  Prize  of  $5,000  and 
a  Second  Prize  of  $2,500  are 
offered.  A  distinguished  panel  of 
independent  judges,  appointed 
by  The  Amos  Tuck  School  of  Busi¬ 
ness  Administration,  selects  all 
winners.  These  winners  will  be 
announced  and  honored  at  a 
May  19, 1981 ,  luncheon  in  New 
York  City. 

Eligibility: 

Entries  must  be  original  works 
published,  broadcast  or  telecast 
between  January  1, 1980,  and  De¬ 
cember  31,  1980. 
Administration: 

The  Amos  Tuck  School  of  Busi¬ 
ness  Administration  of  Dartmouth 
College  is  sole  and  independent 
administrator  of  the  program. 


Judges: 

I.W.  Cole 

Dean 

Medill  School 
of  Journalism 
Northwestern  University 
Edward  R.  Cony 
Vice  President/News 
The  Wall  Street  Journal 
William  E.  Gibson 
Senior  Vice  President 
Economics  and  Rnancial 
Policy 

McGraw-Hill,  Inc. 

Victor  Gotbaum 

Executive  Director 
District  Council  37 
American  Federation 
of  State,  County 
&  Municipal  Employees 
Norman  E.  Isaacs 
Chairman 

National  News  Council 
Paid  W.  MacAvoy 

Milton  Steinbach  Professor 
of  Organization  and  Man¬ 
agement  and  Economics 
Yale  School  of  Organization 
and  Management 
Paul  Miller 
Director 

Gannett  Co.,  Inc. 

Ralph  A.  Re  nick 

Vice  President 
Wometco  Enterprises 
S.  William  Scott 

Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Co.,  Inc. 


OttoA.Silha 

Chairman 
Minneapolis  Star 
&  Tribune  Co. 

Adele  S.  Simmons 

President 

Hampshire  College 

Frank  Stanton 

Former  President,  CBS 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 
&  Editor 

Los  Angeles  Times 

Media  Awards  for  Economic  Un¬ 
derstanding  is  funded  by  a  grant 
from  Champion  International  Cor¬ 
poration,  Stamford,  Connecticut. 

For  additional  information  or 
entry  blanks,  use  coupon 
below  or  call:  C603)  643-5596 
C603)646-S084 


Ms.  Jan  B.  Bent,  Program  Administrator 
Media  Awards  for  Economic  Understanding 
The  Amos  Tuck  School  of  Business 
Administration,  Dartmouth  College 
Hanover,  New  Hampshire  03755 

Please  send  me  the  following: 

□  More  information. 

□  Entry  blank. 

Name _ 

Address _ 

City _ 

State _ Zip - 


Iifedia  Aswajxls  ftir 
E(X)ininic  Understanding 


Deadline  for  entries: 
Jan.l5, 1981, postmark. 
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Promote  your  journalism  awards 
with  advertising  in  the 


9th  Annual  E&P 
JOURNALISM 
AWARDS  ISSUE 
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Awards  you  present — or  those  your  paper 
receives— get  top  attention  all  year 
from  news  media  people,  in  E&P’s  most 
popuiar  annual  pull-out  supplement 

Published 
DECEMBER  27, 1980 


NOVEMBER 

2-14 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Newspaper  Foundation,  Hilton  Inn  on  the  Campus, 
Rochester,  N.Y. 

5-6 — Audit  Bureau  of  Circulation,  Fairmount  Hotel,  San  Francisco. 

5-7 — Electronic  Home  News  Delivery,  Center  for  New  Communica¬ 
tions,  Ernie  Pyle  Hall.  Indiana  University,  Bloomington,  Ind. 

7-8 — Wisconsin  Newspaper  Association,  Madison,  Wise. 

19-22— Society  of  Professional  Journalists  convention,  Hyatt  Regency, 
Columbus,  Ohio. 

18-21 — Associated  Press  Managing  Editors,  Pointe  Resort  Hotel, 
Phoenix,  Ariz. 

30-Dec.  12 — Circulation  Management  Development  Seminar,  sponsored 
by  the  Gannett  Newspaper  Foundation,  Plaza  International 
Hotel,  Tucson.  Arizona. 


DECEMBER 

4-6 — New  England  Society  of  Newspaper  Editors,  Sonesta  Hotel,  Hart¬ 
ford,  Conn. 

6 — KU-NPPA  Photojournalism  Conference,  University  of  Kansas 
Student  Union,  Lawrence,  Kans. 


JANUARY  1981 

11-14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 
25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 


FEBRUARY 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference.  Hilton  Hotel.  Biloxi.  Mississippi. 

12- 15 — California  Daily  Newspaper  Publishers  Association.  Double- 

tree  Inn,  Monterrey,  Calif. 

13- 15 — SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

17-20 — NACON,  Plaza  of  Americas,  Dallas.  Tex. 


Advertising  deadline:  December  18 

Your  advertising  in  this  important  directory 
will  be  read  by  newspeople  at  daily  and  weekly 
newspapers,  wire  services,  feature  syndicates 
and  news  magazines.  You’ll  attract  more  entries 
for  your  competition  when  you  highlight  prizes 
offered,  deadlines,  and  other  information  needed 
to  submit  nominations.  You'll  also  save  a  good 
deal  of  the  postage  involved  in  making  extensive 
mailings,  and  list  maintenance. 

If  you’re  an  award-winning  publication,  an  ad 
featuring  a  bit  of  judicious  boasting  in  E&P’s 
Awards  Directory  makes  it  just  that  much  easier 
to  attract  top  quality  personnel  to  your  staff. 

RATES:  Page,  $1475;  two-thirds  page,  $1150;  half-page,  $870;  one-third, 
$620;  one-sixth,  $390;  one-twelfth,  $250,  or  contract  rate  applies. 

Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022  •  (212)  752-7050 


MARCH 


11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 


APRIL 

1-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III. 
4-6 — American  Newspaper  Publishers  Association,  Hyatt  Regency, 
Chicago. 
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offices  at  575  Lexington  Ave..  New  York.  N.Y.  10022.  Cable  address  "Edpub.  New 
York. "  Second  class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices. 
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EDITOR  &  PUBLISHER  for  November  1,  1980 


limmy  Carter's 
Watergate 


WASHINGTON— It's  called  "Billy- 
gate,"  but  "Libyagate"  might  be  a  more 
appropriate  title,  since  if  and  when  it  final¬ 
ly  unfolds  more  than  Billy  Carter  will  be 
involved.  The  scandal  has  been  surprising¬ 
ly  well  contained  during  the  election  cam¬ 
paign  period,  but  that  too  makes  it  similar 
to  Watergate.  Watergate  was  also  sub- 
meged  during  the  election  campaign  in 
1972  and  was  of  no  help  to  George 
McGovern  in  staving  off  his  defeat  at  the 
hands  of  Richard  Nixon. 

There  is  some  similarity  between  the 
early  reticence  of  the  press  to  develop  the 
Watergate  story  and  the  handling  of  the 
efforts  of  Libya  to  win  influence  with  the 
Carter  administration  through  Billy  Carter 
and  others.  The  major  difference  is  that  a 
lot  of  material  about  the  Libyan  scandal  is 
available  to  media  and  is  not  being  heavily 
publicized. 

The  Story  of  the 
Secret  Tapes  Ignored 

On  September  28,  the  Denver  Post  pub¬ 
lished  a  major  front  page  story  about  a 
conspiracy  to  get  the  U.S.  Government  to 
release  8  C-130  military  planes  to  Libya, 
hoping  to  use  the  chairman  of  the  Demo¬ 
cratic  National  Committee,  lohn  White, 
as  the  main  lever.  The  Denver  Post  had  a 
scoop,  having  obtained  access  to  over  50 
tapes  of  conversations  made  by  an  infor¬ 
mant  who  had  penetrated  the  conspiracy. 
The  tapes  had  been  sealed  by  a  federal 
judge,  but  copies  had  been  obtained  by  a 
Senate  Judiciary  subcommittee  that  has 


been  looking  into  the  case.  John  White's 
attorney  has  denied  that  White  was  in¬ 
volved  in  the  conspiracy  and  strongly  dis¬ 
putes  the  accuracy  of  what  was  said  in 
those  secretly  taped  conversations. 
However,  Senator  Orrin  Hatch,  a  member 
of  the  Senate  subcommittee,  said  that 
White  is  one  of  the  targets  of  the  grand 
jury  investigation  that  has  been  proceed¬ 
ing  at  a  leisurely  pace  in  New  York.  If  only 
half  of  what  those  tapes  indicates  is  ever 
shown  to  be  true,  this  could  be  a  Water- 
gate-size  scandal.  The  rest  of  the  media 
showed  little  interest  in  the  Denver  Post 
story,  however. 

On  October  24,  this  same  strange 
apathy  was  displayed  when  the  New  York 
Times  Syndicate  distributed  an  important 
story  by  Arnaud  de  Borchgrave,  co-author 
of  The  Spike,  and  Michael  Ledeen,  execu¬ 
tive  editor  of  Washington  Quarterly.  They 
reported  that  Billy  Carter  had  received  an 
extra  $50,000  from  Libya  that  has  never 
been  reported,  that  while  he  was  in  Libya, 
Carter  met  with  PLO  terrorist  leaders 
George  Habash  and  Yasir  Arafat,  and  that 
President  Carter  had  interceded  with 
Egyptian  President  Anwar  Sadat  to  per¬ 
suade  him  not  to  carry  out  an  attempt  to 
overthrow  Libya's  Khadafy.  De  Borcb- 
grave  and  Ledeen  claim  to  have  ferret- 
ted  out  this  information  "at  some  risk  to 
life  and  limb."  One  of  their  sources  was  a 
high-level  Libyan  defector,  Mohammed 
Mougariaf.  Another  was  Michele  Papa,  a 
Libyan  agent  in  Italy  who  helped  arrange 
Billy  Carter's  trip  to  Libya.  De  Borchgrave, 
who  was  chief  foreign  correspondent  of 


Newsweek  until  recently,  is  also  known  to 
have  excellent  contacts  with  many  foreign 
heads  of  state  and  intelligence  officials. 

De  Borchgrave,  a  world-class  journalist 
with  34  years  of  experience,  considered 
the  story  explosive.  The  New  Republic,  a 
respected  liberal  magazine,  ran  it.  The 
New  York  Times  Syndicate  thought 
enough  of  it  to  put  it  on  the  wire  to  their 
300-odd  clients,  offering  it  for  prices  rang¬ 
ing  from  $50  to  $750.  Only  15  papers 
were  willing  to  pay  for  the  story.  Our  in¬ 
quiries  indicated  that  most  of  those  ran  it 
on  page  one.  It  was  the  lead  story  in  the 
Atlanta  Constitution,  for  example. 

The  Pre-emptive  Spike 

The  New  York  Times  and  the  Boston 
Globe  paid  for  the  story  but  failed  to  use  it. 
This  prevented  the  story  from  being  used 
by  competing  papers  in  New  York  and 
Boston.  The  Times,  which  had  paid  $500, 
ran  a  little  story  on  page  A-34  about  the 
article.  It  consisted  mainly  of  Billy  Carter's 
denials  of  the  charges.  Alongside  it,  the 
Times  ran  an  AP  story  saying  that  a  Senate 
subcommittee  had  found  that  Billy  had 
made  no  effort  to  influence  U.S.  policy  on 
Libya.  It  did  noLrun  the  UPl  story  that  said 
Billy  told  federal  investigators  that  he  had 
recommended  a  "more  pro-Libyan" 
policy. 

The  Detroit  Free  Press  said  it  did  not 
take  the  de  Borchgrave-Ledeen  story  be¬ 
cause  of  the  cost.  Two  other  editors 
thought  the  charges  were  not  sufficiently 
documented.  That,  of  course,  was  the  atti¬ 
tude  that  contained  Watergate  in  1972. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.W.,  Washington,  D.C.  20005,  or 
call  (202).  783-4406. 


Newsbriefs _ 

Car  union  runs  ads 

United  Automobile  Workers  has  scheduled  newspaper  ads 
and  radio  commercials  to  sell  U.S. -built  cars. 

Douglas  A.  Fraser,  president  of  the  union,  said  the  cam¬ 
paign,  which  is  the  first  ever  to  make  a  sales  pitch  directly  to 
the  public,  would  cost  about  $200,000. 

The  print  phase  of  the  campaign  began  October  29  in  the 
New  York  Times,  Washington  Post,  Los  Angeles  Times,  De¬ 
troit  Free  Press  and  some  editions  of  Wall  Street  Journal. 

Each  paper  during  the  campaign  will  publish  three  full-page 
ads,  prepared  and  placed  by  Gens,  Falley  &  Associates, 
Boston. 

The  union  will  also  use  radio  commercials  in  15  markets  after 
election  day.  Waggener  &  Associates,  Kansas  City,  is  hand¬ 
ling  radio. 

UNESCO  resolutions  assailed 

Robin  Chandler  Duke,  chief  U.S.  delegate  to  the  UNESCO 
general  conference  in  Belgrade  issued  a  statement  attacking 
the  principle  set  forth  in  some  of  the  news  media  resolutions 
that  were  adopted  (October  25)  after  five  weeks  of  debate. 

She  objected  to  lanquage  in  one  resolution  and  in  the  UN¬ 
ESCO  budget  that  states  that  the  media  have  the  responsibil¬ 
ity  for  implementing  social  and  economic  policies. 

For  example,  where  the  resolution  says  Journalists  should 
be  responsible,  the  West  replies  that  this  does  not  give  UN¬ 
ESCO  the  right  to  draw  up  a  code  of  journalistic  conduct.  The 
West  disagrees  completely  with  passages  saying  that  news 
organizations  can  be  used  to  promote  “development 
strategies.” 

Nicholas  Gordon-Lennox,  the  British  government’s  top 
negotiator  on  communications,  said  his  country  was  alone  in 
opposing  the  resolution  calling  for  the  establishment  of  a 
member  UNESCO  commission  under  the  direction  of  Sean 
MacBride.  The  resolution,  he  said,  “no  matter  what  you  call 
it,  does  enunciate  principles”  for  the  future  planning  of  global 
communications  and  international  news.  Britian  went  along 
with  the  consensus  in  order  to  prevent  split  in  the  Western 
attitude. 

The  resolutions  (E&P,  October  25)  are  not  legally  binding 
on  nations. 

Editor  pleads  not  guilty 

Charles  Postell,  state  editor,  Albany  Ga.)  Herald,W\s  wife 
and  a  third  person  pleaded  innocent  (October  27)  to  charges  of 
taking  part  in  an  abortive  attempt  to  help  four  death  row 
inmates  escape  from  the  Georgia  State  Prison. 

*  *  ♦ 

The  Fort  Pierce  (Fla.)  News  Tribune,  which  was  an  after¬ 
noon  daily  since  1926,  has  switched  to  morning  publication. 
The  paper  will  also  begin  publishing  a  Saturday  edition  for  the 
first  time,  making  the  newspaper  a  seven-day  a  week  publica¬ 
tion. 

*  *  * 

John  Emmerich,  editor  and  publisher  of  the  Greenwood 
(Miss.)  Commonwealth,  has  purchased  the  weekly  Col- 
umbian-Progress  of  Columbia,  Mississippi,  and  has  acquired 
a  controlling  interest  in  the  weekly  Indianola  (Miss.)  Enter¬ 
prise-Tocsin.  The  acquisitions  bring  to  five  the  number  of 
newspapers  owned  by  Emmerich,  all  in  Mississippi. 

*  * 

Ownership  of  the  Stanton  (Tex.)  Reporter  has  changed 
fromTerry  Neill  toGrant  Mabry,  publisher  of  a  Seguin,  Texas 
newspaper.  Neill,  formerly  a  photographer-sportswriter  for 
the  Fort  Stockton  (Tex.)  Pioneer,  has  purchased  the  Van 
Horn  (Tex.)  Advocate  from  Larry  Simpson. 
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Photo  credits 


NOT  STANDING  ON  CEREMONY  were  three  Phi¬ 
ladelphia  news  photographers  determined  to  get  a  shot  of 
Susan  Powell,  Miss  America  1 981 ,  in  town  for  the  topping 
out  of  Ten  Penn  Center,  the  Radnor  Corporation's  $40 
million,  center  city  building.  Endeavoring  to  keep  the 
340-foot  high  office  tower  in  the  background  as  Miss 
America  got  ready  to  launch  balloons  heralding  the  cere¬ 
mony,  the  trio — Bob  North,  Philadelphia  Journal;  W.  R. 
Everly,  3d,  Daily  News;  and  Sam  Nocella  of  the  Bulle¬ 
tin — hit  the  dirt. 


TITLE 

OF  THE  DAY - 

Determination  personified 
by  young  Ann  Milne  of  Owen 
Sound,  Ontario,  in  the  Dut¬ 
ton  Highland  Gomes, 
brought  her  the  title  of  dan¬ 
cer  of  the  day.  Photo¬ 
grapher  Rick  Eglinton,  Lon¬ 
don  Free  Press,  keyed  in  on 
the  youngster  ("She  looked 
like  o  winner.")  for  this 
photo  which  won  o  recent 
Feature  Picture  of  the  Month 
title  in  the  Canadian  Press 
awards.  Eglinton  joined  the 
Free  Press  in  1 972  after  two 
years  with  the  Stratford 
(Ont.)  Beacon  Herald. 
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Everything^  up-to-date 
inThe  Kansas  City  Star/Times 

maiiroom. 


The  Kansas  City  StarlTimes  was  the 
first  newspaper  to  install  our  new 
maiiroom  ^stem  —  the  Goss 
News-trac®  II.  “This  choice  was 
based  on  more  than  a  year  of 
in-depth  study  of  available  systems,” 
says  James  H.  Hale,  president 
and  publisher  of  The  Kansas 
City  Star  Company,  “and  I  firmly 
believe  that  News-trac  II  is  the  best 
on  the  market  today  to  suit  our  needs.” 

Charles  George,  vice-president, 
production,  is  equally  enthusiastic. 
Says  he:  “If  this  system  lives  up  to 
our  expectations,  it  will  revolu¬ 
tionize  newspaper  distribution 
operations  across  the  country.” 

And  what  eu^e  those  expectations? 


An  increase  in  throughput  which 
will  permit  later  deadlines  and  more 
up-to-date  news.  Increased  handling 
of  advertisers’  preprinted  inserts. 

An  estimated  1%  savings  in 
maiiroom  newsprint  waste.  Daily 
accountability  reporting.  And  a 
built-in  growth  factor  of  10-12  years. 

The  system  consists  of  five  major 
subsystems:  lap  stream  conveyor,, 
untied  bundle  handling  equipment, 
tied  bundle  distribution  system, 
control  system  (including  three 
VDT  terminals  —  two  in  the 
maiiroom,  one  in  the  press  room), 
and  a  production  control  system. 

“Among  News-trac  II’s  unusual 
features,”  says  Charles  George,  “are 
its  overall  simplicity  and  its  unique 


entty  device.  But  its  most  reas¬ 
suring  advantage  can  be  summed 
up  in  one  word:  Goss.  It’s  a  name  we 
hold  in  the  highest  esteem.” 

For  more  information, 
contact  Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 

Rockwell 

WJ^  International 

wtMTB  science  gets  down  to  business 


Editor  &  Publisher 

THE  FOURTH  ESTATE  “ 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Political  goals  at  UNESCO 

The  appearance  of  Yasir  Arafat,  leader  of  the  Palestine 
Liberation  Organization,  for  an  80-minute  address  to  the 
United  Nations  Education,  Scientific  and  Cultural  Organiza¬ 
tion  meeting  in  Belgrade  in  which  he  attacked  Zionism, 
Israel  and  the  United  States,  is  proof  that  the  high  ideals  and 
aims  of  UNESCO  have  been  distorted  for  international  poli¬ 
tical  considerations  and  have  very  little  to  do  with  either 
education,  science  or  culture,  let  alone  communications. 

The  position  of  the  Western  nations,  principally  the  United 
States,  Britain  and  West  Germany  which  have  been  opposed 
to  the  efforts  of  Third  World  nations  to  create  a  “new  world 
information  order”  in  accordance  with  Soviet  recommenda¬ 
tions,  is  that  of  having  a  bear  by  the  tail  and  being  afraid  to 
let  go. 

There  have  been  some  suggestions,  following  the  resolu¬ 
tions  adopted  at  Belgrade,  that  the  United  States  which 
provides  a  major  share  of  the  UNESCO  budget  should  pull 
out.  For  instance,  Albert  Shanker,  president  of  the  United 
Federation  of  Teachers,  said  in  paid  advertising  space  this 
week:  “Instead  of  attempts  to  compromise,  U.S.  representa¬ 
tives  should  serve  notice:  If  one  single  step  toward  legitimiz¬ 
ing  a  controlled  press  is  taken,  we  will  get  out.” 

In  spite  of  a  34%  increase  in  the  UNESCO  budget  approved 
over  U.S.  objections  (bringing  its  total  budget  to  $625  million) 
we  don’t  think  that  is  a  very  sound  idea.  Neither  the  U.S.  nor 
any  other  Western  power  can  afford  to  abandon  the  interna¬ 
tional  arena  to  those  who  would  impose  thought  control  over 
a  major  part  of  the  world’s  population. 

It  is  obvious  the  Third  World  delegates  under  the  lead¬ 
ership  of  UNESCO’s  director  general.  Amadou  M’Bow,  want 
to  talk  the  subject  to  death,  with  the  hope  of  boring  the 
opposition,  if  it  cannot  prevail  completely  in  the  voting. 
Therefore,  they  got  the  Western  delegates  to  agree  to 
another  two-year  study  of  the  subjects  that  have  been  “stu¬ 
died”  for  the  last  several  years.  It  is  better  that  Western 
delegates  agreed  to  further  study  than  to  throw  in  the  towel, 
say  the  argument  is  hopeless,  and  retreat  completely. 

The  ideas  proposed  by  the  Third  World  delegates  for  the 
control  and  regulation  of  journalists  are  absolutely  ridicu¬ 
lous  and  untenable  as  far  as  the  Western  free  press  is  con¬ 
cerned.  Lets  study  them  to  death.  As  long  as  representatives 
of  the  free  press  are  willing  to  fight  against  the  suggestions 
for  a  controlled  press  there  is  hope  some  of  those  untried 
nations  that  have  never  known  any  better  may  some  day  see 
the  light. 

How  can  the  U.S.  or  any  other  free  nation  expect  to  exert 
any  influence  on  behalf  of  freedom  and  human  rights  if  we 
turn  our  backs  on  the  discussions  in  the  international  arena? 
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Most  American  dailies 
share  top  25  surnames 


Howard  group 
buys  17th  daily 

Sale  of  Muysville  (Ky.)  Ledger- 
Independent  to  Howard  Publications, 


By  Edward  J.  Smith 

Nathaniel  Butter  and  Nicholas  Bourne 
started  it  all  in  1621. 

They  invented  the  newspaper  name. 
Butter  and  Bourne  published  the  first 
news  sheet  with  a  name  that  appeared  on 
consecutive  issues — The  Continuation  of 
Our  Weekly  Nen’s. 

Forty-four  years  later  Henry  Muddi- 
man  came  up  with  the  newspaper  name 
format  that  is  in  general  use  today. 
Muddiman  edited  the  Oxford  Gazette,  the 
first  true  English-language  newspaper. 
Adopting  the  term  “gazetta,”  a  small 
coin  and  the  price  of  early  Venetian  news 
sheets,  Muddiman  cast  the  mold  for 
newspaper  names  that  combine  place 
name  and  title. 

Today,  American  daily  newspapers 
display  220  different  surnames  on  their 
nameplates. 

A  study  at  the  University  of  Oklahoma 
School  of  Journalism  examined  the 
names  of  1 ,723  American  daily  newspap¬ 
ers.  The  information  was  drawn  from  the 
1979  Editor  &  Publisher  International 
Yearbook. 

There  are  strong  elements  of  uniformi¬ 
ty  and  some  diversity  in  newspaper  sur¬ 
names. 

About  74%  (1,630)  of  the  2,203  sur¬ 
names  that  appear  in  the  titles  of  America 
dailies  cluster  on  a  list  of  the  25  most 
popular  newspaper  surnames.  This  uni¬ 
formity  is  counter-balanced,  in  part,  by 
the  presence  of  120  (5.4%)  unique  news¬ 
paper  surnames  that  appear  in  the  title  of 
only  a  single  newspaper.  Twenty-one  of 
the  220  surnames  appear  only  twice. 

The  most  popular  newspaper  surname 
is  News.  If  Butter  and  Bourne’s  news 
sheet  is  considered  a  newspaper.  News  is 
also  the  oldest  newspaper  surname. 
News  is  followed  in  order  of  popularity 
by  Times,  Herald,  Journal,  and  Tribune. 
These  five  most  frequently  used  news¬ 
paper  surnames  account  for  88 1  or  40%  of 
the  total  number  of  surname  appearances 
on  the  nameplates  of  American  dailies. 

Single,  one-word,  surnames  appear  on 
the  flags  of  1,243  (72%)  of  the  dailies 
while  480  (28%)  newspapers  have  titles 
with  multiple  surnames.  Hypens  appear 
between  the  surnames  of  409  (23.8%). 

Seventy-nine  (4.6%)  of  the  dailies  dis¬ 
play  politicaly-oriented  surnames.  There 
are  43  Democrats,  16  Republicans,  and 
20  Independents.  However  these  sur¬ 
names  account  for  only  2.5%  of  the  total 
number  of  surname  appearances. 

Twenty-one  newspaper  names  reflect 
the  state  the  newspaper  serves.  These 
include  four  Virginians  and  three  Califor¬ 
nians  with  13  states  represented  in  this 
manner. 
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Six  hundred  and  eighty-one  (40%)  of 
the  1,723  newspapers  studied  include  the 
word  The  on  their  nameplates. 

Five  hundred  and  thirty-two  newspap¬ 
ers  (31%)  in  the  study  use  a  frequency 
designation  on  their  nameplates.  The 
term  Daily  appears  437  times  (25.4%), 
Evening  appears  69  times  (4%)  and  Morn¬ 
ing  appears  26  times  (1.5%). 


25  Most  Popular 
Daily  Newspaper  Surnames 


Number  of  %  of  all 
Surname  Appearances*  Appearances 


News 

338 

15.3 

Times 

187 

8.4 

Herald 

137 

6.2 

Journal 

126 

5.7 

Tribune 

93 

4.2 

Gazette 

77 

3.5 

Press 

73 

3.3 

Sun 

61 

2.8 

Star 

57 

2.6 

Record 

49 

2.2 

Democrat 

43 

2.0 

Courier 

43 

2.0 

Sentinel 

36 

1.6 

Leader 

35 

1.6 

Register 

34 

1.5 

Post 

34 

1.6 

Chronicle 

30 

1.4 

Citizen 

28 

1.3 

Dispatch 

26 

1.2 

Enterprise 

23 

1.0 

Review 

23 

1.0 

Independent 

20 

.9 

Reporter 

20 

.9 

Standard 

19 

.9 

Bulletin 

18 

.8 

1,630 

73.8% 

*/n  all  there  were  2,203  surnames  used 
by  the  1.723  newspapers  studied. 


Inc.,  Oceanside,  Calif,  was  announced. 

The  sale  will  be  completed  October  3 1 . 
Gary  Quinn,  presently  general  manager, 
will  become  publisher  of  the  paper,  which 
brings  to  17  the  number  of  dailies  in  the 
Howard  group. 

Mrs.  Carolyn  Striplin,  owner  of  the 
Ledger-Independent,  also  owns  the  Ket¬ 
tering  (Oh.)  Times,  which  was  not  in¬ 
cluded  in  the  sale. 

Corrections 

There  is  a  factual  error  in  the  story 
regarding  the  AP’s  satellite  news  trans¬ 
mission  program  that  appeared  in  E&P 
for  October  18. 

The  story  gave  the  mistaken  impress¬ 
ion  that  UPI  would  not  be  permitted  to 
relay  news  to  other  subscribers  from  an 
AP-owned  dish  if  UPI  were  a  system 
sharer. 

The  errant  paragraph  said,  “Attached 
to  this  offer  by  the  AP  (to  become  a  sys¬ 
tem  sharer)  is  a  stipulation  that  UPI  news 
on  an  AP-owned  dish  is  for  the  conveni¬ 
ence  of  the  newspaper  host  alone,  and 
does  not  extend  to  UPI  the  privilege  of 
also  relaying  news  across  town  to  other 
UPI  subscribers.” 

AP’s  position  is  that  being  a  system 
sharer  would  provide  UPI  the  same  be¬ 
nefits  enjoyed  by  any  other  sharer. 

While  AP  would  not  require  UPI  to 
become  a  system  sharer  to  deliver  its 
news  to  an  AP-UPI  newspaper,  we  also 
would  not  permit  UPI  to  deliver  its  signal 
beyond  that  newspaper — without  being  a 
system  sharer. 

*  *  * 

The  report  of  the  sale  of  California 
Offset  Printers  to  Ingersoll  Publications 
Co.  in  E«&P  for  October  18  stated 
erroneously  that  LeRoy  Keller,  media 
consultant,  represented  Ingersoll.  Keller 
represented  California  Offset  Printers  in 
the  deal. 


BACKGROUND  NOTES 


Another  reason  why  the  NYT  News  Service 
holds  a  pre-eminent  position  in  its  field... 

The  New  York  Times  and  its  staff  have  won  a  total  of  46 
Pulitzer  Prizes — more  than  any  other  newspaper.  Columnist 
Russell  Baker  won  the  1979  Pulitzer  Prize  for  “Distinguished 
Commentary.”  Among  the  other  Times’  columnists  who  have 
received  journalism’s  top  prize  are  James  Reston,  Anthony 
Lewis,  William  Safire,  “Red”  Smith  and  Walter  Kerr.  Their 
columns,  and  those  of  other  award-winners  such  as  Tom 
Wicker,  Leonard  Silk  and  Dave  Anderson,  are  included  as 
part  of  our  regular  service  to  subscribers. 
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Reagan  backed  by  443  dailies;  Carter  trails 
with  126;  Anderson  with  40  and  439  undecided 


E&P  POLL 


By  John  Consoli 

Former  California  Governor 
Ronald  Reagan,  with  just  days  to  go 
before  the  election,  has  received  edito¬ 
rial  endorsements  from  443  of  the  dai¬ 
ly  newspapers,  compared  to  126  en¬ 
dorsements  for  President  Jimmy  Car¬ 
ter,  according  to  Editor  &  Publisher’s 
Quadrennial  Presidential  Poll. 

“Independent”  presidential  candi¬ 
date  John  Anderson  of  Illinois  has  re¬ 
ceived  editorial  endorsements  from  40 
daily  newspapers  and  Libertarian' 
candidate  Ed  Clark  received  endorse-' 
ments  from  3  daily  newspapers. 


Illustration  by  Draper  Hill  Detroit  New. 


Daily  newspapers  editorially  support¬ 
ing  Reagan  have  an  aggregate  circulation 
of  17,561,333,  those  supporting  Carter 
have  a  total  circulation  of  7,782,078  and 
those  supporting  Anderson,  a  circulation 
of  1,614,740. 

The  443  daily  newspapers  supporting 
Reagan  represent  42.2%  of  the  1,051 
newspapers  that  responded  to  the  poll 
and  26.8%  of  the  1,653  daily  newspaper 
companies  in  the  survey. 

The  126  newspapers  supporting  Presi¬ 
dent  Carter  total  12%  of  those  who  re¬ 
sponded  to  the  poll  and  about  7.7%  of  all 
the  newspaper  companies.  Anderson’s  40 
endorsements  come  from  3.8%  of  the  daily 
newspapers  that  responded  to  the  poll  and 
2.4%  of  the  newspaper  companies. 

The  1,051  newspapers  that  responded 
to  the  poll  have  an  aggregate  circulation 
of  36,110,171. 

Reagan’s  443  editorial  endorsements 
are  more  than  the  41 1  incumbent  (Repub¬ 
lican)  President  Gerald  Ford  received  in 
1976,  but  are  no  where  near  the  record 
number  received  by  Republican  Dwight 
D.  Eisenhower  when  he  ran  for  the  pres¬ 
idency  in  1952.  In  that  year,  Eisenhower 
recieved  933  editorial  endorsements  from 
newspapers  with  a  total  circulation  of  40 
million. 

Reagan’s  total  number  of  endorse¬ 


ments  is  also  far  below  the  totals  received 
by  Republican  Richard  Nixon  in  1968 
(634)  and  in  1972  (753). 

The  most  endorsements  received  by  a 
Democratic  candidate  was  440  for  Lyn¬ 
don  Johnson  in  1964.  It  was  the  only  time 
a  Democratic  candidate  received  more 
endorsements  for  president  than  did  a  Re¬ 
publican  candidate. 

Newspaper  editorial  endorsements 
have  not  always  accurately  forecasted 
the  winner  of  the  presidential  races.  In 
1960,  for  example.  Senator  John  Ken¬ 
nedy  received  only  208  endorsements, 
compared  to  731  for  Richard  Nixon.  Ken¬ 
nedy  won  the  election.  In  1948,  the  mar¬ 
gin  was  even  more  lopsided.  New  York 
Governor  Thomas  E.  Dewey  rated  with 
newspaper  editors  by  a  margin  of  771  to 
182  over  Democrat  Harry  S  Truman  and 
Truman  won  the  election. 

Anderson’s  40  endorsements  is  a  siz¬ 
able  number  for  an  independent  or  third 
party  candidate,  but  it  is  not  a  record 
number.  Senator  Strom  Thurmond,  run¬ 
ning  on  the  State  Rights  ticket,  received 
editorial  endorsements  from  45  dailies  in 
1948.  What  is  more  impressive  about  the 
editorial  support  for  Anderson,  however, 
is  that  some  larger  newspapers,  geog¬ 
raphically  spread  across  the  country, 
have  endorsed  his  candidacy. 


In  1948,  newspapers  supporting  Thur¬ 
mond  had  a  total  circulation  of  about 
500,000  compared  to  the  1.5  million  total 
for  those  newspapers  supporting  Ander¬ 
son  this  year.  Most  of  Thurmond’s  sup¬ 
port  also  came  from  the  South,  which  was 
his  home  base. 

Among  the  newspapers  supporting 
Anderson  are  Miami  (Fla.)  Herald, 
Miami  News,  San  Jose  (Calif.)  Mercury- 
News,  Peninsula  Times-Trihune  of  Palo 
Alto,  California,  Rockford llW.)  Register- 
Star  and  the  Fort  Wayne  (Ind.)  Journal- 
Gazette. 

The  large  number  of  newspapers  who 
responded  as  being  uncommitted  indi¬ 
cates  a  frustration  on  the  part  of  many 
editors  and  editorial  boards  over  the  qual¬ 
ity  of  the  candidates.  It  appeared  that 
many  of  the  439  undecided  newspapers 
were  either  waiting  for  the  last  possible 
minute  to  endorse  or  would  not  do  so  at 
all. 

John  Marshall,  editor  of  the  Olathe 
(Kans.)  News,  expressed  the  frustration 
felt  by  many  editors  when  in  mid- 
September  he  wrote:  “That’s  like  asking 
whether  I  prefer  cod  liver  oil,  demerol  or 
Geritol.  1  haven’t  decided  yet.  Maybe  I 
never  will.’’  Marshall’s  newspaper 
wound  up  endorsing  Anderson. 

(Continued  on  page  10) 
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(Continued  from  pane  9} 

Jack  Stapleton,  Jr.,  publisher,  Kennett 
(Mo.)  Daily  Dunklin  Democrat,  in  late 
September,  said  he  planned  to  endorse 
“whichever  candidate  makes  less  of  an  ass 
of  himself  between  now  and  November  4.” 

A  typical  dilemma  at  many  of  the 
dailies  who  responded  to  the  E  &  P  poll 
can  be  exemplified  by  the  situation  at  the 
Excelsior  Springs  (Mo.)  Standard.  It’s 
editorial  board  split  one  vote  each  for 
Carter,  Reagan  and  Anderson,  thus  no 
endorsement. 

Even  the  New  York  Times,  which 
wound  up  endorsing  President  Carter, 
seemed  to  have  a  hard  time  making  its 
decision.  In  its  editorial  which  appeared 
Sunday  (Oct.  26),  the  Times  said,  "The 
old  joke  still  applies.  Someone  chases  a 
voter  down  an  alley,  points  a  gun  to  his 
head  and  demands  an  answer;  ‘Carter  or 
Reagan.’” 

In  closing  the  Times  stated  that  while 
“neither  man  personifies  our  ideal  candi¬ 
date”  it  was  endorsing  Carter.  “Ronald 
Reagan  is  a  better  salesman,”  the  Times 
stated,  and  “Jimmy  Carter  keeps  drop¬ 
ping  his  sample  case  on  his  own  foot.  But 
it  contains  better  goods.” 

In  all,  31  of  the  top  100  circulation 
newspapers  endorsed  Reagan,  17  en¬ 
dorsed  Carter  and  2  endorsed  Anderson. 

Reagan  received  endorsements  from 
such  large  newspapers  as  the  Chicano 
Tribune,  New  York  Post,  Detroit  News, 
Philadelphia  Bulletin,  Cleveland  Plain 
Dealer,  Cleveland  Press,  Dallas  News, 
St.  Louis  Globe  Democrat,  Boston 
Herald  American,  Pittshurnh  Press,  De¬ 
nver  Rocky  Mountain  News,  Seattle 
Times,  Oklahoma  Times,  Indianapolis 
Star,  Memphis  Commercial  Appeal,  San 
Diego  Union,  Columbus  Dispatch, 
Orlando  Sentinel  Star,  Cincinnati  En¬ 
quirer,  Cincinnati  Post,  Tampa  Tribune, 
Birmingham  News  and  the  Milwaukee 
Sentinel. 

Some  of  the  larger  newspapers  endors¬ 
ing  Carter  in  addition  to  the  New  York 
Times  were  the  Detroit  Free  Press,  Phi¬ 
ladelphia  Inquirer,  Miwaukee  Journal, 
Kansas  City  Star,  St.  Louis  Post  Dis¬ 
patch,  Minneapolis  Tribune.  Atlanta 
Constitution,  St.  Petersburg  Times,  Sac¬ 
ramento  Bee,  Baltimore  Sun,  Baltimore 
News  American,  Dayton  News,  Raleigh 
News  &  Observer,  Little  Rock  Arkansas 
Gazette,  The  Record  of  Bergen  County, 
N.J.  and  the  Chicago  Sun-Times. 

In  2 1  cities  where  newspapers  compete 
under  separate  ownership,  newspapers  in 
12  of  those  cities  endorsed  the  same 
candidate.  Those  competing  newspapers 
that  have  joint  business  and  printing  op¬ 
erations  tended  to  agree  on  endorsements 
more  than  in  the  cities  where  the  news¬ 
papers  were  totally  autonomous.  Of  11 
cities  with  joint  operating  arrangements 
(but  separate  editorial  functions),  8  en¬ 
dorsed  the  same  candidate.  In  10  other 
cities  where  the  competing  papers  have 
no  ties  together  at  all,  only  4  endorsed  the 
10 
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State-by-state  lineup  of  daily  newspaper  endorsements 


UNCOMMITTED 

OR 

ANDERSON  DO  NOT  ENDORSE 


No  of 
Papers  i 

Circulation 

No.  of 

Papers  Circulation 

No  of 

Papers  Circulation 

No.  of 

Papers  Circulation 

Alabama 

5 

354,035 

7 

94.602 

0 

00,000 

6 

118,782 

Alaska 

1 

43,212 

1 

26.917 

0 

00.000 

2 

6,125 

Arizona 

9 

366,485 

0 

00.000 

0 

00,000 

5 

104,630 

Arkansas 

2 

47,578 

4 

156.428 

1 

23.292 

9 

68,803 

California 

41 

1,322,548 

4 

301.050 

5 

310,203 

17 

542,843 

Colorado 

12 

427,519 

1 

6,376 

2 

9,598 

6 

24,011 

Connecticut 

5 

227.813 

2 

50,078 

0 

00,000 

5 

108,854 

Delaware 

0 

00,000 

0 

00.000 

0 

00,000 

1 

25,502 

Dist.  of  Columbia 

0 

00.000 

0 

00.000 

0 

00,000 

1 

342,760 

Florida 

13 

841,873 

5 

386.885 

3 

489,724 

9 

144,627 

Georgia 

11 

197.794 

8 

341.159 

0 

00,000 

4 

38,916 

Hawaii 

0 

00.000 

0 

00,000 

0 

00,000 

2 

90,875 

Idaho 

7 

65.435 

1 

3.340 

0 

00,000 

3 

50,519 

Illinois 

21 

1,156.298 

3 

710,027 

2 

86,559 

19 

199,989 

Indiana 

26 

615.877 

3 

22,000 

2 

67,286 

14 

122,585 

Iowa 

9 

204,517 

2 

24.600 

0 

00,000 

17 

165,227 

Kansas 

17 

173,540 

2 

21.239 

4 

68,226 

16 

260,277 

Kentucky 

8 

139.290 

1 

8,636 

0 

00,000 

9 

127,784 

Louisiana 

3 

17.790 

1 

34,016 

0 

00,000 

10 

235,308 

Maine 

0 

00,000 

2 

27,808 

0 

00,000 

1 

81,383 

Maryland 

4 

113,503 

2 

328.841 

0 

00,000 

2 

38,950 

Massachusetts 

3 

366.652 

6 

96,407 

4 

127,142 

16 

610,476 

Michigan 

14 

959,313 

1 

607.647 

0 

00,000 

9 

149,535 

Minnesota 

7 

106,935 

1 

229,754 

2 

20,731 

10 

339,791 

Mississippi 

8 

115.780 

2 

43,530 

0 

00,000 

6 

36,394 

Missouri 

17 

433.802 

6 

558.820 

0 

00,000 

11 

132,889 

Montana 

2 

41 ,740 

0 

00,000 

0 

00,000 

4 

37,086 

Nebraska 

7 

104.056 

1 

30,104 

0 

00,000 

5 

56,968 

Nevada 

5 

138,820 

1 

7,842 

0 

00,000 

0 

00,000 

New  Hampshire 

2 

83.865 

0 

00,000 

1 

12,922 

0 

00,000 

New  Jersey 

3 

192,097 

3 

279.548 

2 

42,320 

8 

311,136 

New  Mexico 

8 

176,100 

2 

18,942 

0 

00,000 

3 

30,404 

New  York 

19 

1,221,851 

8 

1,221,851 

0 

00,000 

16 

715,493 

North  Carolina 

2 

34.783 

10 

260.924 

0 

00,000 

14 

238,648 

North  Dakota 

3 

94.675 

0 

00,000 

1 

6,461 

4 

52,178 

Ohio 

31 

1,966,715 

5 

284,443 

2 

56,150 

26 

460,256 

Oklahoma 

12 

538.368 

5 

23.947 

1 

37.475 

12 

101,295 

Oregon 

8 

102,438 

1 

105,019 

2 

27,567 

5 

51,201 

Pennsylvania 

18 

1.109,448 

5 

570,704 

1 

50,240 

42 

937,865 

Rhode  Island 

1 

11,179 

0 

00.000 

1 

30.072 

1 

32,078 

South  Carolina 

3 

113,016 

2 

49.165 

0 

00,000 

6 

134,650 

South  Dakota 

3 

63,547 

0 

00.000 

0 

00.000 

3 

26,618 

Tennessee 

8 

550,902 

3 

91,749 

1 

42,764 

11 

142,564 

Texas 

32 

1,344,476 

5 

154.796 

0 

00.000 

32 

573,947 

Utah 

0 

00.000 

0 

00,000 

0 

00,000 

5 

267,114 

Vermont 

1 

3.807 

1 

21,250 

1 

48,977 

2 

17,691 

Virginia 

13 

583.885 

1 

7,412 

0 

00,000 

8 

206,636 

Washington 

6 

389.279 

2 

67.922 

0 

00,000 

4 

73,770 

West  Virginia 

6 

150,493 

2 

104,814 

0 

00.000 

5 

40,017 

Wisconsin 

4 

230.023 

4 

401.486 

2 

57,031 

8 

417,685 

Wyoming 

3 

18,181 

0 

00.000 

0 

00,000 

3 

18,805 

TOTALS 

443 

17,561,333 

126 

7,782.078 

40 

1,614,740 

439 

9,131,940 

same  candidate. 

Eighteen 

Gannett  newspapers  re- 

Some  newspaper  groups  required  all 
their  members  to  endorse  the  same  candi¬ 
date.  One  of  those  was  Scripps-Howard. 
The  editors  of  each  Scripps-Howard 
newspaper  and  editorial  management  ex¬ 
ecutives  met  in  September  in  Williams¬ 
burg,  Va.  and  voted  on  who  the  group 
would  endorse.  One  editorial  was  pre¬ 
pared  to  run  in  all  Scripps-Howard  owned 
newspapers-endorsing  Reagan. 

Other  newspaper  groups  which  gave 
strong  support  exclusively  to  Reagan 
(according  to  E  &  P's  poll  results)  were: 
Stauffer  Communications,  Scripps 
League  Newspapers.  Morris  Com¬ 
munications.  Horvitz  Newspapers  and 
Schurz  Communications. 

Three  McClatchy-owned  newspapers 
endorsed  Carter,  as  did  three  Boone 
Newspapers. 

Other  group  newspapers  such  as  Gan¬ 
nett,  Park,  Lee,  Media  General,  Thom¬ 
son,  Donrey,  Ottaway,  Knight-Ridder, 
Cox  and  Harte-Hanks  and  Newhouse  en¬ 
dorsed  both  candidates. 


sponding  to  E  &  P's  poll  endorsed  Reagan 
and  5  endorsed  Carter.  Seven  Thomson 
newspapers  endorsed  Reagan  compared 
to  3  who  endorsed  Carter.  Five  Park 
newspapers  endorsed  Carter  and  3  en¬ 
dorsed  Reagan.  Seven  Newhouse  news¬ 
papers  endorsed  Reagan,  3  endorsed  Car¬ 
ter  and  1  endorsed  Anderson.  Four  Ott¬ 
away  newspapers  endorsed  Reagan,  2  en¬ 
dorsed  Anderson  and  1  endorsed  Carter. 
Four  Harte-Hanks  newspapers  endorsed 
Carter,  4  endorsed  Reagan  and  one  en¬ 
dorsed  Anderson.  Five  Cox  newspapers 
endorsed  Reagan,  4  endorsed  Carter  and 
one  endorsed  Anderson.  Five  Knight- 
Ridder  papers  endorsed  Reagan.  4  en¬ 
dorsed  Carter  and  1  endorsed  Anderson. 
Three  Lee  newspapers  endorsed  Carter 
and  2  endorsed  Reagan. 

Reagan  picked  up  the  most  endorse¬ 
ments  in  his  home  state  of  California.  In 
his  home  state,  the  former  Governor  re¬ 
ceived  41  editorial  endorsements,  com- 

(Continued  on  ne.xt  page) 
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pared  to  4  for  Carter.  Reagan  also  picked 
up  large  numbers  of  newspaper  endorse¬ 
ments  in  Texas  (32),  Ohio  (31),  Indiana 
(26),  Illinois  (21),  New  York  (19),  Penn¬ 
sylvania  (18),  Missouri  and  Kansas  (17 
each),  Michigan  (14),  Florida  and  Virgi¬ 
nia  (13  each),  and  Colorado  and  Oklaho¬ 
ma  (12  each). 

Reagan  also  picked  up  1 1  endorse¬ 
ments  in  Carter’s  home  state  of  Georgia. 
Carter  received  8  in  his  home  state.  In 


1976,  Republican  Gerald  Ford  also  re¬ 
ceived  more  newspaper  endorsements  in 
Carter's  home  state,  but  Carter  won  the 
state  and  the  presidency. 

Of  the  newspapers  that  endorsed  Re¬ 
publican  Ford  in  1976,  about  a  dozen 
switched  to  Carter  this  time  around  and 
about  a  half  dozen  endorsed  Anderson. 
Of  the  newspapers  that  endorsed  Carter 
in  the  1976  election,  less  than  10  switched 
to  either  Reagan  or  Anderson. 


Carter  received  more  endorsements 
this  year  than  he  did  in  1976,  when  he 
received  80. 

The  three  dailies  which  endorsed 
Libertarian  candidate  Ed  Clark  this  year 
are  the  Greenville  (Miss.)  Delta  Demo¬ 
crat-Times,  Winona  (Minn.)  News,  and 
the  Peoria  (Ill.)  Journal-Star. 

This  is  E  &  P’s  13th  Quadrennial  Pres¬ 
idential  Poll.  The  first  one  was  conducted 
in  1932. _ 


Daily  newspapers 
endorsing  Reagan 
Alabama 

Birmingham  Post-Herald 
Birmingham  News 
Mobile  Register 
Mobile  Press 

Talladega-Sylacauga  Home 

Alaska 

Anchorage  Times 

Arizona 

Casa  Grande  Dispatch 
Mesa  Tribune 
Nogales  Herald 
Nogales  International 
Phoenix  Republic 

Sierra  Vista  Herald  Dispatch  Daily  Review 
Sun  City  News-Sun 
Tempe  News 
Tucson  Citizen 

Arkansas 

Fort  Smith  Southwest  Times  Record 
Helena-West  Helena  World 

California 

Camarillo  News 

Corona  Dally  Independent 

El  Centro  Imperial  Valley  Press 

Fairlield-Suisun  Republic 

Fullerton  Daily  News  Tribune 

Hanford  Sentinel 

Hayward  Review 

Livermore  Tri-Valley  Herald 

Lodi  News-Sentinel 

Lompoc  Record 

Long  Beach  Independent 

Long  Beach  Press  Telegram 

Madera  Tribune 

Oroville  Mercury  Register 

Palm  Springs-Palm  Desert  Desert  Sun 

Pasadena  Star-News 

Paso  Robles  Press 

Redlands  Daily  Facts 

Richmond  Independent  &  Gazette 

Ridgecrest  Daily  Independent 

Roseville  Press-Tribune 

Sacramento  Union 

Salinas  Californian 

San  Clemente  Sun-Post 

San  Diego  Tribune 

San  Francisco  Examiner  &  Chronicle 

San  Gabriel  Valley  Tribune 

San  Mateo  Times  &  News  Leader 

San  Pedro  News-Pilot 

San  Rafael  Independent-Journal 

Santa  Cruz  Sentinel 

Santa  Maria  Times 

Santa  Monica  Outlook 

Santa  Paula  Daily  Chronicle 

Simi  Valley  Enterprise  Sun  &  News 

Stockton  Record 

Ukiah  Journal 

Vallejo  Times-Herald 

Vista  Press 

Whittier  News 

Yreka  Siskiyou  Daily  News 

Colorado 

Boulder  Camera 
Canon  City  Daily  Record 
Denver  Rocky  Mountain  News 
Fort  Morgan  Times 
Glenwood  Springs  Post 
Grand  Junction  Sentinel 
Longmont  Times-Call 
Loveland  Daily  Reporter-Herald 
Montrose  Daily  Press 
Pueblo  Chieftain 
Pueblo  Star-Journal 
Salida  Mountain  Mail 


Connecticut 
Manchester  Herald 
New  Haven  Journal  Courier 
New  Haven  Register 
Waterbury  American 
Waterbury  Republican 

Florida 

Brooksville  The  Daily  Sun  Journal 
Clearwater  Sun 
Cocoa  Today 
Hollywood  Sun-Tattler 
Jacksonville  Journal 
Jacksonville  Times  Union 
Orlando  Sentinel  Star 
Palatka  News 
Pensacola  Journal 
Pensacola  News 

Sarasota  Herald-Tribune:  Journal 
Stuart  News 
Tampa  Times 

Georgia 

Athens  Banner-Herald 
Athens  Dally  News 
Atlanta  Daily  World 
Augusta  Chronicle 
Augusta  Herald 
Brunswick  News 
Marietta  Journal 
Rome  News-Tribune 
Savannah  Evening  Press 
Savannah  Morning  News 
Thomasville  Times-Enterprise 

Idaho 

Caldwell  News-Tribune 
Coeur  d'Alene  Press 
Kellogg  News 
Moscow  Idahonlan 
Nampa  Idaho  Free  Press 
Twin  Falls  Times-News 
Wallace  North  Idaho  Press 

Illinois 

Alton  Telegraph 
Aurora  Beacon-News 
Belleville  News-Democrat 
Belvidere  Republican 
Champaign-Urbana  News  Gazette 
Chicago  Tribune 
Crystal  Lake  Daily  Herald 
Dixon  Telegraph 
Effingham  News 
Galesburg  Register-Mail 
Jacksonville  Courier 
Jacksonville  Journal 
Lawrenceville  Record 
Lincoln  Courier 
Macomb  Journal 

Mt  Carmel  Daily  Republican  Register 
Paris  Beacon-News 
Springfield  State  Journal 
Springfied  State  Register 
Streator  Times-Press 
Woodstock  Sentinel 

Indiana 

Anderson  Herald 
Auburn  Evening  Star 
Bedford  Herald-Times 
Bloomington  Herald-Telephone: 
Herald-Times 

Clinton  Clintonian 
Columbus  Republic 
Elkhart  Truth 

Elwood-Tipton  Call-Leader 
Fort  Wayne  News-Sentinel 
Franklin-Greenwood  Journal 
Goshen  News 
Hartford  City  News-Times 
Huntington  Herald-Press 
Indianapolis  News 
Kendallville-Auburn  Evening  Star 


La  Porte  Herald-Argus 
Madison  Courier 
Martinsville  Reporter 
Monticello  Herald-Journal 
Muncie  Star 
Noblesville  Ledger 
Princeton  Clarion 
Richmond  Paladium-ltem 
Terre  Haute  Star 
Tipton  Tribune 
Vincennes  Sun-Commercial 

Iowa 

Atlantic  News-Telegraph 
Cedar  Rapids  Gazette 
Creston  News-Advertiser 
Fort  Dodge  Messenger 
Keokuk  Daily  Gate  City 
Le  Mars  Sentinel 
Marshalltown  Times-Republican 
Newton  News 
Sioux  City  Journal 

Kansas 

Abilene  Reflector-Chronicle 
Arkansas  City  T raveler 
Burlington  Republican 
Columbus  Advocate 
Council  Grove  Republican 
Dodge  City  Globe 
El  Dorado  Times 
Fredonia  Daily  Herald 
Independence  Reporter 
Lyons  Daily  News 
Norton  Telegram 
Ottawa  Herald 
Parsons  Sun 
Pittsburg  Morning  Sun 
Topeka  Capital 
Topeka  State  Journal 
Winfield  Courier 

Kentucky 

Bowling  Green  Park  City  News 
Covington  Kentucky  Post 
Danville  Advocate-Messenger 
Fulton  Leader 
Lexington  Herald 
Mayfield  Messenger 
Murray  Ledger  &  Times 
Paris  Enterprise 

Louisiana 
Abbeville  Meridional 
Bastrop  Enterprise 
Crowley  Post  Signal 

Maryland 

Annapolis  Capital 
Cambridge  Banner 
Frederick  Post-News 
Hagerstown  Herald-Mail 

Massachusetts 
Boston  Herald-American 
Lowell  Sun 

New  Bedford  Standard-Times 

Michigan 

Albion  Recorder 

Bay  City  Times 

Benton  Harbor-St.Joseph 

Herald-Palladium 

Big  Rapids  Pioneer 

Coldwater  Reporter 

Detroit  News 

Dowagiac  News 

Flint  Journal 

Grand  Haven  Tribune 

Greenville  News  &  Belding  Banner 

Holland  Sentinel 

Monroe  Evening  News 

Mount  Clemens  Macomb  Daily 


Niles  Daily  Star 

Minnesota 
Fairmont  Seritinel 
Faribault  News 

Mankato-North  Mankato  Free  Press 

Owatonna  People's  Press 

St.  Cloud  Times 

Stillwater  Gazette 

Willmar  West  Central  Tribune 

Mississippi 

Brookhaven  Leader 
Clarksdale  Press  Register 
Corinth  Corinthian 
Hattiesburg  American 
Meridian  Star 

Pascagoula  Mississippi  Press-Register 
Starkville  News 
Vicksburg  Post 

Missouri 

Boonville  News  and  Advertiser 
Carrollton  Democrat 
Flat  River  Daily  Journal 
Fulton  Sun-Gazette 
Independence  Examiner 
Jefferson  City  Capital-News 
Jefferson  City  Post  &  Tribune 
Joplin  Globe 
Kirksville  Daily  Express 
Mexico  Ledger 
Rolla  News 

St.  Louis  Globe-Democrat 
Sedalia  Capital 
Sedalia  Democrat 
Sikeston  Standard 
Warrensburg  Star-Journal 
Waynesville  Fort  Gateway  Guide 

Montana 

Kalispell  Inter  Lake 
Missoula  Missoulian 

Nebraska 

Beatrice  Daily  Sun 
Grand  Island  Independent 
Kearney  Hub 
McCook  Gazette 
Norfolk  News 
Scottsbiuff  Star-Herakj 
York  News-Times 

Nevada 

Carson  City  Nevada  Appeal 
Elko  Free  Press 
Fallon  Eagle  Standard 
Las  Vegas  Review-Journal 
Las  Vegas  Sun 

New  Hampshire 

Dover  Foster  s  Democrat 
Manchester  Union  Leader 

New  Jersey 

Asbury  Park  Press 
Dover  Advance 
Trenton  Trentonian 

New  Mexico 

Albuquerque  Journal 
Albuquerue  T ribune 
Farmington  Times 
Las  Cruces  Sun-News 
Las  Vegas  Optic 
Los  Alamos  Monitor 
Lovington  Leader 
Roswell  Record 

New  York 

Albany  Times  Union 
Albany  Knickerbocker  News 
(Continued  on  page  12) 
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Auburn  Citizen 
Catskill  Mail 
Glens  Falls  Post-Star 
Jamestown  Post-Journal 
Malone  Telegram 
Medina  Journal-Register 
Mount  Vernon  Argus 
Newburgh-Beacon  News 
New  York  News  World 
New  York  Post 
Clean  Times*Herald 
Poughkeepsie  Journal 
Troy  Times  Record 
Utica  Press 

Utica  Observer-Dispatch 
White  Plains  Reporter  Dispatch 
White  Plains  Today 

North  Carolina 

Asheboro  Courier-Tribune 
Goldsboro  News-Argus 

North  Dakota 

Devils  Lake  Journal 
Fargo  Forum 
Minot  News 

Ohio 

Alliance  Review 
Ashtabula  Star-Beacon 
Athens  Messenger 
Canton  Repository 
Chillicothe  Gazette 
Cincinnati  Enquirer 
Cincinnati  Post 
Cleveland  Plain  Dealer 
Cleveland  Press 
Columbus  Citizen-Journal 
Columbus  Dispatch 
Dayton  Journal  Herald 
Dover-New  Philadelphia 
Elyria  Chronicle-Telegram 
Gallipolis  Tribune 
Lake  County  News-Herald 
Lisbon  Journal 
Lorain  Journal 

Martins  Ferry-Belaire  Times-Leader 
Medina  County  Gazette 
Mount  Vernon  News 
Painesville-Mentor  Teleqraoh 
Piqua  Call 
Sandusky  Register 
Springfield  News 
Steubenville  Herald-Star 
Urichsville-Dennison  Evening  Chronicle 
Upper  Sandusky  Chief-Union 
Urbana  Citizen 
Wilmington  News-Journal 
Wooster  Record 

Oklahoma 

Ada  News 

Claremore  Progress 

Cushing  Citizen 

Edmond  Sun 

Enid  Daily  Eagle 

Enid  Morning  News 

Oklahoma  City  Daily  Oklahoman 

Oklahoma  City  Times 

Sapulpa  Herald 

Tulsa  Tribune 

Tulsa  World 

Weatherford  News 

Oregon 

Albany  Democrat-Herald 
Baker  Democrat-Herald 
Coos  Bay,  North  Bend  World 
Corvallis  Gazette-Times 
Grants  Pass  Courier 
Klamath  Falls  Herald  &  News 
Ontario  Argus  Observer 
Oregon  City  Enterprise-  Courier 

Pennsylvania 

Altoona  Mirror 
Carlisle  Sentinel 
Erie  Morning  News 
Erie  Times 

Greensburg  Tribune-Review 
Irwin  Daily  Standard-Observer 
Lebanon  News 
Lewiston  Sentinel 
Norristown  Times-Herald 
Philedelphia  Bulletin 
Pittsburgh  Press 
Somerset  American 
Sunbury  Daily  Star 
Sunbury  Item 
Titusville  Herald 


Towanda  Daily  Review 
Warren  Times  Observer 
Washington  Observer-Reporter 
Williamsport  Sun-Gazette 

Rhode  Island 

Westerly  Sun 

South  Carolina 

Camden  Chronicle 
Greenville  News 
Greenville  Piedmont 

South  Dakota 

Huron  Plainsman 
Pierre  Capital  Journal 
Sioux  Falls  Argus-Leader 

Tennessee 

Chattanooga  News-Free  Press 
Dyersburg  State  Gazette 
Harriman  News  Record 
Knoxville  Journal 
Knoxville  News-Sentinel 
Maryville  Alcoa  Times 
Memphis  Commercial  Apeal 
Memphis  Press-Schmitar 


Texas 

Amarillo  News 
Amarillo  Globe  Times 
Athens  Review 
Austin  Citizen 
Bay  City  Tribune 
Dalhart  Texan 
Dallas  News 
Del  Rio  News-Herald 
Denton  Record  Chronicle 
El  Paso  Herald-Post 
El  Paso  Times 
Fort  Worth  Star 
Fort  Worth  Telegram 
Gainesville  Register 
Hereford  Brand 
Houston  Chronicle 
Kerrville  Times 
Kilgore  News  Herald 
Laredo  The  Laredo  News 
League  City  Citizen 
Longview  Journal 
Longview  News 
Midland  Reporter-Telegram 
Nacogdoches  Sentinel 
Plainview  Daily  Herald 
San  Angelo  Standard 
San  Angelo  Times 
Snyder  Daily  News 
Terrell  Tribune 
Victoria  Advocate 
Wichita  Falls  Record-News 
Wichita  Falls  Times 


Vermont 

St  Albans  Messenger 

Virginia 

Alexandria  Gazette 
Charlottesville  Daily  Progress 
Clifton  Forge  Review 
Covington  Virginian 
Danville  Register 
Danville  Bee 

Harrisonburg  News-Record 
Newport  News  Daily  Press 
Newport  News  Times  Record 
Norfolk  Virginian-Pilot 
Norfolk  Ledger  Star 
Richmond  Times-Dispatch 
Staunton  News-Leader 


Washington 

Centralia-Chehalis  Chronicle 
Mount  Vernon  Skagit  Valley  Herald 
Port  Angeles  Daily  News 
Seattle  Times 
Spokane  News-Review 
Walla  Walla  Union-Bulletin 

(Vest  Virginia 

Beckley  Post-Herald 
Bluefield  Telegraph 
Charleston  Mail 
Keyset  News-Tribune 
Martinsburg  Journal 
Parkersbury  News 

Wisconsin 

Fort  Atkinson  Jefferson  County  Union 


Milwaukee  Sentinel 
Oshkosh  Northwestern 
Wausau  Daily  Herald 

Wyoming 

Gillette  News-Record 
Riverton  Ranger 
Sheridan  Press 

Daily  newspapers 
endorsing  Carter 

Alabama 

Alexander  City  Outlook 
Athens  News  Courier 
Cullman  Times 
Decatur  Daily 

Jasper  Daily  Mountain  Eagle 
Selma  Times-Journal 
Tuscaloosa-Northport  News 

Alaska 

Anchorage  News 

Arkansas 

Benton  Courier 
Blytheville  Courier  News 
Little  Rock  Arkansas  Gazette 
Searcy  Citizen 

California 
Modesto  Bee 
Sacramento  Bee 
Ventura  County  Star- 
Free  Press 

Woodland  Daily  Democrat 

Colorado 

Alamosa  Valley  Courier 

Connecticut 

New  London  Day 
Torrington  Register 

Florida 

Fort  Myers  News-Press 
Punta  Gorda  Daily  Herald-News 
St  Petersburg  Times 
Tampa  Times 
West  Palm  Beach  Post 

Georgia 

Atlanta  Constitution 
Dublin  Courier-Herald 
Jonesboro  News  Daily 
Macon  Telegraph 
Macon  News 
Tifton  Gazette 
Warner  Robins  Sun 
Waycross  Journal-Herald 

Idaho 

Sandpoint  Bee 

Illinois 

Arlington  Heights  Daily  Herald 
Chicago  Daily  Defender 
Chicago  Sun-Times 


Indiana 

Decatur  Democrat 
Washington  Times-Herald 
Winchester  News-Gazette 

Iowa 

Burlington  Hawk  Eye 
Shenandoah  Sentinel 


Kansas 

Hays  News 
Junction  City  Union 

Kentucky 

Richmond  Register 


Louisiana 

Shreveport  Journal  Publishing  Co 

Maine 

Biddeford  Journal  Tribune 
Brunswick  Times  Record 


Maryland 

Baltimore  News  American 
Baltimore  Sun 

Massachusetts 

Chelsea  Record 
Framingham  Middlesex  News 
Malden  News 
Medford  Mercury 
Melrose  News 
Pittsfield  Berkshire  Eagle 

Michigan 

Detroit  Free  Press 

Minnesota 

Minneapolis  Tribune 

Mississippi 

Greenwood  Commonwealth 
Tupelo  Journal 

Missouri 

Chillicothe  Constitution-Tribune 
Dexter  Statesman-Journal 
Kansas  City  Star 
Macon  Chronicle-Herald 
Neosho  News 
St.  Louis  Post-Dispatch 

Nebraska 

Lincoln  Star 

Nevada 

North  Las  Vegas  The  Valley  Times 

New  Jersey 

Bridgewater  Courier-News 
Hackensack  Record 
Jersey  City  Jersey  Journal 

New  Mexico 

Alamogordo  News 
Hobbs  News-Sun 

New  York 

Canandaigua  Messenger 
Herkimer-llion  Telegraph 
Lockport  Union-Sun  &  Journal 
Middletown  Times  Herald-Record 
Niagara  Falls  Gazette 
Ogdensburg  Journal 
Staten  Island  Advance 
Ogdensburg  Journal  Advance  News 

North  Carolina 

Chapel  Hill  Newspaper 
High  Point  Enterprise 
Lenoir  News-Topic 
Morganton  News-Herald 
Raleigh  News  &  Observer 
Raleigh  Times 

Rockingham  Richmond  County  Journal 
Statesville  Record  &  Landmark 
Tryon  Bulletin 
Washington  News 

Ohio 

Celina  Standard 
Dayton  News 
Norwalk  Reflector 
Portsmouth  Daily  Times 
Youngstown  Vindicator 

Oklahoma 

Durant  Democrat 
Elk  City  News 
Hobart  Democrat-Chief 
Nowata  Daily  Star 
Seminole  Producer 

Oregon 

Portland  Oregon  Journal 


Pennsylvania 

Jeannette  News-Dispatch 
Lancaster  Intelligencer  Journal 
Levittown-Bristol  Courier  Times 
Philedelphia  Inquirer 
Tarenton  Valley  News  Dispatch 

South  Carolina 

Anderson  Independent 
Anderson  Mail 

(Continucti  on  pane  13) 
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NY  News  drops 
Y&R  for  smaller 
ad  agency 

New  York  News  this  week  severed  its 
eight  month-old  advertising  ties  with 
Young  &  Rubicam  and  moved  its  multi¬ 
million  dollar  account  over  to  Holland  & 
Callaway  Advertising,  Inc.,  a  small  agen¬ 
cy  which  billed  roughly  $1 1.5  million  last 
year. 

The  move  coincided  with  the  appoint¬ 
ment  of  Lester  L.  Bridges  to  the  new  post 
of  marketing  director  for  the  News. 
Bridges  told  Editor  &  Publishkr,  “It  was 
my  call,  based  on  my  newspaper  promo¬ 
tion  experience.  I  feel  Y&R  has  been 
good  to  us  and  is  a  great  agency,  but  1  like 
to  be  close  to  the  guys  who  run  the  shop, 
and  1  like  them  to  be  close  to  me.” 

Bridges,  who  was  formerly  promotion 
manager  for  the  Chkofio  Tribune,  said, 
“To  be  most  effective,  this  advertiser/ 
agency  relationship  works  better  with  a 
small  shop,  where  I  can  deal  with  the 
principals.” 

A  major  reason  why  the  News  chose 
Holland  &  Callaway  is  the  agency’s  ex¬ 
perience  with  publishing  accounts.  The 
agency  currently  has  the  People  maga¬ 
zine  account,  and  it  had  North  American 
Publishing’s  Cue  magazine  account  be¬ 
fore  that  publication  was  merged  with 
Rupert  Murdoch’s  New  York.  The  agen¬ 
cy,  under  the  name  Lois,  Holland  &  Call¬ 
away,  handled  Murdoch’s  National  Star 
account  four  years  ago. 

“Indeed,  inherent  in  my  decision  to 
look  and  have  the  Daily  News  get  in¬ 
volved  with  them  (Holland  &  Callaway) 
is  that  they  have  wide  media  promotion 
experience,”  said  Bridges. 

Bridges  took  issue  with  reports  that  the 
account  is  worth  $3  million,  calling  that 
figure  “light.”  He  said  the  News  manage¬ 


ment  team  is  currently  presenting  its  1981 
budget,  therefore  he  was  not  willing  to 
disclose  a  dollar  figure.  He  would  say 
only  that  the  ad  spending  would  be  “very 
agressive.” 

The  campaign  strategy,  according  to 
Bridges,  will  soon  shift  from  its  current 
thrust  toward  building  awareness  of  the 
News’  new  afternoon  product.  Tonight, 
to  a  more  content-oriented  promotion 
which  will  continue  to  emphasize  Tonight 
but  will  also  promote  the  paper’s  morning 
product. 

He  also  said  that  research  conducted 
into  Tonight  readers  indicates  that  the 
afternoon  newspaper  is  matching  the  pro¬ 
file  of  the  audience  that  the  News  is 
targeting.  He  said  the  research  also  indi¬ 
cated  that  that  audience  is  buying  the 
newspaper  regularly. 

tv  news  is  recalled 
by  half  of  viewers 

Tv  viewers  can  recall  about  half  the 
stories  they  see  on  national  news,  a  team 
from  Cleveland  St.  University’s  com¬ 
munication  department  found.  More  than 
half  of  those  interviewed  could  identify 
the  central  point  of  the  stories,  but  details 
often  were  f^uzzy.  About  one-fourth  could 
provide  the  main  point  of  a  story  and  add 
several  correct  details.  The  opening  and 
closing  stories  had  the  highest  recall,  as 
were  stories  shorter  than  30  seconds.  The 
biggest  problem  with  understanding  tv 
news,  the  researchers  said,  is  that  people 
do  not  give  it  their  undivided  attention. 
Two  thirds  of  the  viewers  were  doing 
something  else  while  watching,  the  inves¬ 
tigators  discovered. 

Production  exec  dies 

Joseph  Damico,  58,  vicepresident- 
production  for  Fairchild  Publications, 
N.Y.,  died  October  25  in  Burlington,  Vt. 
of  cancer.  He  joined  Fairchild  in  1960  as 
promotion  manager  of  Electronic  News 
from  J.  B.  Bundle  Advertising. 


Gannett  expands 
office  of  CEO; 
four  are  named 

Allen  H.  Neuharth  announced  the  ex¬ 
pansion  and  reorganization  of  his  office  of 
the  chief  executive  with  new  assignments 
for  4  of  the  executives.  They  are: 

John  E.  Heselden,  named  president/ 
Gannet  newspaper  division.  He  con¬ 
tinues  as  senior  vicepresident. 

Douglas  H.  McCorkindale,  named 
president/Gannett  diversified  media  divi¬ 
sion.  He  continues  as  a  senior  vicepresi¬ 
dent  of  the  company  and  as  the  chief 
financial  officer. 

John  C.  Quinn,  as  president  of  the  Gan¬ 
nett  News  Service,  assumes  responsibili¬ 
ties  to  provide  broadcast  news  services. 
He  continues  as  senior  vicepresident  and 
as  chief  news  executive. 

Madelyn  P.  Jennings,  named  senior 
vicepresident/personnel  and  administra¬ 
tion.  She  also  joins  the  office  of  the  chief 
executive,  which  includes  Neuharth, 
Heselden,  McCorkindale  and  Quinn.  She 
was  previously  vicepresident/human  re¬ 
sources. 

Late  endorsements 

New  York  News  has  endorsed  Ronald 
Reagan  for  the  presidency,  while  three 
smaller  newspapers  have  come  out  in 
support  of  incumbent  Jimmy  Carter. 

Endorsing  Carter  were  the  Canton 
(Ohio)  Daily  Ledger,  Worthington 
(Minn.)  Daily  Globe  and  the  Henderson¬ 
ville  (N.C.)  Times-News. 

The  late  endorsements  boost  Reagan’s 
total  number  to  444  and  Carter’s  to  129. 
Another  late  respondent  to  E&P's  Pres¬ 
idential  Poll,  the  Henderson  (N.C.)  Daily 
Dispatch ,  announced  that  it  was  uncom¬ 
mitted.  This  boosted  the  uncommitted 
total  to  440. 


fConliniii'tl  from  page  12) 

Vermont 

Rutland  Herald 

Virginia 

Hopewell  News 

Washington 

Bellingham  Herald 
Vancouver  Columbian 

IVest  Virginia 

Charleston  Gazette 
Huntington  Herald-Dispatch 

Wisconsin 
Madison  Capital  Times 
Milwaukee  Journal 
Sheboygan  Press 
West  Bend  News 

Daily  Newspapers 
endorsing  Anderson 
Arkansas 

Pine  Bluff  Commercial 

California 
Fontana  Herald-News 


Hollister  Free  Lance 

Palo  Alto  Peninsula  Times-Tribune 

San  Jose  Mercury  News 

San  Luis  Obispo  Telegram-Tribune 

Colorado 

Durango  Herald 
Lamar  Tri-State  News 

Florida 

Bradenton  Herald 
Miami  Herald 
Miami  News 

Illinois 

Pontiac  Daily  Leader 
Rockford  Register-Star 

Indiana 

Fort  Wayne  Journal-Gazette 
Portland  Commercial  Review 

Kansas 

Cotfeyville  Journal 
Concordia  Blade-Empire 
Hutchinson  News 
Olathe  News 
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Massachusetts 
Hyannis  Cape  Cod  Times 
North  Adams  Transcript 
Peabody  Times 
Springfield  Union 

Minnesota 

New  Ulm  Journal 

Red  Wing  Republican-Eagle 

New  Hampshire 

Keene  Sentinel 

New  Jersey 

Vineland  Times-Journal 
Woodbury  Gloucester  County  Times 

North  Dakota 

Wahpeton  News 


Oklahoma 

Oklahoma  City  Oklahoma  Journal 

Oregon 

Bend  Bulletin 
Astoria  Astorian 


Ohio 
Troy  News 

Warren  Tribune-Chronicle 

Pennsylvania 

Beaver  County  Times 

Rhode  Island 

Pawtucket-Central  Falls  Times 

Tennessee 

Kingsport  News 


Texas 

Austin  American-Statesman 
Edinburg  Review 
Palestine  Herald-Press 
Paris  News 
Port  Lavaca  Wave 

Vermont 

Burlington  Free  Press 

Wisconsin 
Janesville  Gazette 
Waukesha  Freeman 
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Public  favors  fairness  law 
to  regulate  newspapers 


The  public  favors  government  regula¬ 
tion  of  newspapers  to  insure  fairness  in 
their  coverage  of  political  candidates  and 
controversial  issues. 

“The  public  would  prefer  that  ‘traffic 
cop  rules’  requiring  equal  time  for  politic¬ 
al  candidates  and  fairness  in  the  treat¬ 
ment  of  controversial  issues  apply  to  both 
print  and  electronic  media,”  stated  a 
national  public  opinion  survey  conducted 
by  the  Public  Agenda  Foundation  in  New 
York  City. 

Funded  by  the  John  and  Mary  R.  Mark- 
le  Foundation,  the  survey  is  titled  “The 
Speaker  and  the  Listener,  a  public  pers¬ 
pective  on  freedom  on  expression”. 

“The  public  believes  that  government 
should  act  to  ensure  that  diverse  points  of 
view  will  be  heard,”  the  survey  reported. 
“People  do  not  distinguish  between 
newspaper  and  tv  coverage;  both  are  ex¬ 
pected  to  treat  candidates  equally.  They 
are  willing  to  back  their  commitment  to 
fairness  with  the  force  of  law.  The  public 
is  ready  and  willing  to  use  the  tools  of 
government  to  force  newspapers  to  pre¬ 
sent  all  sides  of  an  issue.” 

Regarding  the  application  of  fairness 
and  equal  time  doctrines  to  newspapers, 
the  Public  Agenda  survey  found  the  pub¬ 
lic  favors: 

Laws  requiring  newspapers  to  give  ma¬ 
jor  party  candidates  the  same  amount  of 
coverage  (82%  to  12%); 

Laws  requiring  newspapers  to  give 
opponents  of  a  controversial  policy  as 
much  coverage  as  proponents  (73%  to 
17%); 

Laws  requiring  newspapers  to  cover 
major  third  parties  (63%). 

The  survey  noted  the  public  continues 
to  oppose  “laws  they  perceive  as  cen¬ 
sorship.  They  favor  a  different  type  of 
law. ...designed  to  guarantee  a  balanced, 
diversified  flow  of  information.” 

The  survey  found  the  public  rejects 
“by  margins  of  two  to  one”  laws  which 
“place  curbs  on  what  media  may  say.” 

This  public  attitude  includes  the  rejec¬ 
tion  (60%  to  24%)  of  laws  which  would 
prohibit  newspaper  articles  “that  many 
people  feel  are  biased  or  unfairly  critical 
of  a  prominent  person.” 

The  survey  explained  the  public’s  atti¬ 
tudes  towards  the  media  “reflect  the 
point  of  view  of  the  listener”  rather  than 
that  of  the  speaker. 

“As  listeners  and  readers  they  are  con¬ 
scious  of  their  dependence  on  the  media 
for  information,”  the  survey  stated. 
“People  want  more  freedom  of  express¬ 
ion  as  they  define  it.” 

The  survey  found  98%  of  the  respon¬ 
dents  believed  “freedom  of  expression 
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included  the  right  of  a  citizen  to  hear  both 
sides  of  an  issue.” 

Only  55%  of  the  respondents,  the  sur¬ 
vey  stated,  “would  favor  laws  requiring 
both  sides  of  an  issue  to  be  covered  even 
if  thi  meant  that  the  news  would  avoid 
many  controversial  issues.” 

Only  33%  of  the  respondents  said  they 
would  favor  government  control  of  a 
newspaper  because  of  bias,  the  survey 
noted,  compared  to  50%  who  oppose 
such  an  action. 

The  survey  observed  the  public  often 
views  the  media  as  the  enemy  of  freedom 
of  expression  “since  the  media  have  the 
power  to  select  and  limit  the  information 
available  to  the  public.” 

As  a  result,  the  survey  added,  the  pub¬ 
lic  believes  “the  government  can  be  an 
ally  of  freedom  of  expression  by  acting  as 
a  check  on  the  media’s  power.” 

The  survey  quotes  a  government  offi¬ 
cial  who  said,  “Negative  regulations  that 
prevent  the  expression  of  ideas  are  cen¬ 
sorship  and  thus  unconstitutional.  Posi¬ 
tive  regulations  can  enhance  freedom  of 
expression  and  are  thus  perfectly  accept¬ 
able.” 

According  to  the  survey,  “newspapers 
get  lower  marks  (than  television)  from  the 
public  for  fairness  and  accuracy.  Fifty- 
four  percent  of  Americans  believe  news¬ 
papers  are  not  usually  fair  and  52%  be¬ 
lieve  newspapers  are  not  usually  accu¬ 
rate.  A  significantly  lower  number  be¬ 
lieve  television  is  not  usually  fair  (46%)  or 
not  usually  accurate  (37%).” 

By  a  margin  of  three  to  one,  63%  to 
19%,  the  survey  stated  the  public  believes 
“television  would  deteriorate  without 
rules  requiring  fairness.” 

The  survey  continued,  “They  also  be¬ 
lieve  it  is  more  important  to  regulate  tv 
than  newspapers  because  tv  reaches  so 
many  people;  it  is  easily  accessible  to 
children,  and  it  creates  such  a  strong  im¬ 
pression  on  people.” 

The  survey  suggested  the  media  must 
do  more  to  educate  the  public  about  the 
First  Amendment  by  stating,  “Most 
Americans  have  not  worked  through  the 
complexities  involved  in  government  reg¬ 
ulation  of  the  media,  and  many  of  the 
respondents  found  questions  about  the 
problems  of  enforcing  fairness  to  be  frus¬ 
trating  and  confusing.” 

The  survey  also  touched  on  the  issue  of 
confidentiality  of  sources. 

“Public  support  for  confidentiality  of 
sources  does  not  grow  out  of  a  commit¬ 
ment  to  freedom  of  the  press,”  it  said. 
“People  compared  reporters  to  priests, 
lawyers,  and  doctors,  and  focused  on  the 
right  of  these  professionals  to  maintain 


the  confidentiality  of  information  given  to 
them.  The  main  concern  was  the  right  to 
privacy.  For  many  people,  confidential¬ 
ity  was  an  end  in  itself,  not  a  means  to 
enhance  freedom  of  the  press.” 

The  survey  discovered  the  public  does 
not  view  freedom  of  expression  as  an 
“endangered  species.” 

“Indeed,  people  perceive  the  press  as 
strong  and  even  feisty,”  it  stated.  “66% 
beleive  there  is  more  freedom  of  express¬ 
ion  in  this  country  than  there  was  a  de¬ 
cade  ago.  47%  believe  there  will  be  even 
more  freedom  of  expression  ten  years 
from  now.  Only  18%  believe  there  will  be 
less  freedom  of  expression  ten  years  from 
now.” 

The  survey  observed,  “Since  people 
do  not  see  any  real  danger  to  freedom  of 
expression,  they  do  not  pay  a  great  deal  of 
attention  to  these  issues.  They  do  not  see 
recent  press  cases  as  part  of  an  intercon¬ 
nected  pattern  as  many  journalists  do,  an 
they  are  not  particularly  worried  about 
precedents  that  might  be  used  to  curtail 
press  freedoms  in  the  future.” 


Poll  compared  views 
of  public  and  media 

The  Public  Agenda  survey’s  methodol¬ 
ogy  involved  conducting  a  series  of 
“open-ended  interviews  with  profession¬ 
als  in  the  communications  arena. . .  .to  iso¬ 
late  some  of  the  crucial  areas  of  con¬ 
troversy.”  Publishers,  broadcasters, 
journalists,  government  officials,  and 
public  interest  leaders  were  included  in 
the  group. 

After  defining  the  issues.  Public  Agen¬ 
da  then  conducted  a  national  opinion  sur¬ 
vey  to  learn  about  the  attitudes  of  the 
general  public.  The  survey  included 
“closed-end  interviews  with  a  national 
probability  sample  of  1,000  Americans 
supplemented  by  group  interview  ses¬ 
sions  in  Des  Moines,  Memphis,  Min¬ 
neapolis,  New  York,  and  San  Diego.” 

Project  director  is  Jean  Johnson.  The 
Public  Agenda  Foundation  is  chaired  by 
William  M.  Ellinghaus,  who  is  president 
of  AT&T.  The  president  of  the  founda¬ 
tion  is  Daniel  Yankelovich,  Yankelovich, 
Skelly  &  White  Inc.,  research  firm,  and 
Maurice  Lazurus,  chairman  of  the  fi¬ 
nance  committee  of  Federated  Depart¬ 
ment  Stores,  is  chairman  of  the  executive 
committee.  The  foundation’s  offices  are 
located  at  750  Third  Ave.  N.Y.,  N.Y. 

The  leadership  interviews  included 
Floyd  Abrams,  attorney  with  Cahill,  Gor¬ 
don,  &  Reindel;  Frank  Daniels  Jr.,  presi¬ 
dent  and  publisher  of  the  Raleigh  (N.C.) 
News  and  Ohservor;  Fred  Hechinger  and 
Anthony  Lewis,  both  from  the  New  York 
Times',  Erwin  Knoll,  editor  and  publisher 
of  the  Progressive  ',  and  Vermont  Royster 
for  the  Wall  Street  Journal. 
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A  public  perspective 
on  First  Amendment 


By  Daniel  Yankelovich 

1  believe  that  freedom  of  expression 
will  face  a  serious  challenge  in  the  decade 
ahead.  General  social  forces  will  produce 
new  problems  for  freedom  of  the  press, 
and  the  First  Amendment  itself  may  well 
be  subjected  to  reexamination. 

Typically,  pressures  for  change  occur 
when  two  factors  are  present:  a  climate  of 
generalized  frustration  and  a  specific  cat¬ 
alytic  agent  directing  or  steering  that  frus¬ 
tration  in  a  particular  direction.  I  am  con¬ 
cerned  that  both  of  these  elements  are 
emerging  in  ways  that  could  significantly 
threaten  freedom  of  expression. 

Several  factors  suggest  that  public  frus¬ 
tration  and  alienation  are  building  to  new 
levels  of  intensity.  Specifically: 

§We  are  in  the  midst  of  a  tremendous 
shift  in  attitudes  about  public  institutions. 
Surveys  have  documented  an  explosive 
increase  in  public  mistrust,  resentment, 
and  cynicism.  There  is  an  erosion  of  con¬ 
fidence  in  national  institutions  and  lead¬ 
ership,  and  an  upsurge  in  feelings  of  im¬ 
potence  and  powerlessness.  A  few  years 
ago,  the  majority  of  Americans  trusted 
our  institutions,  condemning  the  critics  of 
society  more  than  society  itself.  By  the 
mid-seventies,  the  most  serious  reserva¬ 
tions  came  not  from  minorities,  but  from 
the  mainstream  of  America. 

SSimultaneously,  we  are  observing  a 
backlash  to  the  social  and  cultural 
changes  of  the  last  two  decades.  Many 
Americans  believe  that  the  moral  fiber  of 
the  country  has  been  seriously  eroded — 
that  basic  institutions  and  traditions  such 
as  the  family,  the  school,  and  the  church 
are  being  destroyed.  People  feel  that 
those  who  work  hard  to  live  by  the  rules 
are  neglected  or  exploited  while  those 
who  flout  the  rules  are  rewarded. 

§These  changes  in  attitude  are  taking 
place  against  a  background  of  a  prolonged 
and  serious  economic  crisis. 

Added  to  these  preconditions  are  spe¬ 
cific  forces  that  could  well  serve  to  chan¬ 
nel  public  opinion  against  institutions 
such  as  the  First  Amendment.  There  are 
clear  signs  of  a  movement  in  this  country 
to  dismantle  the  barrier  that  has  sepa¬ 
rated  government  from  personal  morality 
and  religion.  This  mode  of  thinking  can  be 
seen,  for  example,  in  increasing  demands 
for  "reviews”  of  school  textbooks.  Many 
Americans  have  come  to  feel  that  the 
state  cannot  be  neutral  to  questions  of 
lifestyle;  they  believe  that  the  forces  of 
government  should  be  harnessed  to  bring 
the  country  back  to  a  particular  moral  and 
religious  standard. 

Freedom  of  expression  would  be  an 
early  target  of  such  a  movement,  were  it 
to  gain  widespread  support.  There  are 
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already  people  in  this  country  who  be¬ 
lieve  that  a  free  press  is  a  luxury  we  can 
no  longer  afford.  One  woman  interviewed 
by  the  Public  Agenda  echoed  the  senti¬ 
ments  of  a  small,  but  vocal  minority  when 
she  said:  “How  old  is  that  First  Amend¬ 
ment  anyway?  Over  two  hundred  years 
old?  It  might  have  been  OK  then,  but 
times  are  too  barbaric  for  that  now.” 

Whether  anti-freedom  of  expression 
forces  will  achieve  wide  support  will  de¬ 
pend,  in  part,  on  how  clearly  leaders, 
especially  those  in  the  media,  understand 
public  attitudes.  If  the  First  Amendment, 
as  we  know  it.  is  to  survive,  leaders  must 
have  a  sensitive  and  thorough  reading  of 
the  areas  where  American  support  and 
question  the  concept  of  a  free  press.  To 
expect  to  preserve  this  fundamental  free¬ 
dom  without  understandng  its  strength 
and  its  potential  stress  points  would  be 
recklessly  optimistic. 

It  was  concerns  of  this  type  that  led  the 
Markie  Foundation  to  support  our  work 
on  this  project.  The  project’s  goal  has 
been  to  create  a  dialogue  between  deci¬ 
sion-makers  and  the  public,  with  the  Pub¬ 
lic  Agenda  acting  as  communications 
broker.  We  started  by  conducting  lengthy 
discussions  with  leading  communications 
professionals  to  identify  what  they  saw  as 
the  most  important  freedom  of  express¬ 
ion  issues.  On  the  basis  of  this  formula¬ 
tion,  the  Public  Agenda  then  conducted 
an  extensive  survey  of  public  attitudes  on 
freedom  of  the  media  among  a  cross- 
section  of  1.000  people.  Our  final  task, 
the  one  we  attempt  here,  is  to  convey  the 
public’s  position  back  to  leadership,  so 
that  decision-makers  will  have  a  coherent 
and  sympathetic  understanding  of  the 
public’s  views. 

The  results  of  the  Public  Agenda’s 
work  are  both  encouraging  and  disturb¬ 
ing.  On  the  positive  side,  our  research  has 
documented  a  bedrock  of  support  for 
many  freedom  of  expression  values.  The 
public  rejects  direct  government  censor- 
sip  of  the  media  and  vigorously  supports 
the  rights  of  groups  whom  they  personal¬ 
ly  detest,  such  as  Communists  or  Nazis, 
to  express  their  views  freely. 

On  the  negative  side,  there  is  evidence 
of  serious  disagreement  between  leaders 
and  the  public.  This  disagreement  con¬ 
cerns  both  the  primary  values  at  stake  in 
the  communications  arena  and  the  proper 
role  of  government  in  enhancing  those 
values. 

For  the  public,  the  primary  objective  of 
freedom  of  expression  in  the  media  is  fair, 
balanced  presentation  of  all  points  of 
view.  As  listeners,  what  concerns  people 
most  is  their  ability  to  have  access  to  a 
broad  range  of  perspectives — to  be  ex¬ 


posed  to  both  sides  of  any  serious  issue. 

In  the  public’s  view,  media  autonomy  is 
secondary  to  the  goal  of  “fairness,” 
namely,  the  presentation  of  divergent 
viewpoints.  And  while  Americans  sound¬ 
ly  reject  direct  censorship,  they  do  be¬ 
lieve  that  government  regulation,  by  re¬ 
quiring  television  and  major  newspapers 
to  present  opposing  views,  can  actually 
increase  freedom  of  expression  as  they, 
the  public  define  it. 

The  public’s  position  contrasts  sharply 
with  the  classical  theory  of  freedom  of  the 
press  and  with  the  thinking  of  many  lead¬ 
ers  in  the  communications  arena.  The 
communications  professionals  believe 
that  freedom  of  expression  is  best  pro¬ 
tected  by  insulating  the  media  from  gov¬ 
ernment  control  and  influence,  regardless 
of  the  reason.  They  argue  that  autonomy 
for  publishers  and  broadcasters — free¬ 
dom  from  government  control — is  a  pre¬ 
requisite  to  a  diverse  marketplace  of 
ideas. 

There  is,  to  be  sure,  some  support 
among  leaders  for  positive  government 
regulation  of  the  media.  A  number  of 
media  critics  have  argued  that  technolo¬ 
gical  and  economic  conditions  have  made 
the  marketplace  of  ideas  less  accessible 
than  it  should  be.  They  believe  that  gov¬ 
ernment  regulations,  such  as  the  “fair¬ 
ness”  and  “equal  time  ”  rules  currently 
imposed  on  broadcasters,  enhance  free¬ 
dom  of  expression  by  increasing  di¬ 
versity. 

But  the  majority  of  leaders  reject  this 
approach  for  newspapers,  and  many  deci¬ 
sion-makers  have  serious  reservations 
about  government  regulation  of  broad¬ 
casting.  There  is  a  widespread  feeling  that 
government  regulation  is  inevitably 
heavy-handed  and  clumsy.  Some  believe 
that  the  primary  effect  of  the  “fairness” 
rule  has  been  to  stifle  debate  by  forcing 
broadcasters  to  avoid  controversy  in 
order  to  protect  themselves  against 
charges  of  unfairness.  Many  believe  that 
any  reglationn  tends  to  degenerate  into 
government  censorship  or  self-censorsip 
by  the  media.  These  leaders  believe  that 
the  premise  adopted  by  the  public — that 
requiring  the  presentation  of  diverse 
viewpoints  enhances  free  expression — is 
a  fundamental  misconception.  In  the 
leadership,  view,  the  media’s  right  to  tell 
a  story  as  ihey  see  it  is  paramount, 
however  prejudiced,  biased,  or  unfair.  As 
one  journalist  interviewed  for  the  Public 
Agenda  project  put  it:  “The  most  impor¬ 
tant  First  Amendment  right  of  them  all  is 
the  right  to  be  wrong.” 

The  most  disturbing  aspect  of  the  dis¬ 
agreement  between  leaders  and  the  pub¬ 
lic  is  that  it  has  caused  many  decision¬ 
makers  in  the  media  to  misread  and  mis¬ 
understand  the  public.  Since  leaders  do 
not  always  understand  the  public’s  com¬ 
plaints  about  the  media  to  illegitimate  or 
unreasonable  motives  such  as  intolerance 
or  a  desire  to  “shoot  the  messenger”  who 
(continued  on  pufte  3!) 
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Inside  man  handles 
reader’s  complaints 

By  Ross  Collins 

You’ve  just  read  this  morning’s  news-  VHBP^***** 

paper,  and  it’s  spoiled  your  day.  You’re  '' 

angry  because  that  sleepy-looking,  dis- 
beveled  reporter  at  the  school  board  g|||H||^ 
meeting  last  night  took  your  comments  as  g 

a  parent  completely  out  of  context,  and 
you  look  like  some  sort  of  child-hater.  In 
fact,  friends  already  begin  to  call  your  I 

office  with  menacing  remarks.  You  sus-  ,  <3 

pect  the  reporter  is  not  as  objective  as 
journalism  canons  would  have  you  be- 

You  want  restitution  for  this  blunder.  ^ 

So  you  call  up  the  paper:  “let  me  speak  to 
the  editor.”  He  answers,  listens:  “Ah.  ^^B 
Uh-huh.  Oh  really.  Well,  look  fella,  we’ll  ^^B 
see  what  we  can  do,  but  1  have  a  deadline 

You  have  not  been  satisfied,  and  to  you  a 

it’s  like  a  fight  against  City  Hall.  You  can 
cancel  your  subscription,  or  drop  your 
advertising.  What  good  will  that  do?  A 
letter  to  the  editor?  You  don’t  have  time  W 
or  ability  to  write,  and  that  won’t  help  i  ^ 

anyway.  Confused  about  this  mausoleum  Cunningham 

of  a  newspaper,  you  wish  you  were  an  .  „. 

insider,  free  to  peruse  files,  make  calls,  ‘^e  newspaper.  The 

talk  to  editors  and  reporters  and  track  f  frustration  and  being  power¬ 
down  satisfaction  for  your  complaint,  or  the  news- 

at  least  an  understanding  of  why  it  hap-  Performing  Powerless  before 

pened  newspaper. 

^  Cunningham  agrees  people  can  write  a 

The  Minneapolis  (Minn.)  Tribune,  letter  to  the  editor.  But  they  don’t;  in  fact 
largest  daily  in  the  state,  has  a  reader  s  ^ost  of  the  Tribune’s  complaints  come 
representative  to  do  just  that.  He  s  Dick  by  telephone  and  the  paper  encourages  it 
Cunningham,  and  he  works  for  one  of  the  with  house  advertising  that  reads:  “Your 
1 5  or  so  dailies  in  the  nation  that  tolerate  a  in  the  Tribune  newsroom .  You  can 

consumer’s  gadfly  in  their  wombs,  track-  gall  him  at  372-4450.  .  .  He’ll  Us¬ 
ing  down  readers’ complaints,  criticizing  ten— and  act.  His  number  372.  .  .  ” 

and  urging  corrections  and  improvements  .  ■  .  , . 

when  necessary  in  the  editorial  opera-  ^  People  think,  1  can  write  a  letter,  but 

tion.  Take  him  seriously:  readers  enjoy  ‘  P""‘ f ‘I  > 

the  benefit  (revenge?)  of  seeing  their  ’  Cunninghani  explains.  They  re 
complaints  about  the  operation,  and  ex-  really  saying,  don  t  think  know  any- 
planations  or  apologies  by  the  paper’s  who  can  listen  to  me.  So 

staff,  every  Sunday  in  Cunningham’s  un-  y«“  ‘he  telephone  to 

fettered  candid  look  at  the  paper’s  prat-  anybody  s  gripe,  you  know  a 

falls  of  the  week  before.  His  column  is  larger  portion  of  the  reader  s  gripes, 
called  “If  You  Ran  the  Tribune”  and  .  hand  e  telephone  calls,  two  part- 
starts  out  every  week:  “If  (reader’s  Cunningham 

name)  ran  the  Tribune,  he  would  They  re  hired  for  stable  personalities  and 
(wouldn’t)  have  ”  exceptionally  long  fuse.  Complainers 

Cunningham,  53,'  is  a  Hartford.  Conn.  ^"^'‘y-  Sometimes  screaming 

native  whojoined  the  Tribune  in  1956  as  a  must  listen  to  all  that  crap, 

copy  editor.  Before  that  he  was  a  reporter  forget  about  it.  and  report  the  bones  of  the 
and  managing  editor  of  the  Diiranf>o,  complaint,  he  says. 

(Colo.)  Herald,  and  an  obit  and  police  The  assistants  also  handle  correspond- 
reporter  for  the  Hartford  Coiirant.  He  ence  and  provide  the  Tribune’s  “Bureau 
has  been  assistant  Sunday  editor,  repor-  of  Accuracy  and  Fair  Play,”  a  program 
terandassistant  city  editor  at  the  Tribune  under  which  news  clippings  are  mailed  to 
before  becoming  reader’s  rep  of  the  people  quoted  in  a  story  and  the  people 
232,600  daily,  600,000  Sunday  circulation  are  asked  to  tell  the  paper  if  the  story  is 
paper  in  1972.  accurate  and  fair. 

Cunningham  hopes  as  reader’s  rep  he  Many  of  the  17  or  so  complaints  Cun- 
can  lessen  “the  feeling  of  frustration  ningham  receives  daily  concern  coverage 


of  the  Minnesota  State  Legislature,  when 
in  session.  “We  get  a  lot  of  calls  from 
people  on  one  or  another  side  of  an  issue. 
Particularly  they  complain  about  a  news¬ 
paper  that  takes  pains  to  bring  an  element 
into  a  story,  and  try  to  go  below  the  sur¬ 
face,  the  background  and  people  in¬ 
volved.  You  get  complaints, ‘Aha,  that 
color  story  shows  you’re  biased.’” 

During  high  school  sports  seasons, 
Cunningham  hears  of  inadequate  support 
and  recognition  for”  certain  teams.  “And 
an  overriding  one  has  to  do  with  social 
change,  anything  about  lifestyles  that 
offends  any  segment  of  our  readers.  You 
can  count  on  getting  complaints  from 
people  who  think  the  Tribune  is  trying  to 
push  social  change  faster  than  it  should 
be.  On  the  other  hand,  if  we  don’t  report 
on  the  group  demanding  social  change, 
we  are  accused  of  resisting  social 
change.” 

Cunningham’s  position  was  created  af¬ 
ter  Tribune  management  had  planning 
sessions  with  groups  of  staff  to  hammer 
out  solutions  to  problems  in  the  opera¬ 
tion.  “Each  one  of  those  groups  recom¬ 
mended  that  the  Tribune  hire  a  person  to 
maintain  contact  wth  readers,  contact 
that  did  not  exist  before.  Someone  to  re¬ 
ceive  complaints  for  readers,  see  they  are 
researched  and  answered,  and  interpret 
the  function  of  newspapers  to  the 
reader.” 

The  Tribune  management  was  also 
pricked  by  a  contention  by  the  National 
Committee  on  Civil  Disorders  that  Amer¬ 
ican  newspapers  were  not  in  touch  with 
the  minority  communities.  Tribune  edito¬ 
rial  staff  agreed  the  paper  was  not  sensi¬ 
tive  to  minorities,  and  to  the  readers  in 
general:  “the  staff  said,  ‘we’re  not  in 
touch  with  the  community,  and  the  com¬ 
munity  doesn’t  understand  us.’” 

That’s  when  assistant  city  editor  Cun¬ 
ningham  was  asked  to  step  into  a  new 
position:  “the  job  is  not  simply  being  an 
ombudsman — taking  a  specific  complaint 
and  following  it  through — but  more  than 
that.  The  rep  has  to  originate  com¬ 
plaints.” 

Cunningham’s  complaint-handling 
routine  starts  usually  with  a  telephone 
call,  sometimes  a  letter  settled  to  his  de¬ 
partment  from  the  letters  to  the  editor 
supervisor.  Cunningham  checks  the 
story.  Then  he  checks  the  complaints. 
Sometimes  he  makes  a  call.  Sometimes 
he  uses  his  own  judgment. 

“1  attach  the  (story)  clip  with  my  note 
to  the  reporter  via  the  city  editor,  news 
editor,  sports  editor  or  slot  person.  I 
simply  say  that  so  and  so  says  the  facts 
are  incorrect  in  so  and  so  story.  1  may 
offer  a  suggestion  that  he  appears  to  be 
right,  and  suggest  writing  a  correction.” 

Cunningham  does  not  write  the  correc¬ 
tions,  nor  does  he  have  the  power  to  en¬ 
force  his  suggestions.  That’s  up  to  the 
department  supervisor.  The  day’s  com¬ 
plaints  are  noted  and  posted  on  a  “log” 
(Continued  on  pane  34) 
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ADVERTISING  NEWS  SECTION 


NAB  reports  strong  base  for 
newspapers’  national  ad  gains 


Edited  by  BILL  GLOEDE 


Transportation,  tobacco,  publishing  w 
and  media  advertising  in  newspapers  pro-  ei 
vided  the  industry  with  what  the  News-  li 
paper  Advertising  Bureau  calls  a  "broad  n 
based  foundation”  for  a  15.8%  gain  in  a 
national  advertising  revenues  in  the  first  ri 
half  of  this  year.  li 

NAB  estimates,  based  on  Media  Re-  c 
cords  measurements  in  44  cities,  showed  g 
transportation  advertising  22.8%  ahead  d 
of  the  first  half  of  1979  with  expenditures 
topping  $208  million.  Domestic  airlines  ^ 
advertising  was  up  35.2%  to  $85  million. 
Spending  for  steamship  line  ads  totaled 
$22.8  million,  up  37.2%  over  last  year’s  " 
first  half. 

Tobacco  advertising,  which  has  been  p 
marked  by  increasingly  expensive  intro-  u 
ductions  of  new  low  tar  cigarette  brands  h 
by  the  major  producers,  soared  33.2%  o 
ahead  of  last  year,  representing  an  ex¬ 
penditure  of  $121.5  million.  ji 

National  advertising  in  newspapers  by  f 
both  print  and  broadcast  media  rose 
20.9%  to  $1 17.2  million.  Newspaper  ads 
run  by  radio  and  television  stations  rose  p 
28.3%  for  the  half-year  to  a  total  of  $74.8  p 
million.  Magazine  advertising  in  news-  o 
papers  rose  20.2%  to  nearly  $15  million.  tl 
Among  other  national  categories,  help  s 

Y&R  merges  cable  unit  i 
into  media  department  t 

a 

Stating  that  “cable  television  is  now  a  a 
part  of  the  basic  menu  of  media  options  c 
and  no  longer  requires  the  special  treat-  s 
ment  appropriate  to  a  new  media  form," 
Young  &  Rubicam  has  announced  the  c 
merger  of  its  formerly  independent  cable  c 
television  buying  operation  into  its  regu-  r 
lar  media  department. 

In  announcing  the  move,  Joseph  W.  ( 
Ostrow,  executive  vicepresident  and  ( 
director  of  communications  services  for  j 
Y&R,  said,  "We  believe  that  this  new  ( 
organization  and  these  staffing  changes  ; 
articulate  and  reinforce  the  maturation  of  ; 
cable  television  as  an  advertising 
medium."  1 

The  cable  unit,  which  was  formerly  1 
part  of  Y&R’s  New  Electronic  Media  de¬ 
partment,  will  be  moved  under  the  broad-  > 
cast  programming  and  purchasing  depart¬ 
ment,  which  is  under  the  direction  of 
senior  vicepresident  Richard  H.  Low.  In 
charge  of  the  cable  area  will  be  vicepresi¬ 
dent  Ira  Tumpowsky,  who  was  formerly 
the  media  director  for  Y&R's  subsidiary, 
Wunderman,  Ricotta  &  Kline. 

Said  Ostrow,  "From  the  beginning,  our 
thrust  has  been  to  make  the  new  media 
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wanted  advertising  by  national  advertis¬ 
ers  increased  22.6%  to  nearly  $41.2  mil¬ 
lion  for  the  six  months.  Household  equip¬ 
ment  and  appliances  advertising  was  up 
almost  30%  to  $28.1  million,  and  indust¬ 
rial  advertising  gained  37.7%  to  $24. 1  mil¬ 
lion.  Within  the  household  equipment 
category,  the  big  gainer  was  phono¬ 
graphs,  records,  tapes  and  tape  recor¬ 
ders,  which  rose  65.6%  to  $7.2  million. 

Real  estate  advertising  by  national 
advertisers  increased  61%  to  over  $8.6 
million.  Medical  products  and  drugs 
national  advertising  was  up  24.5%  to 
almost  $10  million. 

Smaller  national  ad  groupings  which 
posted  large  percentage  gains  were  wine, 
up  108.4%  to  $3.8  million,  and  household 
heating  equipment,  which  rose  %.3%  to 
over  $2.6  million. 

Overall,  national  advertising  spending 
in  daily  newspapers  topped  $1.1  billion 
for  the  first  half  of  1980. 

According  to  the  NAB's  open  line 
newspaper  advertising  rate  index,  news- 
papapers  hiked  their  open  line  rates  9.8% 
over  the  first  six  months  of  this  year.  For 
the  first  eight  months  of  1980,  that  index 
stands  at  10%. 

current  media.  By  that  we  mean  helping 
to  establish  the  new  media,  and  then,  at 
the  appropriate  time,  repositioning  them 
as  mainstream  media  options  for  planners 
and  buyers  to  consider  in  the  normal 
course  of  executing  agency  media  re¬ 
sponsibilities.” 

He  added,  “In  sort,  at  Young  &  Rubi¬ 
cam,  cable  television  has  become  simply 
one  more  consideration  in  the  normal 
media  planning  process.” 

Y&R’s  interest  and  involvements  in 
cable  television  spanned  the  previous  de¬ 
cade.  In  1970,  the  agency  entered  into  a 
joint  project  with  Cox  Cable  and  worked 
on  programming,  building  a  rate  card  and 
selling  advertising  time  on  a  local  cable 
system  in  Warner  Robbins,  Georgia.  In 
1976,  Y&R  undertook  what  it  calls  “the 
first  major  negotiation”  related  to  satel¬ 
lite  interconnected  cable  networking, 
which  the  next  year  resulted  in  the  then- 
called  Madison  Square  Garden  network, 
now  called  U.S.A.  Network  and  spon¬ 
sored  by  U.A.  Columbia  and  Madison 
Square  Garden. 

Subsequent  cable  launches  included 
Thursday  Night  Baseball,  which  was  be¬ 
gun  with  six  Y&R  clients;  involvement  in 
Ted  Turner’s  “Super  Station,”  UPl’s 
Newstime,  the  Cable  News  Network  and 
Caliope. 


BEia 

Beat  mHation  .  by  makmg  your 
dollars  buy  more  Smart  5boppng 
IS  ibe  answer.  Start  by  corrpanson 
shoppng  the  ads  n  this  newspa- 
per-for  food,  for  clothng.  home 
^jmrshngs.  automobiles  YbuH  be 
prepared  to  make  your  doMars  go 
further  Subsenbe  today,  and  save 


(NEWSPAPER  LCX50)  _ 

Don't  miss  an  issue.  It  could  cost  you.  flp 

New  NAB  sales  kit 
stresses  practical 
newspaper  reading 

“Don’t  miss  an  issue.  It  could  cost 
you,”  is  the  tag  line  for  each  of  eight 
promotional  ads  created  by  the  Newspap¬ 
er  Advertising  Bureau  for  the  Newspaper 
Readership  Project. 

The  ads  deal  with  the  newspaper’s  role 
in  helping  the  reader  cope  with  the  prob¬ 
lems  of  daily  living. 

The  ad  dealing  with  the  issue  of  coping 
with  inflation,  for  example,  reads,  “Beat 
It.”  The  copy  states,  “Beat 
inflation  ...  by  making  your  dollars  buy 
more.  Smart  shopping  is  the  answer. 
Start  by  comparison  shopping  the  ads  in 
this  newspaper  —  for  food,  for  clothing, 
home  furnishings  and  automobiles. 
You’ll  be  prepared  to  make  your  dollars 
go  further.  Subscribe  today  and  save.” 

All  the  ads  in  the  group  adhere  to  the 
same  format,  and  each  contains  room  for 
insertion  of  an  individual  newspaper’s 
logo.  Besides  the  inflation  ad.  the  group 
cover  topics  as  diverse  as  job  hunting, 
garage  sales,  clothes  shopping,  vacation 
travel,  keeping  up  with  the  news,  health 
and  nutrition  and  home  maintenance. 

New  media  director 

Alan  Le  Gloahec  has  been  named 
media  director  for  Sieber  &  McIntyre, 
Inc.,  an  marketing  and  communications 
company  which  deals  mainly  in  in  the 
pharmaceutical  and  health  care  product 
areas. 

Le  Gloahec  was  formerly  manager  of 
marketing  services  for  Ayerst  Laborator¬ 
ies  in  New  York,  where  he  worked  since 
1953. 

Sieber  &  McIntyre  provides  advertis¬ 
ing,  publishing,  research  and  continuing 
education  services  for  health  care  pro¬ 
duct  manufacturers,  distributors  and  doc¬ 
tors. 
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The  column  that  tells  readers  how  to  win  cash  and 
prizes  by  entering  contests  and  sweepstakes! 


WINNINGS  will  appeal  to  virtually  all  seg¬ 
ments  of  your  readership,  especially 
housewives  and  senior  citizens. 

Authors  Roger  and  Carolyn  Tyndall  report 
that  more  than  300,000  people  subscribe 
to  their  monthly  “Contest  Newsletter”  and 
that  they  come  from  all  walks  of  life. 

Corporations  regularly  run  contests  and 
sweepstakes  offering  terrific  prizes  and 
large  amounts  of  cash  to  the  winners.  And 


newspapers  regularly  run  big  ads  to  publi¬ 
cize  them. 

Besides  informing  your  readers  of 
contests,  rules  and  prizes,  WINNINGS  also 
provides  valuable  tips  on  how  to  have  a 
better  chance  to  win. 

WINNINGS  is  destined  to  become  the  hot¬ 
test  game  in  towns  all  across  America.  Get 
in  on  the  action  now! 


FOR  RATES  AND  AVAILABILITY  CALL  COLLECT 

(212)  557-2833 

UNITED  FEATURE  S Y N D I C AT E,  200  P a r k  A ve n u •,  N •  w  Yo r k,  N. Y.  1 01S6 


L 


Cooperative  advertising 

Woolworth  exec  sees 
co-op  in  retailer’s  future 


Cooperative  advertising  will  play  an  in¬ 
creasingly  more  important  role  in  retail 
advertising  in  the  future  as  competitive 
pressures  and  higher  advertising  costs 
prod  retailers  to  take  advantage  of  co-op 
programs,  according  to  Ernest  Kauff¬ 
man,  vicepresident/sales  promotion  and 
advertising  for  the  F.W.  Woolworth 
Company. 

Speaking  before  the  annual  meeting  of 
the  Association  of  General  Merchandise 
Chains  in  California  recently,  Kauffman 
said,  “The  co-op  concept  and  its  in¬ 
creasingly  sophisticated  application  is,  in 
my  mind,  one  of  the  most  important  ele¬ 
ments  in  all  that  is  charting  the  future 
course  of  advertising  and  sales  promo¬ 
tion.  The  intelligent  and  creative  utiliza¬ 
tion  of  co-op  offerings  is  particularly  cal¬ 
led  for  today  when  advertising  and  prom¬ 
otional  costs  are  skyrocketing.” 

He  continued,  “What  we're  faced  with 
as  retailers  is  the  fact  that  our  programs 
for  generating  sales  will  continue  to  cost 
more.  But  these  increased  costs  will  re¬ 
flect  more  than  just  those  higher  expenses 
brought  about  by  inflation.  We’re  all  feel¬ 
ing  pressures  in  our  common  market 
places  as  the  retailing  environment  be¬ 
comes  more  and  more  competitive.” 

Kauffman  then  declared,  “It’s  becom- 
ming  most  evident  that  in  our  business, 
just  to  maintain  market  share  —  let  alone 
increase  market  share  —  will  require  still 
higher  expenditures  in  the  area  of  adver¬ 
tising.” 

He  continued,  “It’s  my  belief  that  the 
most  cost-effective  advertising  prog¬ 
rams,  bearing  the  most  clout,  will  be 
those  in  which  more  promotional  dollars 
have  been  pumped  into  co-ops.  This  will 
mean  dollars  well  spent  —  the  sales  re¬ 
sults  we  all  look  for  will  be  increasingly 
more  expensive  to  realize  without  taking 
advantage  of  co-op  opportunities  and  ap¬ 
plying  them  in  our  overall  sales  promo¬ 
tion  efforts.” 

Kauffman  maintained  that  cooperative 
advertising  ventures  work  best  when  they 
are  meshed  with  a  retailer’s  total  adver- 
tisng  program  instead  of  being  used  as 
one-shot  sales  promotions. 

“In  positioning  co-ops  within  our  total 
advertising  programs,  we  as  retailers  are 
providing  our  manufacturers/suppliers 
with  opportunities  for  locally  focused 
attention,”  he  said.  “Such  focused  atten¬ 
tion  is  within  the  framework  of  our  highly 
individualized  promotional  approaches, 
which  in  application  are  obviously  in¬ 
tended  to  set  us  off  from  one  another,”  he 
added. 
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“I’m  sure  I’m  voicing  the  views  of  ev¬ 
ery  member  of  AGMC  when  I  stress  that 
no  co-op  is  effective  without  the  support 
of  a  retailer’s  rich,  product-integrated 
advertising  program.  While  such  prog¬ 
rams  draw  attention  to  the  availability  of 
particular  well-known  brands  or  makes, 
they  also  reflect  and  stress  their  availabil¬ 
ity  within  the  context  of  a  total  store  en¬ 
vironment.  The  consumer  respects  and 
responds  to  such  an  environment  —  be  it 
Woolworth,  Woolco,  K-Mart  or  Sears  — 
as  a  result  of  our  hard  work  and  efforts  on 
the  image  and  service  front,”  he  said. 

Kauffman  noted  that  while  manufac¬ 
turers  are  basically  concerned  with  mov¬ 
ing  their  products  quickly  and  in  great 
volumes  through  the  assistance  co-ops 
provide  in  this  regard,  “I  think  what  we 
as  retailers  should  be  stressing  to  them  is 
the  fact  that  a  co-op  ad  is  all  a  part  of  a 
balanced  equation  where  the  total  effect 
is  a  mirror  of  our  great  diversity  in  mer¬ 
chandise  offerings.  Such  is  the  important 
drawing  card  for  any  general  merchan¬ 
dise  retailers  aiming  for  success  in  our 
business.” 

“Ultimately  co-ops  pay  off  to  manuiac- 
turers  in  the  benefits  derived  from  their 
utilization  in  a  total  advertising  package 
that  recognizes  and  exploits  the  image  a 
particular  store,  or  chain  of  stores,  has 
acquired  in  its  long-term  dealings  with  its 
public,”  he  added.  “In  such  cases  as 
those  within  the  AGMC  membership,  this 
imagery  is  a  reflection  of  our  reputations 
for  merchandise  variety  and  its  quality, 
service  and  convenience  offered  to  our 
customers  and,  most  of  all,  our  integrity 
in  the  market  place.” 

Discussing  the  benefits  co-ops  provide 
the  retailer,  the  Woolworth  executive 
said  that,  “we  should  first  of  all  recognize 
the  fact  that  major  manufacturers  who 
make  available  various  co-op  offers  have 
performed  a  lot  of  important  groundwork 
on  their  own  by  nurturing  and  developing 
broad  product  awareness,”  and  added, 
“through  considerable  expenditures  on 
national  advertising,  these  manufacturers 
have  established  their  products  in  the 
minds  of  the  American  public.” 

“In  the  best  of  circumstances,”  he 
said,  “when  entering  a  co-op  arrange¬ 
ment  for  a  product  or  products,  we  as 
retailers  to  a  large  degree  are  quite  frank¬ 
ly  accepting  and  benefiting  from  a  manu¬ 
facturer’s  offer  to  share  in  the  fruits  of 
much  of  his  labor.  The  manufacturer  is 
willing  to  share  in  the  cost  of  our  further¬ 
ing  the  marketing  process  involving  pro¬ 
ducts  that  already  through  his  efforts  are 


instantly  recognizable  to  consumers  — 
who  are  our  customers  —  either  directly 
or  through  identification  with  his  name 
and  reputation.  We  enter  co-op  arrange¬ 
ments  from  positions  of  advantage  in  that 
all  modes  of  marketing  analysis  and  eva¬ 
luation  currently  available  to  us  indicate 
that  a  particular  product  is  inherently  sal¬ 
able.  The  manufacturer  has  done  his 
national  promotions,  and  by  offering  us 
co-ops,  he’s  indicating  his  willingness  to 
share  in  the  cost  of  our  obtaining  a  profit¬ 
able  return  on  our  investments  in  his  pro¬ 
ducts.” 

Turning  to  the  controversial  topic  of 
co-op  abuse,  Kauffman  said  that  when 
the  subject  of  co-op  arises  among  a 
gathering  of  marketers,  “we,  the  retail¬ 
ers,  are  often  cast  in  somewhat  unfavor¬ 
able  lights.  Based  on  bad  experiences  of 
the  past,  manufacturers  do  tend  to  dwell 
in  a  general  area  of  distrust  of  the  retailer 
and  what  they  feel  he’s  trying  to  pull  off  in 
his  collection  claims.” 

He  advised  his  collegues  to  ”do  all  to 
dispel  such  suspicion  and  doubt  —  until 
we  have  completely  cleaned  our  own 
house,  there  will  still  be  accusations  from 
the  marketer’s  quarters  that  in  so  many 
co-op  deals  there’s  that  retailer  who’s 
overcharging  on  advertising  rates,  doubl¬ 
ing  his  billings  and  in  general  pulling  off 
tricks  that  undermine  any  hope  for  com¬ 
plete  honesty  in  the  deal.” 

Kauffman  then  offered  a  view  into  re¬ 
tailers’  advertising  future,  saying,  “The 
day  is  coming  upon  us  .  .  .  when  cable 
television  wll  rival  the  big  three  networks 
and  their  affiliates  in  audience  view- 
ership.  Videotex  terminals  are  on  the 
horizon.  Already,  AT&T  has  announced 
that  it  may  soon  offer  electronic  yellow 
pages,  carrying  both  local  and  national 
ads.” 

ACB  needs  copies 
of  preprints,  inserts 

The  Advertising  Checking  Bureau  has 
issued  a  plea  to  the  newspaper  industry  to 
ensure  that  all  copy  shipments  sent  to  the 
ACB  for  proof  of  performance  are  “  1009f 
complete.” 

The  ACB,  in  a  recent  memorandum, 
said  that  its  need  for  national  ad  tear- 
sheets  is  “obvious”  while  pointing  out 
that  it  is  “imperitive  that  we  receive 
copies  of  all  preprints,  inserts,  etc.  run  by 
local  advertisers  and  retailers  so  we  can 
fulfill  our  responsibilities  in  this  area  as 
well. 

The  ACB  needs  the  material  because  it 
often  furnishes  checking  copies  to  the 
home  offices  of  chain  store  advertisers, 
which  also  sometimes  request  reports  on 
advettising  of  their  competitors  in  total  or 
by  product  lines. 

The  ACB  also  needs  the  local  informa¬ 
tion  for  co-op  monitoring  purposes  to 
meet  specific  needs  by  certain  major 
advertisers  who  consistently  use  pre¬ 
prints  and  inserts. 
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Gannett  to  use 
media  calculators 

Gannett  Newspaper  Advertising  Sales, 
the  national  rep  firm  for  the  group’s  news- 
papapers,  last  week  became  the  latest 
newspaper  sales  firm  to  equip  its  offices 
with  mini-media  calculators. 

The  systems,  which  include  Texas  In¬ 
struments  TI-59  programmable  calcula¬ 
tors  and  PC- 1 00  portable  printers,  are 
now  located  at  all  eight  Gannett  national 
sales  offices.  The  systems  can  provide 
advertisers  and  ad  agencies  with  instant 
reach,  frequency,  gross  impression,  cost 
per  point  and  cost  per  thousand  data. 

The  entire  sales  staff  has  completed 
seminars  conducted  by  Gannett  research 
people  concerning  how  to  use  the  media 
calculators  and  how  to  better  understand 
the  ways  in  which  television,  radio, 
magazines  and  other  media  sell  them¬ 
selves. 

Several  Gannett  dailies  are  also  using 
the  media  calculation  system,  including 
the  Green  Bay  (Wise.)  Press-Gazette,  the 
Shreveport  (La.)  Times  and  Journal  and 
the  Boise  (Id.)  Statesman. 

The  media  calculators  are  now  being 
used  by  both  print  and  broadcast  sales 
organziations.  In  the  newspaper  indus¬ 
try,  several  representative  firms  have 
equipped  their  offices  with  the  mini¬ 
computers.  In  the  broadcast  industry,  rep 
firms  have  programmed  the  calculators  to 
sell  directly  against  the  print  media. 

JWT  merges  PR 
group  into  H  &  K 

JWT  Group,  Inc.  has  announced  a  plan 
to  consolidte  all  major  J.  Walter  Thomp¬ 
son  Company  public  relations  activities 
into  Hill  and  Knowlton  operations.  Both 
firms  are  subsidiaries  of  JWT  Group,  Inc. 
and  Loet  Velmans,  chairman  of  Hill  and 
Knowlton. 

“The  move  is  a  logical  implementation 
of  our  concept  to  develop  a  clearly  struc¬ 
tured  major  communications  group,” 
said  Johnston.  “Under  this  concept,  pub¬ 
lic  relations  activites  clearly  should  be 
directed  by  Hill  and  Knowlton.” 

Velmans  said,  “What  we’re  doing  is 
taking  two  large  and  talented  organiza¬ 
tions  and  merging  them  into  one.  This 
expanded  pool  of  talent  and  resources 
should  be  beneficial  to  our  clients 
throughout  the  world.” 

The  consolidation,  which  is  expected 
to  be  completed  by  January  1981,  will 
take  place  in  six  locations  throughout  the 
world:  New  York,  Chicago,  Frankfurt, 
London,  Brussels  and  Tokyo. 

The  addition  of  Thompson  personnel 
will  raise  total  employment  to  some  900  at 
Hill  and  Knowlton.  The  firm  is  the 
world’s  largest  public  relations  and  public 
affairs  counsel,  with  37  offices  in  15  coun¬ 
tries  and  more  than  600  major  clients 
around  the  world. 


Co-op:  Who  does  the 
money  benefit,  and  how? 

By  Christine  R.  Wagner 
Co-op  .  .  .Whose  money  is  it? 

There  is  not  an  absolute  answer,  co-op  money  can  neither  belong  solely  to  the 
manufacturer  or  to  the  retailer.  It  takes  two  —  like  a  joint  checking  account  — 
only  the  manufacturer  can  deposit  co-op  money  (when  a  retailer  makes  a 
purchase),  and  only  the  retailer  can  cash  a  check  from  this  account  (upon 
meeting  the  terms  of  the  manufacturer’s  co-op  plan).  This  process  does  not  work 
in  reverse  order,  as  the  retailer  cannot  deposit  co-op  funds  nor  can  the  manufac¬ 
turer  cash  in  on  those  funds  set  aside  for  retailer  use. 

Co-op  is  a  contract  —  a  contract  between  the  manufacturer  and  retailer.  When 
the  contract  is  offered,  the  retailer  makes  a  decision  eitherto  cash  his  check  and 
withdraw  his  funds  or  leave  the  money  in  the  bank  until  it  expires. 

Confusion  concerning  co-op  begins  in  cases  in  which  a  contract  is  not  offered. 
In  these  cases,  the  manufacturer’s  representative  has  an  “easy  out”  in  dealing 
with  the  retailer:  “We  don’t  have  a  co-op  plan  because  we  want  to  keep  our  cost 
as  low  as  possible.  If  we  had  a  plan  we’d  have  to  build  it  into  our  cost.” 
Sound  familiar? 

Many  retailers  actually  believe  this  is  true  because  they’ve  been  told  over  and 
over  again  that  co-op  plans  cost  the  manufacturer  money,  and  that  cost  is,  in 
turn,  passed  on  to  them. 

Therefore,  the  burden  is  on  the  vendor  who  offers  co-op.  The  rep  must  be  well 
educated  on  the  terms  and  requirements  of  his  co-op  plans  and  sell  co-op  as  part 
of  the  benefit  to  stocking  his  merchandise. 

Why  are  so  many  vendors  ignoring  their  best  selling  tool?:  “When  you  stock 
my  product.  I’ll  set  aside  a  ‘co-op’  account  for  your  use  to  advertise  the  product, 
you  advertise  be  our  guidelines,  move  this  shipment  of  of  merchandise  and  we’ll 
re-order,  thus  starting  the  whole  process  over  again.  The  more  you  advertise  the 
more  merchandise  we’ll  sell,  and  in  this  team  effort  we  both  come  out  winners.” 

Most  retailers  won’t  even  entertain  the  thought  of  whose  money  it  is  —  the 
point  being  that  in  a  combined  effort,  both  manufacturer  and  retailer  can  move 
more  merchandise  by  “co-oping”  the  cost  of  advertising. 

The  manufacturer’s  rep  must  represent  his  co-op  contract  as  a  selling  tool. 
Most  newspaper  reps  will  help  him  capitalize  on  this  tool  with  spec-ads  or  dealer 
listing  programs  so  that  even  the  smallest  retailer  can  participate  through  the  use 
of  his  co-op  funds  in  an  advertising  program  designed  to  move  the  merchandise 
he  has  purchased. 

A  single  meeting  with  the  newspaper  rep  can  establish  the  foundation  for 
future  product  promotion  for  the  vendor,  and  assist  the  retailer  in  getting  the 
most  from  his  co-op  accruals. 

Isn’t  it  reasonable  for  the  retailer  to  expect  his  manufacturer’s  reps  to  be  well 
prepared  to  sell  him  the  product.  When  the  rep  presents  the  product  accompa¬ 
nied  by  a  co-op  plan,  layout  specs  and  actual  budget  for  planned  purchase  and 
co-op  accrual  expenditures,  the  retailer  has  everything  he  needs  to  access  the 
value  of  stocking  product  with  consideration  of  how  he  can  move  the  merchan¬ 
dise  quickly  and  profitably. 

Once  the  manufacturer’s  representatives  sell  their  co-op  plans  as  part  of  the 
purchase,  the  newspaper  reps  will  be  working  for  the  manufacturer  in  preparing 
and  publishing  ads  for  the  retailer.  The  co-op  contract  is  made  between  the 
manufacturer  and  the  retailer.  Once  this  contract  is  enacted,  the  newspaper  rep 
can  effectively  assist  in  seeing  that  the  results  are  favorable  and  profitable. 

The  co-op  advertising  published  will  benefit  the  manufacturer,  retailer  and,  as 
an  end  result,  the  newspaper.  In  a  combined  effort  we  can  help  each  other  make 
co-op  pay  off.  And  when  we’ve  all  made  a  profit,  who’s  going  to  argue  over 
whose  money  it  is? 

(Christine  Wagner  is  cooperative  advertising  coordinator  for  the  Sacramento 
Union.  Her  view,  as  expressed  in  this  article,  was  offered  in  response  to  opinions 
expressed  by  Robert  D.  Wilcox,  manager  of  retail  advertising  services  for 
Armstrong  World  Industries,  in  an  article  published  in  Editor  &  Pubi.ishkr’.v 
for  September  20.) 
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“Unquestionably,  the  best 


thing  that  ever  happened 
in  our  newsroom.’^  I 


"We  searched  lor  four  years 
before  deciding  on  the  ONE/16 
from  ONE  Systems,"  said 
Charles  Natoli,  assistant 
publisher  of  the  Clearfield, 
Pennsylvania  Progress. 

"It  has  everything  we 
needed  to  fit  into  our 
established  production  routine 
without  modifications.  The 
competitive  price  helped,  but 
certainly  wasn't  the  only 
consideration.  The  ONE 
Systems'  classified  program  is 
probably  the  strongest  in  the 
^  industry.  That  was 

vitally  important 
to 


retrieval  quicker  and  more 
accurate.  It's  now  convenient 
to  layout  every  page  here  in 
the  editorial  department.  The 
greater  flexibility  has  made  a 
tremendous  improvement  in 
the  design  of  the  newspaper," 
she  said. 

"The  system  gives  reporters 
more  control  over  their  stories. 
There  are  less  mistakes  and 
the  copy  editors  are  doing  a 
better  job.  The  copy  comes 
out  clean  and  neat,  not  full  of 
inserts  and  deletions,"  she 
said. 


electronic  newspaper 
production  is  just  the 
beginning  of  a  great 
revolution.  One  of  fhe  reasons 
for  selecting  ONE  Systems  was 
our  confidence  that  they 
would  be  around  for  years  to 
come.  We  know  they'll  keep 
up  with  the  state  of  the  art  in 
the  newspaper  industry.  Alter 
all,"  Natoli  said,  "they've 
grown  from  a  newspaper 
background." 


ONE  Systems  designs 
electronic  newspaper 
production  systems  for 
newspapers  publishing  up  to 
35,0C)0  pages  a  year.  Plus  a 
business,  circulation  and  word 
processing  system  designed  to 
operate  on  the  back  up 
computer  and  disk  drive. 


"The  hyphenation  and 
justification  program  was  also 
essentia!  as  well  as  the 
capability  to  enter  classified 
ads  from  a  remote  bureau," 
he  said. 

The  Progress  publishes  5 
days  a  week  and  has  a 
circulation  of  19,000.  The 
newspaper  averages  27 
pages  a  day. 

"To  us  in  the  newsroom,  the 
headfit  capability  and  the 
easy  column  width  selection 
has  helped  immeasurably," 
said  Kathy  Wolford,  news 
editor  at  the  Progress. 

"We  can  put  all  the  copy  lor 
one  page  in  one  storage  area 
in  the  computer.  That  makes 


"Unquestionably,  it's  the  best 
thing  that  has  ever  happened 
to  us  in  the  newsroom," 
Wolford  said. 

According  to  Charles  Natoli 
the  news  deadlines  have 
been  extended  lO  to  15 
minutes  and  the  press  mn 
moved  up  one-half  hour. 

"With  copy  so  accessible 
and  layout  so  easy,  we  only 
typeset  the  copy  we  need. 
Since  that  copy  is  already 
proofed  by  the  copy  editors, 
there  are  few  revisions.  This 
alone  will  save  us  thousands 
each  year  in  reduced  usage 
of  RC  photo  paper,"  Natoli 
said. 

"We  at  the  Progress  feel  that 


For  details  contact:  ONE  Systems,  Inc..  P.O.  Box  2001,  Oceanside,  CA  92054  •  714/433-7380 


Newspeople  in  the  news 


ThomasE.  Slaughter,  assistant  chief  of 
bureau  for  the  Associated  Press  in  Texas 
for  the  past  year,  was  appointed  chief  of 
bureau  for  New  Jersey.  He  succeeds 
Byron  Yake.  who  recently  was  appointed 
general  sports  editor  for  AP  in  New  Y ork . 
Slaughter  will  move  from  Dallas  to 
Newark  in  mid-November. 

Mary  Fiess.  who  has  covered  the  state 
Capitol  in  Albany,  N.Y.,  for  the  Associ¬ 
ated  Press  since  1976,  was  appointed 
chief  political  writer  for  the  state  and  will 
supervise  the  AP’s  legislative,  gov¬ 
ernmental  and  political  coverage.  Fiess 
succeeds  David  Shaffer,  who  resigned  to 
become  director  of  public  affairs  for  the 
Business  Council  of  New  York  State. 

*  *  * 

Ronald  J.  Doerfler  was  named  vice 
president  and  chief  financial  officer  of 
Capital  Cities  Communications,  Inc., 
succeeding  John  E.  Shuff.  Jr.,  who  res¬ 
igned  from  the  position  for  medical 
reasons.  Doerfler,  treasurer  of  Capital 
Cities  since  1977,  joined  the  corporation 
in  1969  as  assistant  controller.  Earlier  he 
was  a  senior  financial  analyst  at  the  New 
York  corporate  headquarters  of  the  Inter¬ 
national  Telephone  &  Telegraph  Cor¬ 
poration. 

*  *  * 

Fran  H.  Zufan  was  recently  named 
assistant  city  editor  of  the  Coliimhia  (S. 
C.)  Record.  Zupan  joined  the  news  staff 
in  1972  as  a  reporter.  Last  year  she  was 
one  of  13  journalists  chosen  for  a  three- 
month  travel-study  fellowship  by  the 
Ford  Foundation  and  prepared  a  report 
titled  “Breaking  Sex  Barriers  in  Job  Pre¬ 
paration.” 
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John  H.  Baum,  publisher  of  the  Harris¬ 
burg  (Pa.)  Patriot-News,  was  named  a 
Distinguished  Pennsylvanian  by  the  Wil¬ 
liam  Penn  Observance  Committee. 

9|c  *  * 

Bob  Moore,  veteran  of  four  decades  in 
newspaper  advertising  and  advertising 
director  of  the  Oregonian  Publishing  Co., 
Portland,  retired  after  36  years  with  the 
company. 

Richard  K.  Millison.  formerly  promo¬ 
tion  manager  and  retail  advertising  chief 
for  the  past  five  years,  will  become  adver¬ 
tising  director.  Richard  Bixler  of  the  re¬ 
tail  ad  staff  was  named  retail  manager. 

*  *  ♦ 

Larry  Shaw,  business  editor,  has  been 
named  sports  editor  of  The  Oregonian, 
Portland,  replacing  Lynn  Mucken.  who 
left  the  paper  in  May.  Bob  Robinson. 
acting  sports  department  chief,  was 
named  assistant  sports  editor.  Succeed¬ 
ing  Shaw  as  business  department  head  is 
Steven  Carter,  an  Oregonian  reporter 
since  1975  and  formerly  with  United 
Press  International. 

*  *  * 

Wally  Simmons,  former  publisher  of  the 
Cass  County  Sun  and  Atlanta  Times, 
Texas  newspapers,  was  appointed  cit>r 
editor  of  the  Odessa  (Texas)  American. 

*  ♦  * 

Changes  at  the  Bloomington  Daily 
Pantagraph  include:  Mark  Anderson. 
named  assistant  city  editor.  He  will  con¬ 
tinue  in  reporting.  Ron  Wilcox  was 
named  assistant  promotion  manager. 

*  *  * 

John  Vornholt.  editor  and  general 
manager  of  the  Berea  Citizen,  was  re¬ 
elected  president  of  the  Kentucky  Week¬ 
ly  Newspaper  Association  during  the 
annual  meeting  at  Bowling  Green.  Other 
officers  include:  Jim  Allen,  publisher  of 
the  Grayson  County  News-Gazette, 
Leitchfield,  vice  president;  Jerlene  Rose. 
editor  of  the  Clay  City  Times,  secretary, 
and  Mary  Belle  Smith,  business  manager 
of  the  Ohio  County  Messenger,  Beaver 
Dam,  treasurer. 

*  *  * 

Joan  Gilmore,  a  member  of  the  Daily 
Oklahoman  and  Oklahoma  City  Times 
staff  for  nearly  28  years,  has  resigned  to 
open  her  own  public  relations  firm,  Joan 
Gilmore,  Inc.  Her  husband,  Al 
McLaughlin,  is  chief  photographer  for 
the  newspapers  where  he  has  been  em¬ 
ployed  the  past  38  years. 

♦  ♦  ♦ 

N EiL  H ARRAND.  former  general  manager 
of  the  Banning  (Calif.)  Record-Gazette, 
was  named  publisher.  Harrand  joined  the 
newspaper  in  1967  as  advertising  mana¬ 
ger,  and  later  moved  to  business  manager 
and  then  general  manager  in  1975. 


ELECTED  PRESIDENT  of  the  American 


Association  of  Sunday  and  Feature  Edi¬ 
tors  for  1981  is  Jack  Loftis,  assistant  edi- 
tar  of  the  Houston  Chronicle.  His  official 
family  includes:  Paul  Neely,  newsfeatures 
editor  of  the  St.  Petersburg  Times,  first 
vice  president;  Ron  Patel,  assistant  man¬ 
aging  editor  of  the  Philadelphia  Inquirer, 
second  vice  president;  Janet  Chusmir, 
assistant  managing  editor  of  the  Miami 
Herald,  secretary,  and  Judith  McCluskey, 
Sunday  editor  of  the  Cleveland  Plain 
Dealer,  treasurer. 

Angus  H.  Twombley.  formerly  vice 
president  of  marketing  at  the  Trenton 
(N.J.)  T/mc.s,  joined  the  Hartford  {Conn.) 
Courant  as  director  of  consumer  market¬ 
ing  and  will  be  responsible  for  the  circula¬ 
tion  and  marketing  services  department. 

*  * 

Tom  Jicha  has  been  named  television 
and  radio  editor  for  the  Miami  News. 
With  the  paper  since  1972,  he  formerly 
was  a  sports  writer. 

Other  additions  to  the  staff  include 
Ralph  Jeffrey  as  an  assistant  city  editor 
and  Karen  Payne  as  a  general  assignment 
reporter. 

*  ♦  * 

Linda  Martelli  joined  the  Philadelphia 
Bulletin  staff  and  will  edit  the  Sunday  real 
estate  section  and  the  Friday  “Your 
Home"  section.  She  was  day  city  editor 
of  the  Delaware  County  (Pa.)  Daily 
Times. 

*  *  * 

William  A.  Brooks  became  editor  and 
general  manager  of  the  Mt.  Vernon  (Ind.) 
Democrat  October  13,  replacing  George 
McGee,  who  resigned  in  September. 
Brooks  had  been  editor  of  the  Plainfield 
(Ind.)  Messenger  over  five  years  and  for 
the  past  two  years  also  seved  as  general 
manager. 

*  ♦  * 

William  K.  Warren.  Jr.  is  the  new 
assistant  managing  editor  of  the  Roanoke 
(Va.)  Times  &  World-News.  He  went  to 
Roanoke  from  the  Chattanooga  Times, 
where  he  had  been  city  editor/assistant 
managing  editor.  Warren  taught  journal¬ 
ism  part-time  at  the  University  of  Tennes¬ 
see  at  Chattanooga,  where  he  also  work¬ 
ed  on  a  degree  in  art. 
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IOWA  DAILIES  ELECT— J.  C.  Hickman 
(left),  publisher  of  the  Iowa  City  Press- 
Citizen,  is  the  new  president  of  the  Iowa 
Doily  Press  Association.  Hickman  suc¬ 
ceeds  Joseph  Hlodky  III  (second  from 
left),  publisher  of  the  Cedar  Rapids 
Gazette,  os  head  of  the  statewide  orga¬ 
nization.  Other  officers  newly  elected 
(shown  next  to  Hlodky)  ore  Verle  Brugo- 
son,  co-publisher  of  the  Ames  Tribune, 
first  vice  president,  and  Tom  Miller,  pub¬ 
lisher  of  the  Cherokee  Doily  Times, 
second  vice  president. 


New  publishers  have  been  named  for 
the  Gloucester  County  (N.J.)  Times  and 
the  Ypsilanti  (Mich.)  Press,  both  mem¬ 
bers  of  the  Century  Group  of  Harte- 
Hanks  Communications,  Inc. 

HarryJ.  Buckel.  publisher  of  the  Ypsi¬ 
lanti  Press,  becomes  publisher  of  the 
Gloucester  County  Times  in  Woodbury, 
N.J.  Buckel  succeeds  Frank  Puckett.  Jr.. 
who  was  named  publisher  of  the  Hamil¬ 
ton  {Ohio)Journal-News. 

John  L.  Reynolds,  general  manager  of 
the  Ypsilanti  paper,  will  take  Buckel's 
place  as  publisher  there. 

*  * 

Harry  Ruske.  formerly  Rochester 
{'N.Y .)Times-Union  metro  circulation 
manager,  was  appointed  metro  circula¬ 
tion  manager,  Gannett  Rochester  News¬ 
papers. 

Anthony  M.  Aiello,  previously  Demo¬ 
crat  and  Chronicle  metro  circulation 
manager,  was  appointed  assistant  metro 
circulation  manager,  Gannett  Rochester 
Newspapers. 

Charles  DeZutter.  formerly  Democrat 
and  Chronicle  assistant  metro  circulation 
manager,  was  named  circulation  mana¬ 
ger/administration,  Gannett  Rochester 
Newspapers. 

*  *  9k 

Aubrey  L.  Webb,  retail  advertising 
manager  of  the  Fresno  (Calif.)  Bee,  was 
named  advertising  manager,  and  James  A. 
Fredericks,  retail  sales  supervisor,  was 
named  to  succeed  Webb. 

Webb  replaces  retiring  Harvey  Hart. 
who  joined  the  Bee  last  year  moving  from 
advertising  director  of  the  Oklahoma 
Journal. 

♦  ♦  3k 

Richard  L.  Geiger  is  the  newly  named 
circulation  manager  of  The  Evening 
Phoenix,  Phoenixville,  Pa.  He  formerly 
was  a  district  manager  for  the  Pottstown 
(Pa.)  Mercury. 

3k  3k  9k 

Michael  G.  Ludig.  an  advertising  ex¬ 
ecutive  for  Cox  Arizona  Publications 
Inc.,  was  named  advertising  director  for 
the  Mesa  Tribune,  succeeding  Mary 
Gohlke.  who  assumes  new  responsibili¬ 
ties  for  commercial  printing. 


LeonardR.  Brown  is  the  new  executive 
editor  of  the  Beaver  County  (Pa.)  Times. 
Brown  was  an  assistant  news  editor  of  the 
Philadelphia  Inquirer.  He  also  has  served 
in  several  other  editorial  positions  since 
joining  the  paper  in  1961.  Brown  will 
assume  responsibility  for  both  the  Times’ 
news  department  and  the  editorial  pages. 

3k  4c  3k 

John  W.  Almy  was  promoted  from  op¬ 
erations  manager  to  data  processing  man¬ 
ager  at  the  Baltimore  News  American. 
Prior  to  joining  the  newspaper  in  June  of 
this  year,  Almy  spent  two  years  in  Paris 
with  the  International  Herald  Tribune. 

Francis  Ruppert  is  newly  named  opera¬ 
tions  manager,  succeeding  Almy.  Rup¬ 
pert  has  been  with  the  News  American 
since  I960,  and  in  the  data  processing 
department  since  1978. 

:k  sk  9k 

Ed  Darling,  formerly  editor  and  pub¬ 
lisher  of  the  Picayune  (Miss.)  hem  and 
vice  president  of  the  Boone  Newspaper 
Group’s  management  team,  was  named 
general  manager  of  the  Duncan  (Okla.) 
Banner. 

3k  3k  3k 

Glenn  Garvin,  who  earlier  was  a  repor¬ 
ter  for  the  Miami  Herald,  Austin  Amer- 
ican-Statesman  and  the  Delta  Democrat- 
Times,  Greenville,  Miss.,  is  the  newly 
named  editor  of  Inquiry  magazine,  San 
Francisco. 


Howard  James,  publisher  of  weekly 
papers  in  Norway,  Rumford  and  Skowhe- 
gan,  Maine,  and  Berlin,  New  Hampshire, 
was  elected  president  of  the  Maine  Press 
Association.  James  is  a  former  staffer  for 
the  Chicago  Tribune  and  a  Pulitzer  Prize 
winning  correspondent  for  the  Christian 
Science  Monitor. 

Other  officers  are:  Michael  Harmon. 
Portland  Press  Herald,  first  vice  pres¬ 
ident;  Mary  Dodge  Brewer. 

Register,  second  vice  president;  Henry 
Shorey.  Bridgton  News,  treasurer. 

*  * 

Thomas  J.  Smith  was  promoted  to  adver¬ 
tising  director  of  the  Seattle  Post- 
Intelligencer  and  will  be  in  charge  of  all 
advertising  departments  and  support 
areas.  He  joined  the  paper  as  advertising 
manager  in  February,  1979,  and  earlier 
spent  8  years  in  advertising  positions  at 
the  Washington  Post. 

3k  :k  :k 

Ira  Jean  Hadnot.  feature  writer  for  the 
Milwaukee  Sentinel,  was  appointed  edi¬ 
tor  of  the  Saturday  supplement,  Wiscon¬ 
sin  Living.  She  replaces  Terry  Lindt,  who 
is  moving  to  Alaska. 

3k  :k  3k 

Daniel  E.  Witt  was  named  advertising 
director  of  the  Middletown  (N.Y.)  Times 
Herald-Record,  in  a  promotion  from  re¬ 
tail  advertising  manager. 


RESULTS 


After  the  election  results  are  tabulated,  the 
difficult  questions  begin:  What  will  the  win¬ 
ners  do?  Why  were  they  chosen?  Where  is 
the  nation  going? 


Los  Angeks'Bmes-Washington  Post 
Neuvs  Service  *  202/334-6173 
nSO  15th  Street  hOM,  Washington,  Due. 
20071 
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Ad  scene 


By  Dan  Lionel 


N.E.  CAMS  gird  for  the  ‘80s 


If  proof  were  needed  that  CAMs  are 
not  accepting  the  current  lag  in  classified 
linage  complacently,  a  study  of  the 
plethora  of  new  promotion  ideas  and  spe¬ 
cial  sections  vying  for  awards  at  the  52nd 
Annual  Northeast  CAMs  Association 
meeting  last  week  in  Newport,  R.I.  would 
dispel  any  doubts. 

With  special  sections  such  as  “Wine  & 
Cheese”  (New  Bedford  {Mass.)  Standard 
Times)  and  “Varsity  Kick-Off  1980” 
(Glen  Cove  (L.l.)  Community  Newspap¬ 
ers)  all  loaded  with  display  type  ads,  it's 
obvious  that  CAMs  are  going  after  any 
business  that  isn't  nailed  down. 

The  wine  and  cheese  section  featured 
stores  purveying  kitchen  ware,  crystal, 
and  naturally,  liquor,  cheese,  etc.  It  even 
carried  a  national  ad  from  a  local  winery. 

For  the  Varsity  Kick-off  section,  CAM 
Marianne  O'Neil  devoted  the  top  half  of 
each  page  of  her  24  page  tab  to  a  different 
high  school  football  team  and  sold  the 
bottom  of  the  page  to  merchants  in  the 
related  areas.  The  section  ran  in  the  eight 
weeklies  with  a  combined  circulation  of 
50,000  on  Long  Island's  north  shore. 

Not  all  the  specials  were  new  to  classi¬ 
fied  but  many  of  the  standard  ones  were 
embellished  to  bring  in  more  linage.  The 
Trenton  (N.J.)  Trentonian,  for  example, 
managed  to  fill  a  'Spring  Auto  Album'  tab 
with  virtually  all  full  page  ads  by  laying 
out  the  top  half  of  each  page  as  a  photo 
album  showing  the  current  crop  of  mod¬ 
els  of  each  make  car  with  simulated  cor¬ 
ner  clips.  The  dealer  in  that  brand  used 
the  bottom  half  of  the  page  to  invite  read¬ 
ers  to  view  the  models  in  his  showroom. 

Providence  (  R.I.)  Journal  Bulletin 
publisher,  Michael  Metcalf,  both  calmed 
and  perturbed  the  CAMs  about  the  im¬ 
pact  of  new  technology  on  newspaper 
classified.  On  the  calming  side,  Metcalf 
said  that  the  two-way  cable  links  with  the 
home  may  or  may  not  really  be  a  threat. 

“Nobody  has  yet  done  any  market 
analysis  —  nor  do  we  know  how  people 
will  use  the  service  or  if  they  really  will 
use  it.” 

At  any  rate,  despite  current  experi¬ 
ments  which  show  promise  for  the  oper¬ 
ators  of  the  systems,  Metcalf  sees  real 
implementation  at  least  5  years,  possibly 
10,  down  the  road,  and,  he  sees  the  ne¬ 
cessity  of  first  making  a  terminal  avail¬ 
able  to  the  public  at  a  cost  of  under  $200. 

On  the  other  hand,  he  cited  the  explo¬ 
sion  of  micro  technology  bringing  down 
the  costs  of  the  cable  systems  plus  the 
liberalized  regulatory  policies  in 
Washington  in  the  last  6  months,  which 
threaten  to  “allow  the  fox  into  the  chick¬ 
en  coop”  by  permitting  the  phone  com¬ 
pany  to  also  provide  the  data  bases,  as 
matters  of  concern. 


“ANPA  is  supporting  the  Van  Deerlin 
Communications  Bill  and  sponsoring 
seminars  to  acquaint  publishers  with  the 
problems  and  opportunities  that  lie  ahead 
in  this  area,”  Metcalf  said. 

“Classified  in  the  '80s  will  not  be  the 
same  as  classified  was  in  the  '70s,”  Shel¬ 
don  Lyons,  Gannett  Westchester  News¬ 
papers'  ad  director  told  the  group  during  a 
panel  entitled,  “What  an  advertising 
director  will  expect  from  a  CAM  in  the 
'80s.'' 

Said  Lyons;  “Where  classified  was  the 
saviour  of  many  newspapers  in  the  '70s, 
spear-heading  linage  and  revenue 
growth,  this  may  not  be  true  in  the  '80s.'' 
The  specifics  he  sees  as  basic  require¬ 
ments  include  reducing  turnover  of  clas¬ 
sified  staff  by  providing  better  pay;  de¬ 
veloping  front-end  systems  which  are 
good  for  the  selling  team  as  well  as  for  the 
bookkeepping  and  business  office  and 
finaly,  CAMs  must  themselves  be  good 
sales  persons. 

“Outside  selling,”  he  said,  “particu¬ 
larly  for  the  major  accounts,  will  be  a 
must  for  the  '80s  in  view  of  increased 
efforts  by  other  media  to  woo  them  away 
from  newspapers.” 

“Can  we  really  afford  outside  selling 
for  classified?' '  asked  Peter  Anderson ,  ad 
director  for  the  New  York  Post.  Anderson 
noted  that  the  “cost  per  sales  call  had 
soared  to  $65 — $45  if  they  make  the 
sale.”  He  urged  more  and  better  use  of 
the  telephone  in  the  sales  effort.  “Forty 
to  60  phone  solicitations  per  day  can  be 
made  by  phone  at  minimal  cost.” 

Anderson  urged  that  newspaper  ad  de¬ 
partments  be  restructured  by  breaking 
down  the  walls  of  the  ad  department. 
“Already,”  he  said,  “at  the  Post,  the 
classified  ad  department  handles  both 
local  and  national  automotive  adver¬ 
tising.” 

Anderson  sees  classified  ultimately 
handling  banks,  which  have  a  close  rela¬ 
tionship  in  their  marketing  to  auto  adver¬ 
tisers  through  auto  loans  and  to  real 
estate  through  their  mortgage  involv- 
ment. 

“Restaurants  too  could  better  be  hand¬ 
led  by  phone,”  he  said.  To  further  curb 
expenses  of  outside  sales  personnel  he 
said  outside  staffers  should  be  routed 
carefully  and,  wherever  possible,  teamed 
up  with  a  phone  solicitor  to  coordinate 
efforts  and  expedite  contracts. 

In  answer  to  a  query  from  the  floor 
concerning  what  CAMs  could  expect 
from  ad  directors,  both  speakers  agreed 
that  classified  sales  people  are  frequently 
not  fully  informed  about  major  research 
and  sales  projects;  surveys  often  do  not 
ask  questions  of  use  to  the  classified  de¬ 
partment  and  the  CAM  himself  is  not  al¬ 


ways  part  of  top  management  meetings. 
“INAE  is  looking  into  these  matters,” 
Lyons  said. 

In  closing,  Anderson  offered  a  word  of 
advice  to  the  CAMs.  “In  the  '80s,''  he 
said,  “avoid  words  that  irritate  your  ad 
directors  —  especially  'DISCOUNTS' !” 

New  firm  enters 
direct  distribution 

A  new  direct  distribution  advertising 
service  which  “targets”  and  advertiser's 
message  to  its  market  has  been  formed  by 
Sutton  Industries,  Inc. 

The  firm.  Target  Marketing  Com¬ 
munications,  offers  a  range  of  services 
that  stretch  beyond  the  typical  door-to- 
door  distribution  operation.  Target 
Marketing  Communications  aids  the 
advertisers  in  researching  their  marketing 
strategy  and  actually  putting  together  the 
printed  message.  The  firm  will  distribute 
to  areas  as  small  as  500  homes  or  as  large 
as  entire  counties. 

Target  Marketing  Communications 
was  recently  awarded  rights  to  Good 
Housekeeping  and  Better  Homes  &  Gar¬ 
dens  magazines  in  the  Orange  and  San 
Diego  county  markets. 

Michael  S.  Lynch  has  been  named 
General  Manager  of  Target  Marketing 
Communications.  Lynch  comes  to  Target 
Marketing  Communications  from  Harte- 
Hanks  communications  where  he  was 
vicepresident-general  manager  of  its 
selective  distribution  division. 

“The  spiraling  costs  and  deteriorating 
service  of  the  postal  system  are  making 
direct  mail  advertisers  seek  alternative 
methods  to  get  their  message  across. 
Also,  we  know  that  people  tend  to  shop 
close  to  home  which  means  that  news¬ 
papers  and  broadcast  media  are  just  too 
wasteful.  By  using  us,  advertisers  can 
pin-point  their  immediate  market  and 
saturate  it  for  a  reasonable  cost,”  Lynch 
said. 

Sutton  Industries  publishes  the  Penny- 
saver  shopping  guide  as  well  as  three 
community  newspapers:  The  Newport 
Ensign,  Irvine  Today  and  the  Costa  Mesa 
News. 


New  JWT  exec 

Donald  C.  Deaton  has  been  named  to 
the  newly  created  post  of  senic 
vicepresident/direction  of  communica¬ 
tions  for  JWT  Group,  Inc. 

Deaton  will  be  responsible  for  develop¬ 
ing  and  supervising  all  JWT  Group  corpo¬ 
rate  communications  programs,  includ¬ 
ing  those  directed  at  financial,  corporate, 
governmental  and  interal  areas.  Deaton 
was  formerly  a  senior  vicepresident  with 
Hill  &  Knowlton,  JWT  public  relations 
subsidiary. 
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K&E  exec  sees  growth 
in  middle-aged  market 


America  has  become  “a  nation  of  mid¬ 
dle-aged  people”  and  between  now  and 
the  year  2000  their  numbers  will  grow 
faster  than  any  other  segment  of  the 
population,  said  Stephen  O.  Frankfurt, 
Director  of  Creative  Planning  &  Develop¬ 
ment,  Kenyon  &  Eckhardt  Inc.,  in  a  re¬ 
cent  speech  to  members  of  The  Sales  Ex¬ 
ecutives  Club  of  New  York. 

“If  you  look  at  what  the  population  will 
be  like  in  the  year  2000,  the  figures  stag¬ 
ger  the  imagination,”  Mr.  Frankfurt  de¬ 
clared.  “Between  now  and  the  next  turn 
of  the  century,  the  middle-aged  popula¬ 
tion  of  the  U.S.  will  grow  by  35%.  In 
other  words,  between  now  and  then,  it 
will  grow  twice  as  fast  as  the  rest  of  the 
population.” 

'The  Maturity  Market,'  as  it  was 
named  in  a  1978  Kenyon  &  Eckhardt 
study  of  the  middle-aged,  “has  grown 
over  the  decades  from  a  peripheral  to  a 
major  market,”  Mr.  Frankfurt  told  the 
audience.  “Since  1900  the  total  U.S. 
population  expanded  threefold,  but  the 
number  of  persons  age  45  to  64  has  grown 
four  times  more  numerous.  Currently, 
'The  Maturity  Market'  age  bracket  holds 


some  44  million  persons,  or  about  one  of 
every  five  Americans.” 

Disclosing  statistics  from  a  new  K&E 
study,  Mr.  Frankfurt  pointed  out  that 
'The  Maturity  Market'  includes  “the 
richest  people  in  America”  and  that  the 
middle-aged  “have  more  discretioary 
spending  power  than  any  other  group.” 
Household  income  for  the  45-64  segment 
averaged  about  $27,400  last  year,  he  said, 
compared  to  about  $25,000  for  the  25-44 
segment  of  the  population.  In  1980,  some 
27%  of  all  U.S.  homes  in  the  45-64  categ¬ 
ory  will  have  income  in  excess  of  $35,000, 
compared  with  less  than  20%  among 
those  25-44,  he  predicted,  while  more 
than  50%  of  total  discretionary  income 
will  be  accounted  for  by  the  maturity  seg¬ 
ment,  compared  to  42%  for  the  younger 
group. 

“Household  income  improves  with 
age — at  least  until  the  mid-50s,''  stated 
Mr.  Frankfurt,  “earnings  reach  peak 
level  among  households  in  the  45-54  age 
group.  They  are  the  richest  people  in 
America.  At  that  point,  they  exceed  the 
national  average  by  an  impressive  one- 
third.  After  54,  income  edges  off  a  bit. 


although  in  the  55-64  age  bracket  the 
average  is  still  almost  10%  above  the 
norm  for  the  country.” 

Apart  from  statistics,  Mr.  Frankfurt 
said  K  &  E's  investigation  of 'The  Matur¬ 
ity  Market'  indicates  that  middle  age  is  a 
time  of  inventory-taking  and  redirection. 
“In  middle  age,”  he  reported,  “people 
regret  much  more  what  they  did  not  do  in 
their  lifetimes  than  what  they  did  do. 
While  the  elderly  may  worry  about  death, 
the  middle-aged  worry  about  the  meaning 
of  their  lives  and  about  what  they  may  or 
may  not  have  accomplished.” 

Another  significant  factor,  according 
to  Mr.  Frankfurt,  is  that  the  middle-aged 
often  long  for  what  they  have  missed. 
“They  look  around  at  all  that  the  young 
people  seem  to  be  enjoying  and  ask  them¬ 
selves:  'Why  have  I  missed  all  this?  They 
feel  that  they  have  postponed  long 
enough  the  gratification  of  their  own 
wishes  and  that,  finally,  they  can  move  to 
center  stage.” 

New  Dewar’s  ads 

The  creative  people  at  Leo  Burnett 
have  reached  back  some  40  years  to  re¬ 
vive  an  ad  strategy  which  sought  to  posi¬ 
tion  Dewar's  Scotch  as  the  “most  Scot¬ 
tish  of  Scotches.” 

The  new  campaign  will  run  in  full  color 
in  36  consumer  magazines  and  in  black 
and  white  in  newspapers  in  selected  ma¬ 
jor  markets. 


Need  to  fire  up  your 
community  about  arson? 

If  50,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en- 
forc'  Tient  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

$23  million  office/production  plant 
constructed  in  downtown  area 


Lexington{Ky  .)Herald  and  Leader  de¬ 
dicated  its  new  $23-million  office  and  pro¬ 
duction  plant  on  September  23. 

The  downtown  Lexington  five-story 
facility  with  158,990  square  feet  of  space 
occupies  approximately  6  acres  with  282 
parking  spaces.  Cost  of  the  building,  ex¬ 
clusive  of  land,  equipment  and  fur¬ 
nishings,  was  $7.4  million. 

The  heart  of  the  new  plant,  according 
to  Herald-Leader  publisher  Creed  Black, 
rests  in  the  press  bay  where  14  Goss  Met¬ 
ro  offset  units  produce  more  than  600,000 
newspapers  every  week.  The  press  units 
are  visible  to  the  public  via  a  three-story 
glass  showcase. 

The  total  price  tag  for  the  presses,  in¬ 
cluding  installation,  comes  to  about  $8.5 
million,  nearly  one-third  of  the  total  cost 
of  the  building.  When  additional  press 
capacity  is  needed,  there  is  space  in  the 
building  to  add  10  more  units. 

Another  improvement  in  the  press¬ 
room  is  a  computerized  control  system 
that  will  allow  pressmen  to  pre-set  the  ink 
flow  to  the  presses  electronically. 

In  the  mailroom  a  Ferag  system  will 
permit  the  paper  to  insert  advertising 
circulars  and  other  materials  at  press 
speeds.  This  will  take  place  early  next 
year  when  an  inserting  machine  becomes 
fully  operational.  Three  bundling  and 
stacking  operations  and  seven  stations 
for  loading  papers  are  part  of  the  new 
mailroom  design. 

Telephone  communication  at  the  new 
building  has  been  enhanced  with  the  in¬ 
stallation  of  a  multi-function  ROLM 
phone  system  by  General  Telephone.  The 
system  allows  direct  dial  access  to  all  de¬ 
partments. 

Delivered  via  rail,  rolls  of  newsprint 
formerly  had  to  be  trucked  to  a  ware¬ 
house,  then  to  the  presses.  Now,  railroad 
cars  loaded  with  newsprint  are  actually 
rolled  inside  the  building  for  unloading, 
and  rolls  stacked  on  the  siding. 

In  the  past,  the  newspaper’s  computer 
system  was  at  the  mercy  of  power  surges 
and  outages  caused  by  thunderstorms.  A 
new  system  has  been  installed  to  guaran¬ 
tee  a  steady  power  supply  by  way  of  an 
emergency  electrical  generator. 

The  newspaper  has  also  expanded  its 
electronic  editing  system  with  nearly  100 
video  display  terminals  now  online  in  the 
newsroom.  Harris  7400  and  7450  typeset¬ 
ters  are  part  of  the  front-end  design. 

Berkey  color  separation  equipment  is 
in  use  and  the  paper  has  purchased  a 
Mueller-Martini  quarterfolder. 
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DWARFED  by  offset  presses  towering  almost  three  stories  high,  Lexington, 
Ky.,  Mayor  James  Amato  addresses  a  distinguished  group  of  onlookers, 
including  Knight-Ridder  Newspaper's  Board  of  Directors,  during  the  dedica¬ 
tion  of  the  new  Lexington(Ky.)Herald-Leader  production  facility.  Behind 
Amato(left  to  right):  John  Knight,  editor  emeritus  of  Knight-Ridder  News¬ 
papers;  Bernard  Ridder,  chairman  of  the  board  of  Knight-Ridder  News¬ 
papers;  Herald-Leader  publisher  Creed  Black;  Knight-Ridder  president  and 
chief  executive  officer  Alvah  Chapman;  and  the  Rev.  Don  Herron  of  Lex¬ 
ington. 
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Update  on  1978  study 
of  VDT  newsrooms 


By  Larry  Kurtz 

The  number  of  daily  newspapers  con¬ 
verting  to  electronic  newsrooms  has  dou¬ 
bled  in  a  four-state  area  of  the  West  in  the 
past  two  years,  leaving  less  than  one- 
third  without  the  new  technology. 

And  by  publishers'  own  estimates, 
most  of  the  remaining  dozen  which  have 
not  yet  switched  in  Utah,  Idaho,  Montana 
and  Wyoming  will  do  so  within  two  years. 

This  continues  a  trend  suggested  pre¬ 
viously  in  a  study  of  all  4 1  commercial 
dailies  in  the  area  and  reported  in  Editor 
&  Publisher  Sept.  23,  1978.  There  also 
seems  to  remain  an  impression  among 
some  non-converters  that  electronics  will 
speed  up  the  editing  process,  although 
papers  which  have  converted  since  the 
initial  survey  continue  to  add  evidence 
questioning  this. 

Indeed,  just  as  in  the  initial  survey, 
some  papers  which  have  gone  electronic 
report  having  added  newsroom  personnel 
to  handle  the  increased  workload  trans¬ 
ferred  from  the  backshop. 

One  paper  hired  a  VDT  typist  to  input 
letters  to  the  editor  and  news  releases. 
Others  have  hired  additional  copy  edi¬ 
tors. 

A  major  conclusion  reported  in  the  ini¬ 
tial  study  still  seems  true  in  light  of  the 
latest  evidence:  electronic  newsrooms 
slow  the  editing  process,  even  though 
they  improve  deadline  flexibility  and  save 
time  on  production. 

The  follow-up  survey,  conducted  both 
by  mail  and  telephone  and  with  confiden¬ 
tiality  promised,  resulted  in  a  lOO  percent 
response  from  papers  in  the  area. 

These  were  among  other  indications 
from  the  responses.  Printer  copy  con¬ 
tinues  to  dwindle  in  popularity,  as  more 
papers  convert  to  electronics  and  rely 
either  on  completely  electronic  indexes 
or  limit  the  use  of  wire  paper  to  short 
indexes  of  copy  available  in  the  system. 
The  wire  services,  of  course,  are  not  un¬ 
happy  with  this.  The  fewer  printers,  the 
lower  their  maintenance  and  mechanical 
costs.  The  number  of  electronic  systems 
from  which  newspapers  may  choose  re¬ 
mains  little  short  of  astronomical,  given 
the  shrinking  market  as  electronic  satura¬ 
tion  increases.  Combined  with  continued 
rapid  advances  in  technology,  this  un- 

Larry  Kurtz  is  a  former  Associated  Press 
bureau  chief  who  has  been  on  the  Universi¬ 
ty  of  Arizona  Journalism  faculty  for  two 
years  and  is  co-author  of  a  soon-to-be- 
published  textbook/workbook  on  editing. 
This  article  is  based  on  a  follow-up  to  his 
1978  Ph.D.  dissertation  at  the  University  of 
Utah,  Videoscreen  Impact  on  Intermoun¬ 
tain  Newspapers. 
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doubtedly  contributes  to  the  hesitancy  of 
some  executives  to  make  decisions  about 
change.  Among  the  latest  group  of  con¬ 
verters,  several  manufacturers  are  repre¬ 
sented  and  no  particular  system  seems 
preferred.  This  increases  the  research  ex¬ 
ecutives  must  undertake  to  find  the 
“right”  system.  In  the  newspaper  field, 
the  number  of  system  manufacturers  is 
several  score.  Some,  however,  are  sim¬ 
plifying  their  products  and  focusing  on 
the  weekly  market,  where  the  number  of 
publications  is  about  five-fold  that  of 
dailies.  It  also  is  apparent  that  manufac¬ 
turers  are  paying  more  attention  to  the 
individual  needs  of  potential  customers, 
working  with  them  on  system  design  in¬ 
stead  of  offering  them  equipment  off  the 
shelf. 

Related  to  the  general  issue  of  VDT 
use.  I’d  also  offer  this  observation  based 
on  my  earlier  research  and  following  two 
years  of  full-time  teaching  at  the  universi¬ 
ty  level  after  nearly  20  years  in  the  busi¬ 
ness:  journalism  departments  should 
make  every  effort  to  train  their  students 
on  VDTs.  It  does  not  matter  that  the  lack 
of  standardization  among  VDT  machines 
can  make  training  on  one  virtually 
meaningless  on  another.  The  key  is  to 
give  students  at  least  a  minimal  comfort 
with  a  tool  that  before  long  will  render  the 
typewriter  obsolete  in  the  newsroom. 
The  price  of  VDTs  continues  to  fall  and 
no  journalism  program  should  be  without 
at  least  one.  Too  many  students  still  shud¬ 
der  at  the  sight  of  VDTs  and  run  for  the 
false  security  of  the  nearest  typewriter, 
ignoring  the  reality  that  will  face  them 
when  they  apply  for  jobs. 

Most  new  converters  to  electronic 
newsrooms  express  satisfaction  with  the 
accuracy  and  speed  offered  by  their  sys- 
,  terns.  However,  the  general  reaction  falls 
short  of  ecstacy.  Several  said  they  had 
noticed  no  improvement  in  typographical 
accuracy  or  deadline  flexibility .  One  even 
said  typographical  accuracy  had  declined 
since  conversion.  There  were  two  com¬ 
plaints  about  problems  with  slower  edit¬ 
ing  and  one  about  proofreading  problems 
related  to  the  transfer  of  that  chore  to  the 
desk. 

Among  the  holdouts  against  electronic 
conversion,  which  on  a  nationwide  basis 
seems  to  be  declining  by  the  week  as  the 
inevitable  saturation  point  nears,  one  in 
the  western  survey  area  said  of  VDTs: 
“I'm  still  not  absolutely  convinced  of 
their  worth.” 

Another,  judging  his  scanner  system  as 
“highly  efficient”  for  his  small  paper, 
said  he  would  convert  when  the  scanner 
needed  replacement  or  when  a  VDT  sys- 

iContinued  on  page  29) 
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Tracking  system  designed 
for  medium-sized  daiiies 


Realtime  Associates  of  Satellite  Beach, 
Florida,  has  introduced  a  physical  track¬ 
ing  system  for  mid-sized  dailies  using  a 
computer-aided  tracking  system  to  hand¬ 
le  display  advertising  “jackets.” 

An  eight  station  modular  system, 
which  includes  hardware  and  software, 
costs  approximately  $30,000. 

As  more  and  more  newspapers  turn  to 
automated  systems  for  copy  processing, 
the  requirements  of  maintaining  accurate 
logging  information  for  non-text  advertis¬ 
ing  components  become  more  deman¬ 
ding. 

Though  sophisticated  computer  sys¬ 
tems  keep  very  accurate  track  of  ad  text, 
advertising  art  work  and  layouts  still  de¬ 
pend  upon  manual  logging  techniques  to 
prevent  loss  or  delay  in  the  production 
process.  As  a  result,  the  benefit  of  the 
speed  and  capability  of  computerized 
tracking  of  text  becomes  limited. 

Unlike  other  techniques  for  physical 
tracking,  the  PT105  is  not  disruptive  to 
normal  personnel  activity.  Use  of  the 
PT105  does  not  require  picking  up  a  scan¬ 
ning  pen,  inserting  cards  in  slots  or  de¬ 
pressing  special  keys. 

The  PT105  offers  multiple  tracking 
points  from  1  to  64  with  total  flexibility  as 
to  name  and  function  of  each  point.  Pri¬ 
marily,  each  tracking  point  monitors,  by 
proximity,  any  jacket  exposed  to  the  sen¬ 
sor  and  the  PT105  system  collects  and 
records  time,  ad  identity,  and  employe 
identity  pertaining  to  the  movement  of 
the  jacket  past  the  tracking  point. 

Components  of  a  display  ad  consisting 
of  layout,  copy  and  art  work  are  normally 
routed  through  the  production  process 
contained  in  “bags”  or  “jackets”. 

In  a  typical  newspaper  operation,  it  is 
difficult  to  locate  a  specific  “jacket”  in  a 
timely  manner  in  order  to  fulfill  an  adver¬ 
tiser’s  request  for  late  changes.  Also,  it  is 
time  consuming  and  error  prone  to  main¬ 
tain  accurate  logging  as  to  how  long  an  ad 
component  remains  in  a  process.  Mis¬ 
placed  “jackets”  are  not  uncommon. 

The  PT105  produces  hard  copy  records 
automatically  for  each  process-to- 
process  movement  of  an  ad  component 
and  provides  VDT  access  to  ad  status 
information  which  allows  instantaneous 
identification  of  the  most  recent  location 
of  the  ad. 

With  the  PT105,  a  newspaper  will  be 
able  to:  produce  logging  data  automati¬ 
cally,  and  through  analysis  of  tracking 
records,  improve  logistics  of  ad  flow  in 
production;  keep  automatic  time  records 
of  processes;  locate  ads  instantaneously; 
identify  most  recent  location  of  mis¬ 
placed  ads. 

The  PT105  can  eliminate  the  time- 
consuming  and  error  prone  task  of  manu¬ 
ally  logging  the  handling  of  ad  compo- 
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nents  at  various  production  points.  A 
PTIOS  sensor  replaces  the  manual  log  and 
the  employe  simply  holds  the  ad  jacket 
near  the  sensor  to  note  its  presence  at  that 
station. 

As  jackets  are  logged  at  the  sensor,  the 
system  automatically  records  the  time  of 
day  of  the  transaction.  These  logging  re¬ 
cords  can  later  be  analyzed  to  accumulate 
production  statistics.  The  system  elimin¬ 
ates  the  disruptive  and  inaccurate  techni¬ 
que  of  periodically  requiring  personnel  to 
maintain  time-in-process  logs  in  order  to 
spot-check  productivity. 

The  system  provides  instant  access  to 
tracking  data  through  a  video  display  ter¬ 
minal.  Sort  algorithms  are  provided  to 
allow  location  of  ads  by  run  day,  run  date, 
advertiser,  subject  matter,  ad  size,  or  any 
other  data  which  normally  might  appear 
in  an  ad  slug  line.  All  ads  located  at  any 
work  station  or  the  track  of  a  specific  ad 
can  be  summarily  displayed. 

LOGGING  EXAMPLE: 

ll-AUG  15:51  001  MON6-9TOOLS 104638 


12-AUG  10:16  001 
12-AUG  18:04  001 


13-AUG  11:52  001 
13-AUG  12:10  001 


15-AUG  17:40  001 
15-AUG  17:55  001 


ll-AUG  15:51  001  MON6-9TOOLS 104638 

SEARS  AD  SERVICES 

11- AUG  16:29  001  MON6-9TOOLS 104638 

SEARS  INPUT 

12- AUG  08:45  001  MON6-9TOOLS 104638 

SEARS  LAYOUT 
12-AUG  10:16  001  MON6-9TOOLS 104638 

SEARS  PAS-UP  HOLD 

12- AUG  18:04  001  MON6-9TOOLS 104638 

SEARS  PASTF-IIP 

13- AUG  11:52  001  MON6-9TOOLS 104638 

SEARS  PROOF-OUT 
13-AUG  12:10  001  MON6-9TOOLS 104638 

SEARS  APPROVAL 
15-AUG  17:40  001  MON6-9TOOLS 104638 

SEARS  RELEASE 
15-AUG  17:55  001  MON6-9TOOLS 104638 

SEARS  LOG  OUT 

Although  computer  tracking  of  ad  text 
(copy)  appears  to  be  a  potential  near  term 
enhancement  for  current  front-end  sys¬ 
tems,  front-end  systems  do  not  have  the 
ability  to  track  physical  items  automati¬ 
cally  such  as  the  ad  jacket  which  contains 
ad  components  other  than  copy.  Physical 
tracking  using  the  PT105  is  enhanced  by 
the  unique  application  of  proximity  read¬ 
ing  of  an  ad  jacket  Identification  Code. 
This  eliminates  the  disruptive  procedures 
inherent  in  other  techniques.  There  are 
no  cards  to  insert,  key  pads  to  activate,  or 
optical  scanning  procedures  to  follow,  all 
of  which  detract  from  an  operator’s  nor¬ 
mal  activities. 

The  Identification  Code  card  is  an  in¬ 
tegral  part  of  the  ad  jacket  and  requires 
only  that  the  jacket  be  momentarily  held 
in  proximity  to  the  detector,  at  which 
time  the  computer  will  read  and  log  that 
particular  jacket  to  indicate  it  has  been 
received  at  the  work  station  identified  by 
the  sensor’s  physical  location.  Both  the 
jacket  and  integral  code  card  are  recycled 
after  the  production  process  is  complete. 

The  concept  provides  for  split  tracking 
of  the  multiple  components  of  a  display 
ad,  such  as  camera  work,  composition, 
layout,  etc.  under  a  common  ad  tracking 


number.  Therefore,  the  current  location/ 
status  of  not  only  the  main  ad  jacket,  but 
also  the  auxiliary  components  of  the  ad,  is 
always  available  for  monitoring  by  video 
display  terminal  and  a  logging  printer 
which  logs  each  movement  of  any  ad 
component. 

The  system  also  includes  an  optional 
feature  which  will  print  an  alarm  log,  un¬ 
less  an  operator  ID  card  is  presented 
along  with  the  jacket.  This  feature  allows 
for  monitoring  both  the  location  of  the  ad 
and  the  identity  of  the  operator  currently 
working  on  the  ad  or  ad  component. 

The  PT105  can  be  used  as  a  stand-alone 
logging  device  or  interfaced  to  existing 
computer  equipment  where  more  exten¬ 
sive  application  programs  can  be  ex¬ 
ecuted. 

In  addition  to  logging  the  movement  of 
ads  through  the  production  process,  the 
PT105  can  support  inventory  control  of 
other  materials. 

In  addition  to  logging  the  movement  of 
ads  through  the  production  process,  the 
PT105  can  support  inventory  control  of 
other  materials. 

Also,  the  system  can  be  used  to  moni¬ 
tor  local  warehousing  and  usage  of  news¬ 
print.  Applications  software  can  be  pro¬ 
vided  to  monitor  newsprint  roll  usage  in¬ 
cluding  which  press  and  reel  as  well  as 
edition(s)  the  roll  was  used  on.  The  sys¬ 
tem  will  also  warn  the  pressmen  that  a  roll 
to  be  loaded  in  part  of  a  newsprint  batch 
has  previously  caused  problems  such  as 
repeated  web  breaks.  The  system  can 
supply  inventory  data  to  an  existing  busi¬ 
ness  system  or  a  custom  newsprint  inven¬ 
tory  system  can  be  provided. 

Other  materials,  such  as  plates  and 
chemicals,  can  be  tracked  for  inventory 
and  usage  purposes  much  the  same  as 
newsprint. 

The  following  console  commands  are 
available  for  configuration  and  monitor¬ 
ing  of  the  system: 

SNAM  —  Assigns  a  name  to  a  specific 
sensor,  example:  ad  services; 

STYP — Assigns  a  function  to  a  sensor.  A 
sensor  can  function  as  an  assignment  sen¬ 
sor,  tracking  sensor  of  logout  sensor, 
assignment  sets  up  a  sensor  to  assign 
jackets  to  new  ads,  tracking  sets  up  a 
sensor  to  monitor  presence  of  any  jacket 
and  log  identity  of  jacket,  logout  sets  up  a 
sensor  to  act  as  a  “clearing  house”  for 
completed  ads.  All  “logged  out”  ads  are 
purged  in  batch; 

TIME  —  Sets  current  date  and  time  into 
the  system; 

PRNT — Prints  a  menu  for  available  print 
functions  including:  ad  status — by  ad, 
sensor  status — all  ads  logged  currently  at 
specified  sensor,  card  status  includes  sta¬ 
tus  of  card  whether  assigned  or  not,  sen¬ 
sor  configuration  prints  current  con¬ 
figuration  of  name  and  type  assignment 
for  each  sensor. 

The  following  commands  are  available 
at  the  VDT: 
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Raleigh  papers  add 
solar  units 

Rdleifih  (N.C.)  News  ct  Observer  and 
Times  plan  to  install  solar  heating  in  a 
building  addition  now  under  construc¬ 
tion. 

The  addition  will  provide  space  for  a 
nine-unit  press,  mailing  room  expansion, 
and  7.000  square  feet  for  offices. 

Four  5.000-gallon  tanks  have  been  in¬ 
stalled  under  the  new  area  to  hold  solar 
heated  water  and  chilled  water  that  is 
accumulated  in  off-peak  hours.  The  solar 
heat  will  be  used  to  supply  warm  air  to 
heat  the  building  in  cold  weather,  as  well 
as  add  to  the  reclaimed  heat  that  has  been 
collected  from  areas  that  are  over-heated. 

One  side  of  the  new  additiontother 
sides  are  protected  by  existing  buildings) 
faces  the  south  and  consists  entirely  of 
windows,  covered  by  adjustable  shutters 
to  cut  out  the  sun  and  cold.  The  roof  is 
also  insulated. 

Three  solar  collectors  installed  in  1977 
on  the  existing  building  are  used  for  space 
heating  and  water  heating.  These  collec¬ 
tors.  combined  with  lights  and  body  heat 
were  sufficient  to  keep  the  building 
temperature  above  minimums  set  by  the 
Department  of  Energy  for  all  except  eight 
hours  last  winter.  Those  eight  hours  were 
the  only  time  the  boiler  had  to  be  run 
during  the  winter  of  '79-'80. 

The  present  building  also  has  a  Sea¬ 


board  energy  management  system  that 
drops  off  power  loads  in  periods  when  not 
needed,  as  well  as  shaving  power  demand 
by  stopping  predetermined  equipment 
during  peak  usage  times. 

The  energy  management  system  cost 
approximately  $18,000  and  the  solar  col¬ 
lector  installation  about  $17,000.  Both 
were  installed  by  company  employes. 

The  paper  has  conservatively  calcu¬ 
lated  that  the  electric  power  bill  has  de¬ 
creased  $6,986  each  year  and  fuel  oil  has 
cost  $5,425  less  for  the  same  period  since 
this  equipment  was  installed. 

Condenser  heat  from  air  conditioner 
units  that  run  all  year  long  to  cool  compu¬ 
ter  equipment  is  also  connected  to  build¬ 
ing  heat  when  needed. 

Converter  unit  aids 
code  transiations 

Communication  Devices  of  South 
Hackensack.  N.J..  has  designed  a  code, 
speed  and  interface  converter  model  01- 
13-0090. 

A  partial  listing  of  code  translations  in- 
clude:  TTY  to  ASCII;  ASCII  to 
EBCDIC;  TTS  to  ASCII;  TTS  to  TTY; 
TTY  to  TTS  (Mexican). 

The  unit  accepts  an  input  of  current 
loop  or  EIA  RS232  and  provides  an  out¬ 
put  of  EIA  RS232  and/or  current  loop, 
complete  with  battery  and  loop  regulator. 

Code  translation  and  baud  rate  conver¬ 
sion  are  firmware  (EPROM)  program¬ 


med.  The  unit  contains  a  1Kbyte  of  RAM 
memory  which  is  used  as  a  circular  buffer 
to  store  input  or  output  data. 

The  device  can  also  act  as  a  protocol 
converter  linking  two  computers.  Prices 
start  at  $700  in  unit  quantities. 


Update 
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tern  was  priced  low  enough  to  make  it 
worthwhile. 

“Maybe  by  then."  he  added,  “they 
will  have  full-page  composition  systems 
available  for  us.  That's  what  I  really 
would  like  to  have..” 

The  remark  suggests  many  young  jour¬ 
nalists  would  be  wise  to  learn  all  phases  of 

newspaper  operation - editorial, 

advertising  and  mechanical — as  well  as  or 
instead  of  focusing  on  a  speciality.  The 
thrust  of  technological  development  has 
been  to  continually  reduce  the  number  of 
steps  and  souls  required  to  create  the  pro¬ 
duct. 

Years  ago,  someone  joked  that  a  day 
might  come  when  you  could  put  out  a 
newspaper  with  one  bright  person  and  a 
computer.  If  that  day  has  not  arrived,  and 
I  believe  it  already  has  in  the  technologic¬ 
al  sense,  the  speed  with  which  the  con¬ 
cept  becomes  reality  will  be  limited  only 
by  the  imagination  of  newspaper  execu¬ 
tives  and  the  supply  of  versatile  people 
who  can  make  it  work. 


FRANKENSTEIN? 
Of  course  not. 

People  recognize  him  right  away. 
Frankenstein!  Frankenstein,  the  Monster!  But 
that's  not  true,  Is  It?  You,  as  a  writer 
accustomed  to  checking  common  usage 
against  the  tacts,  know  he  isn't  Frankenstein. 
Fie's  Frankenstein's  monster,  the  handiwork 
of  hapiess  Dr.  Frankenstein. 

We  have  more  than  just  a  casual  interest  in 
a  writer's  checking  the  facts.  We  manufac¬ 
ture  a  line  of  road  building  machines  such 
as  track-type  tractors,  wheel  tractor- 
scrapers,  wheel  and  track-type  loaders, 
motor  graders  and  compactors.  We  also 
make  off-highway  trucks,  excavators,  pipe- 
layers,  log  skidders,  lift  trucks  and  diesei 
engines.  Other  companies  make  products 
like  ours.  But  theirs  don't  carry  the 
CATERPILLAR  name.  CATERPILLAR  and  CAT 


are  registered  trademarks  of  Caterpillar 
Tractor  Co. 

So  when  you  use  our  name,  please  make 
certain  you're  talking  about  the  products 
we  make. 

We'd  appreciate  it. 

m  CATERPILLAR 


LOCATED  in  a  former  soybean  field,  the  new  12,000  square  foot  plant  of 
the  Greenwood  Commonwealth  is  situated  1  V2  miles  from  downtown  Green¬ 


wood,  Miss. 

New  plant  located 
in  soybean  field 

A  12,000  square  foot  brick  and  steel 
building  was  constructed  during  a  five- 
month  period  last  year  at  a  cost  of  approx¬ 
imately  $360,(K)0  for  the  8,800  circulation 
Greenwood  (Miss.)  Greenwood  Coin- 
monwerdth. 

The  newspaper  moved  in  1979  into  the 
new  facility  which  is  located  in  a  former 
soybean  field  about  1  '/:  miles  from  the 
downtown  business  area.  The  newspaper 
had  occupied  the  same  downtown  loca¬ 
tion  since  its  founding  84  years  ago. 

John  Emmerich,  editor-publisher,  said 
the  paper  set  out  to  build  an  attractive, 
functional,  economical  building  that 
would  satisfy  their  needs  not  only  today 
but  also  in  the  years  ahead.  The  building 
is  of  open  design,  with  few  interior  walls 
and  few  private  offices. 

The  advertising,  news  and  composing 
areas  are  located  in  one  large  work  space. 

The  paper  is  equipped  with  an  eight- 
terminal  Mycro-Comp  front-end  system, 
Compugraphic  typesetting  units,  a  Kansa 
four-station  inserting  machine  and  a  24- 
page  NewsKing  press. 

The  2  '/:  acre  site  has  a  paved  parking 
lot  for  50  cars,  plus  a  large  loading  area  for 
carriers  and  freight  trucks. 


Track  system 
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ASSIGN  —  This  command  assigns  an 
unused  tracking  number  to  the  new  ad 
and  allows  the  operator  to  assign  a  24 
character  slug  line  and  one  to  three  track¬ 
ing  cards  to  the  new  ad; 

CHANGE  —  This  command  allows  the 
operator  to  change  the  slug  line  of  any 
currently  active  ad  and/or  assign  addi¬ 
tional  tracking  cards  up  to  a  total  of  three; 

PURGE  —  This  command  allows  the 
operator  to  remove  ads  from  the  data 
base.  Ads  can  be  purged  by  specific  ad 
number  or  by  batch  of  all  “logged  out” 
ads; 

SEARCH — This  command  requests  that 
the  operator  enter  a  slug  line  to  be  used  to 
compare  against  the  slug  lines  in  memory. 
The  operator  entered  slug  line  may  con¬ 
tain  the  mask  character  ‘(a)’  which  will 
match  any  character,  and  may  also  con¬ 
tain  the  end  caracter  ‘ !'  at  which  point  the 
match  scan  will  terminate.  For  each 
matching  slug  line  found ,  the  slug  line  and 
its  related  tracking  number  are  printed. 


Color  and  denser  black  inks  marketed 


A  new  line  of  web  offset  color  news 
inks,  to  be  marketed  under  the  brand 
name  Suntone,  was  annonced  by  the 
News  Ink  Division  of  General  Printing 
Ink. 

Formulated  in  a  full  color  range  for  use 
on  newsprint  and  related  grades  of  unco¬ 
ated  papers,  the  line  offers  an  economical 
system  for  commercial*  and  newspaper 
printers  who  use  no-heat  off-set  presses. 

For  use  on  all  standard  press  models, 
Suntone  color  inks  are  customized  to 
meet  optimum  offset  press  speeds  up  to 
2,300  feet  per  minute,  or  as  many  as 
65,000  impressions  an  hour.  These  inks 
are  press-stable  and  compatible  with  all 
other  GPI  offset  news  inks.  They  are  also 
compatible  with  all  standard  fountian 
solutions,  whether  acid,  alkaline  or 
neutral. 


A  new  economical  and  denser  black 
news  ink  for  use  on  newsprint  and  related 
uncoated  paper  grades  was  developed  by 
the  News  Ink  Division. 

Called  Semi  Heatset  Black,  the  ink  has 
improved  rub  properties. 

This  GPI  news  ink  penetrates  and  sets 
faster  than  conventional  no  heat  blacks. 
It  s  formulated  to  perform  better  on  all 
standard  offset  presses  at  speeds  up  to 
60,000  impressions  per  hour.  It  tends  to 
further  reduce  build-up  on  the  pipe  rol¬ 
lers,  compared  to  conventional  news 
inks,  and  cleans  up  well  on  the  press. 

This  ink  is  specifically  designed  for 
jobs  where  the  consumer  will  handle  the 
printed  material  for  up  to  a  week,  as  with 
a  television  guide,  rather  than  for  the  one- 
day  life  of  a  daily  newspaper. 


Birmingham  paper 
adds  NewsTrac  II 

Birmingluim{A\a.)News ,  a  Newhouse 
newspaper,  has  purchased  a  NewsTrac  11 
mailroom  system  from  Graphic  Systems 
division  of  Rockwell  international. 

The  mailroom  system  includes  17 
stream  conveyors(four  for  online  insert¬ 
ing),  eight  tying  lines,  and  1 1  truck  load¬ 
ers.  The  NewsTrac  system  will  compli¬ 
ment  a  new  Goss  offset  press  with  21 
Metroliner  press  units,  three  3:2  folders, 
21  three-arm  reel  tension  pasters,  and  a 
Press  Control  System/Page  Area  Reader. 

The  News  will  use  the  two  systems- 
(press  and  mailroom)to  print  and  handle 
the  Newhouse  paper,  and  also  the  morn¬ 
ing  Birmingham  Post-Herald,  a  Scripps- 
Howard  newspaper. 

Victor  H.  Hanson  11,  president  of  the 
Birmingham  News,  said  when  the  offer 
was  made  by  the  Graphic  Systems  divi¬ 
sion  to  run  a  computer  simulation  to  de¬ 
monstrate  the  mailroom  system’s  capabi¬ 
lities,  the  paper  was  for  the  idea.  Hanson 
went  on  to  say  the  paper  was  looking  for  a 
mailroom  system  with  throughput  capa¬ 
bility  for  handling  up  to  75,000  pph 
volume  with  a  multiplicity  of  products 
from  the  Metroliner  press.  He  also  said 
another  deciding  factor  in  their  selection 
of  the  Goss  product  was  the  News’  desire 
to  deal  with  a  single  source  supplier. 
Graphic  Systems  will  assume  responsibil¬ 
ity  for  the  press  and  mailroom  installa¬ 
tions. 

Press  and  mailroom  installations  will 
begin  simultaneously  around  mid¬ 
summer  of  1981  with  completion  ex¬ 
pected  in  February  of  1982. 

The  new  offset  press  which  replaces 
Goss  Mark  I  letterpress  equipment,  will 
be  configured  in  a  single  row  with  room 
for  additional  units  or  a  second  press  line. 
Hanson  said  the  single  line  configuration 
offers  the  News  more  color  capabilities 
and  flexibility  which  will  enable  it  to  re¬ 
duce  the  three  letterpress  lines(eight  units 
each)operation  down  to  21  offset  units  in 
one  line.  The  paper  will  also  switch  its 
cutoff  size  from  598mm(23-9/16”)  to 
578mm(22-y4”). 

Both  the  press  and  mailroom  opera¬ 
tions  will  be  housed  in  a  new  addition 
adjacent  to  the  existing  plant.  This  is  the 
third  major  addition  to  the  original  struc¬ 
ture  which  was  built  in  the  downtown 
Birmingham  area  in  1916. 


AP  returns 

Lima,  Peru’s  newspapers  have  cele¬ 
brated  their  return  to  private  ownership 
by  resuming  traditional  ties  with  the 
Associated  Press.  Stanley  M.  Swinton, 
vicepresident  and  director  of  world  ser¬ 
vices  for  AP,  went  to  Lima  for  the  con¬ 
tract  signing  ceremonies. 
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brings  bad  news.  There  is  a  tendency  for 
the  communications  professionals  to  mis¬ 
interpret  public  calls  for  fairness  as  a  de¬ 
mand  for  repression  or  direct  censorship. 
This  misconception  has  caused  some 
leaders  to  discount  public  criticism  of  the 
media,  and  to  cast  the  public  as  an  outsid¬ 
er  with  no  legitimate  stake  in  freedom  of 
expression  issues. 

I  believe  that  this  disagreement,  and 
especially  the  misperceptions  that  haVe 
grown  out  of  it,  have  serious  implications 
in  the  present  climate  of  opinion.  The 
manner  in  which  this  tension  is  addressed 
and  resolved  may  affect  the  quality  of 
public  support — or  lack  of  support — for 
freedom  of  the  press.  A  failure  on  the  part 
of  leadership  to  acknowledge  and  re¬ 
spond  to  the  public  position  could  well 
have  negative  implications  for  the  future 
of  free  expression  in  this  country. 

This  does  not  mean  that  leaders  must 
necessarily  agree  with  or  accept  the  pub¬ 
lic’s  position.  Public  opinion  is  only  one 
component  of  decision-making — to  be 
balanced  against  constitutional  princi¬ 
ples,  economic  and  technical  feasibility, 
and  the  opinions  of  policymakers  them¬ 
selves.  For  that  matter,  the  public  itself 
does  not  expect — nor  does  it  want —  lead¬ 
ers  to  follow  the  public  sentiment  in  a 
blind  or  mechanistic  way,  particularly  in 
areas  such  as  a  freedom  of  expression 
where  the  public  has  no  taken  the  time  to 
think  through  or  work  through  the  com¬ 
plexities  of  the  issues. 

But  a  disagreement  with  the  public  on 
such  a  fundamental  point  does  place  a 
responsibility  on  leaders.  If  policy  mak¬ 
ers  believe  that  the  public’s  position  is 
misguided,  leaders  are  obliged  to  take 
their  case  to  the  public — to  propose  more 
realistic  goals  or  more  workable  means  to 
obtain  these  goals.  At  the  very  least  there 
is  an  obligation  for  leaders  to  explain  to 
people  why  their  position  has  been 
seriously  considered  and  rejected. 

To  ignore  or  misunderstand  the  public 
altogether,  however,  would  be  a  very  se¬ 
rious  mistake  indeed.  While  the  public 
does  not  expect  unquestioning  obedience 
from  its  leaders,  neither  will  people  toler¬ 
ate  being  neglected.  If  there  is  one  thing  I 
have  learned  from  my  involvement  in  the 
political  process,  it  is  this  ironclad  law; 
abuse  breeds  abuse  and  excess  breeds 
excess.  There  is  a  real  danger  in  failing  to 
recognize  and  respond  in  some  construc¬ 
tive  way  to  the  public’s  concerns,  espe¬ 
cially  when  those  demands  grow  out  of  a 
deeply  held  principle.  If  leaders  do  not 
acknowledge  the  legitimacy  of  the  pub¬ 
lic’s  concerns,  they  can  hardly  expect  the 
public  to  rally  to  the  support  of  principles 
defended  by  leadership. 
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18  women  attend 
conference  on 
managing  papers 

By  Susan  M.  O’Neill 

“This  has  been  the  most  important 
week  of  my  career,’’  Prof.  Ardyth  Sohn 
said  near  the  end  of  a  week-long  confer¬ 
ence  for  women  in  newspaper  manage¬ 
ment  she  conceived  and  carried  out 
September  21  to  26  in  Boulder,  Colorado. 

Her  sentiments  were  shared  by  the  18 
women  who  participated  in  6  days  of 
workshops,  speeches  and  lectures. 

The  conference  was  the  beginning  of  a 
study  Sohn  plans  to  carry  out  over  the 
course  of  two  years  to  see  how  the  18 
women  progress  in  their  careers  after 
attending  the  conference 

The  1 8  women  are  working  in  newspap¬ 
er  management  positions  in  Colorado, 
Wyoming,  New  Mexico,  Utah  and  Arizo¬ 
na.  Although  most  of  them  work  in  the 
editorial  departments  of  their  newspapers 
there  were  also  representatives  from  cir¬ 
culation,  credit,  advertising  and  com¬ 
munity  services  departments.  The  con¬ 
ference  was  funded  by  a  grant  from  the 
Gannett  Foundation  and  hosted  by  the 
School  of  Journalism  at  the  University  of 
Colorado. 

The  week  began  on  a  Sunday  with  a 
taped  interview  of  each  woman  respond¬ 
ing  to  questions  about  job  goals  and  sex 
discrimination  experiences  and  attitudes. 
The  theme  of  sex  discrimination  was  car¬ 
ried  on  into  an  evening  supper  reception 
at  which  time  a  film  on  the  costs  and 
benefits  of  challenging  sex  discrimination 
was  sho’vr 

Prof  f  iins  lie  Ogan,  research  associ¬ 
ate  at  the  Un  ^rsity  of  Indiana,  followed 
the  filr.  With  a '  alk  on  the  status  of  women 
in  newspape  i  nanagement .  Ogan  has  stu¬ 
died  the  fac  ts  of  how  women  stand  next  to 
their  male  r  'interparts  in  the  newspaper 
world  anr  nong  other  things,  has 
I  earned  th  at  men  in  mid-level  manage¬ 
ment  ma'/  be  i  \king  as  much  as  $10,000 
less  than  their  .oale  counterparts. 

Althougi’  the  theme  of  the  conference 
was  not  sex  discrimination,  the  idea  was 
brought  up  .gain  during  the  last  day  when 
Dr.  Maijori  Whittaker  Leidig,  a  clinical 
psychologist  from  Boulder,  spoke  on  the 
particular  stresses  women  are  subject  to 
in  contemporary  society  and  how  to  deal 
with  then*.  This  topic  brought  a  lively 
discussion  from  the  participants,  all  of 
whom  said  thev  have  experienced  sexual 
harrassment  i  ’  their  present  or  former 
jobs. 

Between  Sunday  and  Friday,  the 
women  were  e  tposed  to  different  areas  of 
the  newspaper  industry,  including  cir¬ 
culation,  advertising  and  editorial. 

The  New  York  Times’  marketing  re¬ 
search  manager,  Susan  Greendale,  spent 


a  day  on  marketing,  its  value  to  all  areas 
of  the  newspaper  and  how  it  can  be  used 
to  help  plan  a  strategy.  She  pointed  out 
the  strengths  and  weaknesses  of  different 
media  for  advertisers  and  gave  practical 
hints  on  improving  circulation. 

Editor  Tom  Reeves  of  the  Loveland 
(Colo.)  Daily  Reporter-Herald  began  his 
session  on  budgeting  with  the  philosophy 
that  “A  newspaper  must  be  economically 
strong  to  be  independent  of  advertising 
pressure  and  to  be  able  to  afford  libel  and 
similar  suits.’’ 

Reeves,  along  with  Christy  Bulkeley, 
publisher  and  president  of  the  Danville 
(Ill.)  Commercial-News,  explained  how 
impacts  on  the  different  departments 
effect  the  newspaper  budget. 

Sprinkled  throughout  the  week  at  lun¬ 
ches  and  dinners  were  speeches  on  such 
subjects  as  the  impact  of  technology  on 
the  newsroom,  competitive  forces  in  the 
newspaper  marketplace  and  special  prob¬ 
lems  women  in  management  face. 

The  intensive  week  ended  with  advice 
on  how  to  ease  back  into  the  “real 
world,’’  or,  as  Pro.  Joanne  Arnold  of  the 
CU  School  of  Journalism  said,  “All  right, 
Alice,  now  that  you’ve  been  to  Wonder¬ 
land,  how  do  you  like  Kansas?” 

The  participants  shared  a  great  deal 
during  the  week,  including  their  various 
problems  and  management  styles,  and 
agreed  to  continue  what  they  termed  a 
“good  old  girls’”  network  through  a 
newsletter. 

Attending  the  conference  from  Colora¬ 
do  were;  Barbara  Baumgartem,  special 
sections  editor  at  the  Boulder  Daily 
Camera;  Mary  Ellen  Botter,  news  editor 
at  the  Denver  Post;  Ellen  Byerrum,  news 
editor  of  the  Colorado  Transcript  in 
Golden;  Katherine  Dean,  Denver  Post 
make-up  editor;  Susan  Deans,  assistant 
city  editor  at  the  Boulder  Daily  Camera; 
Christine  Hollatz,  editor  of  the  Hayden 
Valley  Press,  Hayden;  Coral  Knight,  city 
editor  of  the  Delta  County  Independent, 
Delta;  Anne  Lennox,  general  manager 
ofTriangle  Review  and  the  Fence  Post, 
Ft.  Collins;  Barbara  Markwood,  ad  man¬ 
ager  at  the  Gunnison  Country  Times, 
Gunnison;  Susan  M.  O’Neill  news  editor 
of  the  Glenwood  Post,  Glenwood 
Springs;  Sharon  Turner,  editor  and  pub¬ 
lisher  of  the  Douglas  County  Express, 
Castle  Rock;  and  Patricia  Warren,  news 
editor  of  the  Sterling  Journal-Advocate. 

From  Arizona:  Edith  Auslander,  assis¬ 
tant  editor  of  the  Arizona  Daily  Star  in 
Tucson  and  Marlene  Klotz,  assistant 
director  of  Community  Corporate  Ser¬ 
vices  at  the  Arizona  Republic  and 
Phoenix  Gazette,  Phoenix. 

From  New  Mexico;  Kay  Johnson,  re¬ 
gional  sales  manager  for  the  New  Mex¬ 
ican  in  Santa  Fe. 

From  Wyoming;  Candy  Moulton,  edi¬ 
tor  of  the  Saratoga  Sun,  Saratoga. 

From  Utah;  Adrien  Taylor,editor  of 
the  Times-lndependent  in  Moab. 
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Investigative  series 
wins  grand  prize 

Lewis  Simon  and  Ron  Shaffer  of  the 
Washington  Post  won  the  grand  prize  for 
writing  for  1979  for  their  investigative 
series  on  Pride  Inc.  in  the  33rd  annual 
Washington-Baltimore  Newspaper 
Guild’s  Front  Page  Awards  competition. 

Grand  prize  in  photography  was  won 
by  Paul  Schmick,  the  Washington  Star, 
for  his  shot  of  Andrew  Young  as  he  re¬ 
signed  from  his  post  as  U.S.  Ambassador 
to  the  United  Nations. 

The  grandprize  in  commercial  areas  of 
the  competition  went  to  Joan  Anderson, 
copy  writer;  Irv  Miller,  artist;  and  Ken 
Heinen,  photographer,  for  their  Wash¬ 
ington  Star  promotion  poster  in  its  an¬ 
nual  “Send  a  Kid  to  Camp”  campaign. 

Lance  Gay,  of  the  Washington  Star, 
won  the  Frank  C.  Porter  Award  for 
Labor  Reporting  for  his  series,  “Work¬ 
ing,”  which  was  written  from  his  experi¬ 
ences  working  on  everyday  jobs  for  brief 
periods,  such  as  taxi  driver,  bartender, 
construction  worker.  Jail  guard  and  gov¬ 
ernment  clerk. 

The  grand  prizes  above  carry  a  $100 
prize  in  addition  to  a  plaque.  The  Porter 
award  includes  a  plaque  and  $200  in 
scholarship  funds  to  help  advance  the 
journalism  education  of  students. 

Wash.  Post  retains 
delivery  specialist 

Stan  Henry,  founder  and  president  of 
one  of  the  largest  alternate  distribution 
services  in  the  country,  was  retained  as  a 
consultant  to  the  Washington  Post,  Post 
president  and  general  manager  Thomas 
H.  Ferguson  announced. 


News  source  protection 
urged  by  Mass,  justices 


By  John  P.  Mello  Jr.  judges  in  the  state  district  courts.  The 

report,  aired  in  January,  1979,  triggered  a 
A  majority  of  the  justices  on  the  Mas-  misconduct  investigation  of  Roxbury 
sachusetts  Supreme  Judicial  Court  made  District  Court  Judge  Elwood  S.  McKen- 
a  commitment  to  formulating  a  “com-  ney. 

mon  law  shield  law”  for  news  reporters  McKenney,  in  preparing  for  the  mis- 
in  an  opinion  handed  down  October  15.  conduct  hearings,  argued  that  he  needed 
However,  in  handing  down  the  opin-  to  know  Roche’s  sources  for  the  program 

ion,  the  Court  upheld  a  contempt  order  so  that  he  could  interrogate  them  under 

issued  against  WBZ-tv  reporter  Walter  oath  and  test  their  credibility.  Roche  re- 

F.  Roche,  Jr.,  and  determined  void  a  fused  on  grounds  of  confidentiality, 

similar  order  against  Boston  Herald  The  Court  said  in  its  opinion  that  since 
American  reporter  Paul  Corsetti.  Both  Roche  admitted  that  the  people  he  inter¬ 
newsmen  refused  to  reveal  confidential  viewed  were  among  65  prospective  wit- 

news  sources  when  ordered  to  do  so  by  nesses  scheduled  to  appear  at  the  mis¬ 
state  judges.  conduct  hearings,  the  harm  that  might 

In  an  opinion  written  by  Justice  Ruth  result  from  disclosure  of  the  news 

1.  Abrams,  the  Court  noted  its  “willing-  sources  would  be  “negligible.” 
ness”  to  consider  in  future  cases  Enforcement  of  the  contempt  order 
whether  the  free  discussion  of  public  is-  against  Roche  has  been  delayed  until 

sues  requires  “that  a  person  addressing  November  13  by  U.S.  Supreme  Court 

such  issues  be  afforded  more  clearly  de-  Justice  William  J.  Brennan.  Since  the 

fined  protection  against  intrusive  discov-  misconduct  proceedings  against  Mc- 

ery”  than  currently  exists  in  the  pro-  Kenney  have  been  concluded  and  the 

cedural  rules  of  the  state’s  courts.  case  is  nearing  an  end,  lawyers  have  said 

“The  development  of  initially  narrow  further  action  against  Roche  is  consid- 

common  law  rules,  subject  to  modifica-  ered  unlikely. 

tionby  the  Legislature  or  this  court,”  the  A  contempt  order  was  issued  against 
justices  opined,  “might  represent  an  ap-  Corsetti  when  he  refused  to  appear  be- 
propriately  cautious  initial  step  toward  fore  a  Middlesex  County,  Mass.,  grand 
developing  a  set  of  coherent  guidelines  jury  about  a  conversation  he  had  with  a 
capable  of  governing  the  complex  and  prison  inmate  in  Florida  purportedly 
troubling  conflict  between  the  public  concerning  the  murder  of  a  Lowell, 
interest  in  free  and  informed  expression  Mass.,  man.  The  Court  said  Corsetti’s 
and  the  equally  compelling  interest  in  case  was  “moot”  because  the  grand  jury 
securing  all  evidence  necessary  to  fair  had  already  issued  an  indictment  in  the 
and  accurate  adjudication.”  case  without  the  reporter’s  testimony. 

The  Court  went  on  to  observe;  “The 
existence  of  such  guidelines  and  the  de-  . 

velopment  of  creative  alternatives  to  en-  ? 

forcement  by  contempt  proceedings  I 

might  even  go  a  considerable  distance  i 

toward  eliminating  the  all  too  often  un- 

necessary  confrontations  between  what  I**  ) 

some  have  termed  ‘the  imperial  X 

judiciary’  and  the  ‘paranoid  press.’ 

Two  of  the  Court’s  seven  justices, 
though,  dissented  from  their  brethern’s 
commitment  to  a  shield  law.  “I  do  not 
join  that  part  of  the  dictum  which  ap- 
pears  to  be  a  current  commitment  to 

future  recognition  of  a  common  law  1 1 

equivalent  of  a  so-called  press  ‘shield’  imiCttL 

law,’’  observed  Justice  Francis  J.  ' 

Quirico,  who  was  joined  in  his  dissent  by 
Justice  Paul  J.  Liacos. 

“That  is  a  subject,”  Quirico  added,  ■ 

“on  which  regulation  has  been  sought  , 
from  the  Legislature  without  success  to 
date.”  For  the  past  several  years  pro- 
posed  shield  laws  have  been  rejected  by 
the  Massachusetts  Legislature. 

The  contempt  order  against  Roche  was 
a  spin-off  of  a  report  he  did  for  the  Bos¬ 
ton  Westinghouse  Broadcasting  Corp. 
affiliate  on  alleged  abuses  by  some 


INLAND’S  incoming  president  Ed  Heminger  decided  to  show  Mos- 
covites  that  there  are  Reds  in  Ohio,  too — Cincinnati  Reds  that  is — on 
a  recent  trip  to  the  Russian  capital. 
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ANPA  task  force  maps 
FCC  rewrite  policy 


By  Andrew  Radolf 

American  Newspaper  Publishers 
Association  has  I'ormed  a  special  task  ^ 
force  to  help  it  develop  a  telecommunica- 
tions  policy  for  the  industry. 

Katharine  Graham,  chairman  of  the 
ANPA  and  of  the  Washington  Post  Co., 
established  the  task  force  which  is  sche- 
duled  to  issue  its  recommendations  to  the 
ANPA  board  on  December  3. 

The  task  force's  mission  is  ”to  deter- 
mine  what  a  reasonable  position  is  and 
begin  the  process  of  educating  the  ANPA  ^ 
membership  and  Congress  where  we 
stand  on  this  (FCC  rewrite  legislation).” 
commented  K.  Prescott  Low.  publisher 
of  the  Quincy  (Mass.)  Patriot  Ledger. 

Low  heads  the  ANPA's  government  j-j 
affairs  committee  and  is  a  member  of  the  |y 
task  force. 

Low  said  before  the  task  force’s  re¬ 
commendations  can  become  ANPA  poli-  ^ 
cy.  they  must  "receive  clearance"  from  ^ 
the  government  affairs  committee,  the  “ 
telecommunications  committee  chaired  ^ 
by  Robert  Marbut.  president  of  Harte  ^ 
Hanks  Communications,  and  the  ANPA 
board  of  directors.  '' 

Low  expressed  confidence  the  task  ’’ 
force’s  report  will  be  ready  around  its  " 
December  3  due  date.  '' 

He  stressed  the  task  force’s  efforts  did 
not  amount  to  a  lobbying  effort  by  the  ^ 
ANPA. 

"Lobbying  is  a  somewhat  tainted  ^ 
word.  The  point  is  to  get  our  act  '' 
together.”  Low  said. 

Chris  Burns,  vicepresident,  planning  of  ^ 
the  Washington  Post  Co.  is  chairman  of  ^ 
the  telecommunications  task  force. 

“The  task  force  has  no  intention  of  tak-  ^ 
ing  any  political  action.”  Burns  stated.  ■ 
“It’s  only  purpose  is  to  study  policy  ■ 
alternatives  and  make  recommendations. 
We're  fundamentally  concerned  with  the  b 
rewrite  of  the  Federal  Communications  e 
Act  of  1934.  We  are  are  trying  to  develop  > 
a  policy  that  we  think  would  be  effective  f 
over  a  longer  period  of  time.” 

Calling  the  Wirth  Amendment  of  the  *• 
Telecommunications  Act  of  1980  “an  ex-  ^ 
cellent  step  towards  good  public  policy.”  f 
Burns  explained  the  task  force  supports  a  ‘ 
provision  in  any  FCC  rewrite  by  Con¬ 
gress  “that  regulates  interexchange  car-  ^ 
riers  as  they  become  information  pro-  ‘ 
viders.”  t 

The  Wirth  Amendment,  which  the  ‘ 
ANPA  endorsed,  would  have  prevented  < 
common  carriers  such  as  AT&T  from  en¬ 
tering  the  information  retrieval,  storage.  | 
and  processing  fields.  As  a  result,  the  < 
Wirth  Amendment  would  have  barred  i 
AT&T  from  selling  advertising  on  its  ( 
electronic  home  information  systems.  ( 
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The  House  Judiciary  Committee  issued 
a  negative  report  of  the  Telecommunica¬ 
tions  Act  of  1980.  also  known  as  the  Van 
Deerlin  Bill,  which  killed  any  chance  of 
an  FCC  rewrite  being  enacted  this  year 
{E&P  October  4). 

Burns  said  the  Wirth  Amendment  com¬ 
pels  the  newspaper  industry  to  “choose 
between  two  awful  things;  the  phone 
company  not  being  able  to  put  informa¬ 
tion  over  its  own  wires,  or  what  we  per¬ 
ceive  to  be  the  greater  risk,  the  phone 
company  in  publishing  over  its  own  wires 
would  abridge  the  ability  of  others  to  be 
equally  attractive  in  the  market.” 

Burns  stated  the  task  force  “is  taking 
very  seriously”  any  abridgement  of  free¬ 
dom  of  speech  which  it  feels  may  result 
from  new  federal  telecommunications 
laws. 

He  remarked  that  when  the  Federal 
Communications  Commission  issued  its 
Computer  Inquiry  II  decision,  which 
allowed  AT&T  to  enter  the  data  proces¬ 
sing  field,  tne  commission  “used  lan¬ 
guage  which  allowed  an  inference  that  it 
might  choose  to  regulate  enhanced  ser¬ 
vices  (such  as  videotext  systems  trans¬ 
mitted  by  phone  lines)).  The  FCC  said  it 
was  not  going  to  regulate  enhanced  ser¬ 
vices  at  this  time.  They  didn’t  say  it  was 
beyond  their  jurisdiction,  but  no  one  ever 
said  it  was  in  their  jurisdiction  to  do  so.” 

Burns  stated  the  FCC’s  assertion  of 
ancillary  jurisidiction  over  enhanced  ser¬ 
vices  “raises  the  spectre  of  broadcasting 
restrictions  on  telephone  lines.”  He  said 
the  FCC  is  “taking  a  frightening  course” 
which  could  lead  to  the  commission 
“being  the  umpire”  of  content  transmit¬ 
ted  by  common  carriers. 


Kathleen  Criner.  a  task  force  member 
and  ANPA  director  of  telecommunica¬ 
tions.  said  the  newspaper  industry  needs 
to  adopt  a  policy  position  because  “Con¬ 
gress  often  requests  us  to  testify  on  speci¬ 
fic  legislation.  This  will  give  us  an  oppor¬ 
tunity  to  present  our  position  and  recom¬ 
mend  changes.  It  (a  policy  position)  sets 
our  basic  principles  and  will  enable  us  to 
make  decisions  on  how  to  react  to  any 
future  legislation.” 

Criner  stated  “no  registered  lobbying 
group  is  envisioned”  by  the  ANPA  re¬ 
garding  telecommunications. 

In  trying  to  have  its  views  prevail  in  any 
FCC  rewrite  legislation,  the  ANPA  must 
contend  with  an  “extraordinarily  elTec- 
tive  grassroots  campaign”  mounted  by 
American  Telephone  &  Telegraph. 

When  legislation  concerning  AT&T  is 
pending  in  Congress,  the  company  sum¬ 
mons  to  Washington  employes  from  its  23 
subsidiaries  who  live  in  each  congres¬ 
sional  district.  Once  they  arrive  in  the 
capital,  the  employes  are  briefed  on  the 
issues  and  sent  to  seek  out  their  congress¬ 
men  for  an  informal  talk  on  the  matter. 

AT&T  also  maintains  a  corporate 
office  in  Washington  staffed  by  legal  and 
technical  experts  assigned  to  establish 
contacts  with  federal  agencies  and  look 
out  for  Bell’s  interests. 

AT&T  has  even  sent  representatives  to 
visit  newspaper  publishers  to  win  them 
over  to  company’s  viewpoint  regarding 
telecommunications  legislation. 

The  ANPA  “has  no  specific  plans  for 
direct  counter  effort”  against  AT&T’s 
strategy,  according  to  Scott  Low.  But  he 
added,  “the  newspaper  industry  isn’t 
going  to  sit  on  its  hands.” 

He  said  during  debate  on  the  Wirth 
Amendment  individual  publishers  con¬ 
tacted  their  congressmen  regarding  the 
issue  but  did  not  specify  what  actions 
they  would  take  if  FCC  rewrite  legislation 
is  reintroduced  during  the  next  .sesson  of 
Congress. 


Bell  to  test  electronic  ad  service 


American  Telephone  &  Telegraph  will 
begin  experimenting  in  Austin.  Texas 
early  next  year  with  electronic  white  and 
yellow  pages  which  will  be  updated 
periodically. 

The  Austin  experiment,  which  is  being 
done  in  collaboration  with  Southwestern 
Bell,  brings  AT&T  a  giant  step  closer  to 
the  introduction  of  two-way  electronic 
classified  advertising. 

More  than  700  Austin  residents  and 
businesses  will  participate  in  the  “con¬ 
cept  trial”  over  a  seven  month  period, 
remarked  Joseph  Murphy,  AT&T’s 
director  of  media  relations  in  New  York 
city. 

Murphy  said  each  of  the  test’s  partici¬ 
pants  will  be  supplied  a  “terminal  device 
consisting  of  a  telephone  set,  an  alpaha- 
numeric  keyboard,  and  a  color/graphics 
display  screen  which  will  be  linked  to  our 
central  computer.” 


The  data  base  for  the  test  will  include 
“over  one  million  listings  in  the  entire  5 1 2 
area  code  and  over  l(K).(KK)  frames  of 
advertising  and  consumer  information,” 
Murphy  remarked.  "Users  will  be  able  to 
order  goods  and  services  with  their  ter¬ 
minals.” 

Murphy  commented  the  Austin  test 
will  not  carry  news  but  will  have  informa¬ 
tion  from  a  number  of  data  bases.  The 
government  blue  pages,  “how  to”  in¬ 
formation,  “brand  information.”  con¬ 
sumer  guides,  guides  to  dealing  with 
“auto  and  health  problems”  are  among 
the  types  of  services  the  Austin  interac¬ 
tive  system  will  offer,  he  stated. 

AT&T’s  Austin  test  will  be  similar  to 
the  Viewtron  experiment  with  a  viewdata 
home  electronic  information  system 
being  conducted  in  Coral  Gables,  Florida 
by  Knight-Ridder  Newspapers  in  col¬ 
laboration  with  Southern  Bell 
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prepared  by  Cunningham  for  the  staff  to 
read. 

Sometimes  editors  and  reporters  dis¬ 
agree  with  Cunningham.  “They  may  send 
me  back  a  note  saying  the  person  twisted 
the  facts,  whatever.  Then  I  will  simply 
put  the  disagreement  on  my  log,  and 
there’ll  be  a  discussion  in  the  news 
huddle.” 

The  news  huddle,  a  daily  gathering  of 
editors  and  editorial  department  super¬ 
visors,  is  where  Cunningham  says  his  job 
has  been  of  most  benefit  to  his  paper. 
He’s  delighted  when  his  complaints  spark 
lively  discussion  between  editors. 

“That  meeting  used  to  be  a  fairly  cut 
and  dried  procedure,  but  it  has  become  a 
vigorous  open  forum.  The  most  exciting 
thing  that  has  happened  since  my  job  has 
been  established  is  there  has  been  vigor¬ 
ous  discussion  over  particular  points  of 
basic  journalism.  I’ve  never  seen  that 
happen  on  a  newspaper  before.” 

Cunningham  says  the  procedure  is  now 
nipping  chronic  problems  from  the  pages, 
‘"fears  ago,  when  an  editor  got  angry  at 
something  that  happened,  he  sent  a  note 
down  to  that  person.  No  discussion.  To¬ 
day,  that  person  would  say,  ‘1  think  we 
did  extremely  badly  on  this  thing.’  The 
city  editor  would  say,  ‘I  think  we  did 
extremely  well.’  In  the  end,  the  city  edi¬ 
tor  may  prevail,  but  everyone  has  had  a 
chance  to  think  it  through,  and  under¬ 
stands  the  way  the  editor  thinks.  And 
they  are  in  a  much  better  position  when 
the  problem  comes  up  again.” 

Cunningham  has  run  into  a  few  more 
problems  with  reporters  who  would 
rather  not  have  the  vulture  of  a  fault¬ 
finder  on  their  shoulders.  He  says  it  has 
been  made  clear  that  he  cannot  supervise 
anyone’s  work,  but  only  make  sugges¬ 
tions.  Still,  some  find  it  irritating.  Recall¬ 
ing  his  days  as  a  reporter,  Cunningham 
understands.  “One  of  our  greatest  ene¬ 
mies  is  defensiveness.  It’s  kind  of  a  scary 
and  lonely  job — you  do  a  piece  of  fast 
research  on  a  complicated  subject  where 
there  are  emotions  involved,  and  you 
have  the  temerity  to  come  back  an  pur¬ 
port  to  write  a  fair,  complete  and  interest¬ 
ing  piece  on  the  subject.  We  are  supposed 
to  be  detached,  independent  thinkers, 
and  having  it  laid  on  the  line  publicly,  we 
are  pretty  raw  when  someone  picks  up 
the  phone  and  says,  ‘you  did  it  wrong, 
you  did  it  unfairly,  you  did  it  stupidly.’ 
We  tend  to  react  in  ways  that  are  inter¬ 
preted  as  arrogant.” 

That  and  sensitivity  toward  problems 
and  people  around  them  are  what  Cun¬ 
ningham  sees  as  the  newspaper  profes¬ 
sionals’  biggest  faults.  But  he  contends 
journalists  are  becoming  more  aware  and 
sensitive  to  the  problems  of  minorities.  “1 
think  American  newspapers  are  one  of 
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the  most  exciting  things  in  the  world, 
committed  to  fairness,  committed  to 
doing  a  better  job,  on  a  one  day  at  a  time 
basis.  I’ve  seen  the  staff  change  in  the  last 
few  years  as  far  as  their  sensitivity  to  the 
concerns  of  blacks,  gays,  women,  Amer¬ 
ican  Indians  and  business.  Those  sensiti¬ 
vities  get  changed  when  you  have  some¬ 
one  with  prestige  to  bring  hurt  reponses 
of  those  people  to  the  innermost  councils 
of  that  newspaper.  Otherwise  those  con¬ 
cerns  come  in  a  shotgun  basis.  Take  a 
drop  of  water  in  a  sandbox.  It  doesn’t  go 
anywhere.” 

Cunningham  started  his  column  in  De¬ 
cember  1978  as  a  new  way  to  bring  the 
common  sense  of  the  reader  into  the 
newspaper.  “Ninety-nine  percent  of 
complaints  are  not  dumb,  they  are 
thoughtful  and  reasonable.  I’m  not  in¬ 
terested  in  writing  press  criticism.  I  am 
interested  in  giving  readers  more  of  a  feel¬ 
ing  it’s  ‘their’  newspaper.” 

Sat.  a.m.  delivery 

Phoenix  Gazette,  an  evening  newspap¬ 
er,  began  Saturday  morning  delivery  on 
October  1 1 .  The  newspaper  promised  to 
reach  all  subscribers  before  noon. 

Press  ‘N  Times 


Heads  N.Y.  press 

Anthony  J.  Costello,  publisher  and 
general  manager  of  the  Rochester  (N.Y.) 
Courier-Journal,  was  elected  president  of 
the  New  York  Press  Association  during 
the  Fall  convention  in  Alexandria  Bay, 
N.J.  Costello  succeeds  Jo  Ann  O’Doher¬ 
ty  of  the  Suffolk  Countv  News  in  Sayville. 
L.l. 

Other  officers  elected  were:  Frederic! 
W.  Brennan,  The  News  of  the  Highlands 
Highland  Falls,  first  vice  president;  Ber 
nard  Paley,  Smithtown  News,  seconc 
vice  president;  Mary  Ann  Towler,  C/r 
Newspaper,  Rochester,  treasurer,  anc 
Joseph  A.  Swiatlowski,  The  Fulton  Pat 
riot,  assistant  treasurer. 


Named  a  VP 

Len  Matt,  director  of  the  business- 
financial  news  department  of  Carl  Byoir 
&  Associates,  was  named  a  vicepresident 
of  the  agency. 

Matt,  who  covered  Wall  Street  for  the 
old  New  York  Herald-Tribune,  is  a  char¬ 
ter  member  and  former  officer  of  the  New 
York  Financial  Writers’  Association.  He 
joined  Byoir  in  1972. 


By  Don  Fitzgerald 


‘‘Im  hiring  a  reporter.  I  know  I  can’t  ask  about  age,  religion,  political  beliefs,  sex, 
race,  etc.,  but  am  I  within  my  rights  to  ask  her  about  her  spelling??” 
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Syndicates 


Inc. .where  she  worked  on  marketing 
By  Lenora  Williamson  programs  for  its  consumer  product  com- 
panics. 


Billingsley,  23,  joins  United  Feature  roster 


King  Features  has  been  appointed 
worldwide  syndication  agent  for  iWe.xt 
magazine,  currently  a  bimonthly  sche¬ 
duled  to  go  monthly  in  1981.  King  will 
prepare  a  monthly  package,  including 
two  major  stories  and  four  shorter  arti¬ 
cles.  Newspapers  may  subscribe  to  the 
package  or  purchase  material  on  a  one- 
shot  special  basis. 

King’s  editor,  Allan  Priaulx  says  of  the 
magazine,  “The  subject  of  Next  is  the 
future,  exploring  seriously  the  consequ¬ 
ences  of  what’s  happening  today.  While  it 
may  contain  some  gloom-and-doom  stor¬ 
ies,  Next  is  not  disaster  journalism. 
Rather,  it  takes  an  optimistic,  though  not 
a  rose-colored  approach  to  the  future, 
and  spells  out  alternatives  and  possibili¬ 
ties  for  us  to  enrich  our  lives  and  improve 
our  outlook  for  the  coming  years.” 


Ray  Billingsley,  23,  made  his  national 
debut  as  a  syndicated  comic  strip  artist  in 
late  October  with  “Lookin’  Fine”  for 
United  Feature  Syndicate. 

The  cartoonist  himself  is  the  model  for 
the  strip’s  main  character,  a  20-year-old 
also  named  Ray.  “Lookin’  Fine”  is  set  in 
a  black  inner-city  neighborhood  similar  to 
New  York’s  Harlem,  where  Billingsley 
grew  up  and  where  he  still  lives  at  home 
with  his  family  he  used  as  models  for 
major  characters  in  his  strip. 

Young  Billingsley  was  12  when  he  sold 
his  first  work  to  Kids  magazine.  By  16  he 
was  peddling  his  first  comic  strip  to  the 
syndicates.  One  almost  signed  him. 


Once  back  home  with  his  parents, 
Laura  and  Henry  Billingsley,  the  car¬ 
toonist  spent  his  time  refining  “Lookin’ 
Fine”  and  developing  a  style  approach 
that  he  terms  neither  “preaching”  nor 
“putting  down  other  races.” 

The  parents  in  the  strip  are  reminiscent 
of  Billingsley’s  mother  and  father,  and 
the  main  character  of  Ray  has  a  super¬ 
cool  friend  Richard  based  on  Billingsley’s 
photographer  brother.  Girlfriend  Maxine 
is  patterned  after  the  cartoonist’s  sister,  a 
third  grade  teacher.  The  little  brothers  in 
the  cartoon  family  are  slightly  less  mis¬ 
chievous  versions  of  Billingsley’s  own 
nephews. 

The  cartoonist  is  confident  most  read¬ 
ers  will  see  more  similarities  than  differ¬ 
ences  between  themselves  and  the  Brad¬ 
ley  family  in  “Lookin’  Fine”  and  that 
readers  can  relate  to  some  of  the  family 
problems  in  some  way.  “1  hope  it  will  ring 
a  bell  somewhere  in  their  minds,  in  their 
hearts.” 

Initial  subscribers  to  the  new  daily  and 
Sunday  strip  include  the  Miami  Herald, 
Baltimore  News-American,  Cleveland 
Press,  Houston  Post,  Jackson  (Miss.) 
Daily  News  and  Dallas  Times  Herald. 


Ray  Billingsley 


It  was  truly  all  glitter  and  sparkle  when 
Eppie  Lederer  celebrated  her  25th 
anniversary  as  "Ann  Landers."  Chicago 
Sun-Times  publisher  James  Hoge  was  on 
hand  with  best  wishes  and  presented  a 
diamond  and  gold  necklace  to  the  col¬ 
umnist,  who  currently  appears  in  1,000 
newspapers.  The  Landers  column  is  based 
at  the  Sun-Times  and  syndicated  by  Field 

Jacqueline  Markham  is  the  newly  New^per  Syndicate, 
appointed  executive  vice  president¬ 
marketing  for  Krosel,  Inc.,  New  York 
licensing  and  merchandising  company. 

Earlier  this  year  Capp  Enterprises 
granted  Krosel  worldwide  rights  to 
license  the  late  A1  Lapp’s  “Li’l  Abner” 
comic  characters  in  the  apparel,  food, 
home  furnishings  and  accessories  lines. 

Markham  will  have  responsibility  for  all 
marketing,  advertising  and  public  rela¬ 
tions  activities  for  Krosel. 

Most  recently  she  was  vice  president, 
corporate  communications  for  Leisure 
Dynamics,  Inc.,  a  company  with  manu¬ 
facturing  divisions  in  the  leisure  time 
area.  She  remains  a  consultant  to  the 
company  and  is  also  a  partner  in  Mar¬ 
kham/Novell  Communications,  Ltd.  Pre¬ 
viously,  Markham  was  director  of  corpo¬ 
rate  communications  for  Norton  Simon, 


"Ray  Bradley",  a  main  character  in  "Lookin'  Fine",  daydreams  of  "Maxine' 
in  one  of  the  first  daily  strips. 

Some  seven  years  later.  Roberta  Mil¬ 
ler,  managing  editor  of  comic  art  at  UFS, 
says,  “1  have  enormous  faith  in  this  fea¬ 
ture  and  in  Ray’s  humorous  talent  and 
artistic  ability.  ‘Lookin’  Fine’  is  a  very 
important  comic  strip,  the  first  strip  ever 
to  be  focused  entirely  on  a  black  family.  It 
had  to  happen,  and  happen  now,  and  I’m 
glad  to  be  a  part  of  it.” 

Billingsley  attended  New  York’s  High 
School  of  Music  and  Art  and  dreamed  of 
going  on  the  expensive,  private  School  of 
Visual  Arts.  The  dream  came  true  when 
he  won  a  full  four-year  scholarship.  After 
graduation  last  year,  the  aspiring  cartoon¬ 
ist  spent  a  summer  internship  with  Walt 
Disney  Studios  in  Florida.  Billingsley  re¬ 
calls  that  no  matter  how  hard  he  tried, 

Donald  Duck  and  Mickey  Mouse  came 
out  looking  like  his  own  characters.  “But 
after  two  months  they  broke  me  in.’’ 
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N.A.  mills  expanding  newsprint  production 


At  the  end  of  1980  approximately 
5 1 5 ,000  metric  tons  of  newsprint  capacity 
will  have  come  on — stream  in  the  United 
States  and  Canada.  For  the  period  1980 
through  1985,  approximately  2,590,000 
metric  tons  of  newsprint  capacity  from 
new  mills,  new  machines,  speed  ups,  net 
increases  and  conversions  of  machines  to 
newsprint  in  the  two  countries  will  be 
available. 

All  of  the  data  are  from  a  report  by  the 
newsprint/traffic  department  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  which  tallied  the  publicly 
announced  newsprint  capacity  expan¬ 
sions. 

Rated  newsprint  capacity  in  metric 
tons  for  the  year  1980  has  been  estimated 
at  13,559,000  tons  with  Canadian  produc¬ 
tion  at  9,216,000  tons  and  U.S.  at 
4,343,000  tons. 

The  AN  PA  report  also  shows  that 
newsprint  capacity  expansions  under 
consideration  approaches  approximately 
774,000  metric  tons  with  150,000  tons  ex¬ 
pected  on — stream  in  1987  and  160,000 
metric  tons  expected  on — stream  in  1982. 
Expected  production  dates  for  the  ba¬ 
lance  of  the  capacity  has  not  been 
announced. 

Approximate  costs  for  the  1980  capac¬ 
ity  totals  $236  million  in  U.S.  dollars  and 
$58  million  in  Canadian  dollars.  The  total 
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dollar  expenditure  (approximate)  for  the 
1980—1985  period  is  $  2,192,000,000  with 
Canadian  expenditures  at  $1 ,599,000,000 
and  U.S.  expenditures  at  $593, 000, (KK). 


A  breakdown  of  newsprint  capacity  ex¬ 
pansions  by  company,  location,  cost  and 
capacity  follows. 


PUBLICLY  ANNOUNCED  NEWSPRINT  CAPACITY  EXPANSIONS 


Approx. 


Approx. 

Designed 

Cost 

Annual 

Company 

Location 

(Millions) 

Capacity 

1980 

Abitibi-Price  Inc. 

Kenogami,  Que.^ 

30,000 

Bear  Island  Paper  Co. 

Doswell,  Va.’ 

$100 

159,000 

Boise  Southern  Co. 

DeRidder,  La.^ 

$136 

172,000 

Canadian  International 

Paper  Co. 

Gatineau,  Que.^ 

40,000 

Consolidated-Bathurst  Inc. 

Port  Alfred, Que.^ 

30,000 

Kruger  Inc. 

Bromptonville,  Que.^ 

C$35 

16,000 

Kruger  Inc. 

Trois-Rivieres,  Que.^ 

18,000 

MacMillan  Bloedel  Ltd 

Port  Alberni.B.C. 

C$23 

50,000 

1981 


Abitibi-Price  Inc. 

Canadian  International 

Stephenville.N.F.'* 

C$100 

145,000 

Paper  Co. 

Gatineau,  Que.^ 

C$41 

30,000 

Consolidated-Bathurst  Inc. 

Port  Alfred,  Que.^ 

20,000 

Garden  State  Paper  Co. 

Pomona,  Calif. 

$30 

34,000 

Kruger  Inc. 

Bromptonville,  Que.^ 

25,000 

MacMillan  Bloedel  Ltd 

Powell  River,  B.C.^  ^ 

C$163 

183,000 

North  Pacific  Paper  Co. 

Longview,  Wash.^ 

190,000 

Publishers  Paper  Co. 

St.  Regis  Paper  Co. 

Newberg,Ore.^ 

$127 

190,000 

(Southland  Div.) 

Houston,  Texas^  '* 

1982 

130,000 

Abitibi-Price  Inc. 

British  Columbia 

Iroquois  Falls,  Ont.^ 

C$111 

18,000® 

Forest  Products  Inc 

Crofton,  B.C.^ 

C$150 

175,000 

Consolidated-Bathurst  Inc. 
Crown  Zellerbach 

Shawinigan,  Que.^ 

C$32 

40,000 

Canada  Ltd 

Campbell  River,B.C.^ 

C$171 

180,000 

Donohue  Normick  Inc 

New  Brunswick  Internatl 

Amos,  Que.’ 

C$190 

150,000 

Paper  Co. 

Dalhousie,N.B.^ 

1984 

C$158 

100,000 

Three-way  partnership 
(Newspapers.landowners  & 
a  newsprint  producer) 


Grenada  County,^ 
Mississippi 


$200 


200,000 


1985 


British  Columbia 
Forest  Products  Ltd. 


Hurdy,  Alberta’ 


C$165  175,000 


’  New  mill 
^  New  machine 
3  Speed-up 


^  Conversion  of  a  machine  to  newsprint 
®  Net  increase 

C$-Canadian  dollars  (All  others  in  U.S.$) 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS  |  ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  \  NEWSPAPER  BROKERS 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  of 
answers  to  your  readers  car  problems,  plus 
weekly  test  report  on  new  cars,  vans.  Write  for 
samples,  rates.  Automotive  Features,  814  E. 
Manor  Circle,  Milwaukee  Wl  53217. 


SMALL  BUSINESS  COLUMN  —  Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin.  Flouston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


_ CARTOONS _ 

"ALL  THE  CARTOONS  YOU'LL  EVER  NEED  " 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 


_ COMMENTARY _ 

YOUR  READERS  WILL  embrace  it.  They  will 
curse  it.  But  they  will  not  ignore  “Dateline: 
Future,"  a  provocative  look  at  tomorrow.  Week¬ 
ly.  Write  for  free  samples  and  rates  to  Dateline: 
Future,  3392  Boston  Rd,  Lexington  KY 
40503. 


THE  CALORIE  CONSCIOUS  COOK  by  Dee 
Payne.  Weekly  recipes  for  those  counting  calor¬ 
ies,  kitchen  tested.  Feature  Associates.  3334 
Kerner  Blvd,  San  Rafael  CA  94901. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

RECORD  PREVIEWS,  Book  Reviews,  Society 
Column  Satires— We  have  ’em.  You  can  get 
'em.  Call  or  write  for  details.  Creative  Consul¬ 
tants.  PO  Box  973,  Norwich  CT  06360.  (203) 
889-3007. 


HUMOR,  info,  puzzles,  cartoons  galore.  Cata¬ 
log.  cartoon  leaflet,  etc.  $1.  Dickson,  17700 
Western  69s,  Gardena  CA  90248. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowki,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


HOW  TO  SURVIVE  as  a  freelance  writer  in  New  NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
York  City.  7  Mondays,  7:45 — 9:15  pm.  Begin-  glad  to  go  over  your  plans  with  you.  No  obliga- 
ning  November  17.  $75.  Fred  Powledge,  Au-  tons.  NEWSPAPER  SERVICE  CO.,  INC.,  TO 
thor.  The  New  School,  (212)  741-5690.  Drawer  12428,  Panama  City  FL  32401. 


"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples,  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town.  NY  10940.  (914)  692-4572. 


RECORD  REVIEWS:  Perfect  for  youth  and  en¬ 
tertainment  pages.  Contact  Rick  Rockwell. 
1709WSchunior,  1003,  Edinburg  TX  78539, 
(512) 381-8623. 


QUOTATION  FEATURES  for  newspapers  and 
magazines.  Uncommon  Quotes,  Box  7285, 
Provo  UT  84602. 


_ REAL  ESTATE _ 

HOUSE  CALLS— National  award  says  "enter¬ 
taining  format.  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge.  "  6th  year, 
Miami,  Rochester.  Philadelphia,  Detroit.  Port¬ 
land,  Yuma.  etc.  Edith  Lank.  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world:  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


FARM  TAXES,  popular  vreekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write:  Cricket,  Box  527, 
Ardmore  PA  19003. 


EDITORIAL  CARTOONS  and  comment,  church 
directory  illustrations,  horoscope,  movie  re¬ 
views.  crossword  puzzle,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset  only).  Prices  for  all  ( 1 1 )  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SNDICATED 
FEATURES 

TO  Box  995,  Newnan  GA  30263 
(404)  253-5355 

VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful " 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 

WEEKLY  "INDEPENDENT  LIVING"  column 
about  new  back-to-basics  lifestyle.  Gardening, 
rural-urban  homesteading,  energy-efficient 
shelter,  etc.  Free  samples.  Liberty  Ridge 
Homestead.  R.  3,  Box  44B.  Rockport  IN 
47635. 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

SHOULDN’T  YOU  KNOW  the  value  of  your 
newspaper  properly?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service.  Box  783,  McMinnville  TN. 
(615)  473-2104. 

NEWSPAPER  BROKERS  I 

BROKERS  and  CONSULTANTS  ! 

for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MAHHEW  COMPANY  conducts  profes- 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Main  St..  Southboro  MA  01772 
(617)481—8562 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  lor  free  consultation.  21  E  Euclid  Av.  Had- 
donfield  NJ  08033,  (609)  795-6026. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO..  INC.,  PO  Drawer  12428.  Pana¬ 
ma  City  FL  32401. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  1 14 
Wickersham  Dr.  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office.  ” 

TO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO.  "Kansas  City  Office.  " 
TO  Box  7133,  Shawnee  Mission  KS 

66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker. 

TO  Box  2277,  Montclair,  CA  91763 
_ (714)  626-6440 _ 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers.  Sales. 

No  charge  for  consultation. 

Box  783.  McMinnville  TN  37110 

(615)  473-2104  or  473-3715. 

50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV.  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


SYD  S.  GOULD  ASSOCIATES 
“The  broker  with  instant  buyers " 

SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  &  Associates 
TO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 

WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
large  weeklies.  Information  strictly  confiden¬ 
tial. 

DIXIE  NEWSPAPERS,  INC. 

TO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 

I  NEWSPAPERS  FOR  SALE 

A  WAY  OF  LIFE!  Tabloid  vreekly  in  relaxed  New 
England  enviornment  surrounded  by  beautiful 
scenery  and  full  range  of  recreational  opportu¬ 
nities.  Shows  profit  on  annual  volume  of 
$80. (XX).  Down  payment  of  $20,000  should 
swing  deal.  W.B.  Grimes  &  Co..  Inc..  National 
Press  Building,  Washington  DC  20045. 

COME  TO  THE  SUNBELT!  Central  west  Texas 
semi-weekly  grossing  $185,000  annually.  Lo¬ 
cated  in  county  seat  of  5000.  Two  new  lakes 
coming  within  5  years.  Good  growth  area.  City 
taxable  sales  over  $2 1 .000  yearly.  Good  equip¬ 
ment.  $275,000.  29%  down  and  terms  (in¬ 
cluding  assumption  of  7  l?z%note).  Box  1318, 
Editor  &  Publisher. 

2  COLORADO  OPPORTUNITIES:  2000  cir- 
culation  weekly  in  mountain  valley.  $114,000 
projected  1980  gross.  $18,000  net. 
$120,000  or  30%  down, 

SMALL  WEST  SLOPE  weekly  job.  about 
$20,000  down.  Shopper  in  adjacent  county 
seat  available,  too.  for  $12,000  total 
Jay  Brodell.  Broker 
Box  1841.  Grand  Junction  CO  81502 
(303)  242-5035 

FREE  DISTRIBUTION  newspaper  in  the  four 
seasons  playground  of  British  (jolumbia  in  one 
of  the  fastest  growing  areas  of  Canada.  Promin¬ 
ent  in  fruit  growing  and  secondary  industry. 
Gross  advertising  revenue  last  fiscal  year 
$340,000.  Combined  press  run  47,700.  Box 
1201.  Editor  &  Publisher. 


FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa.  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation. 

1  29%  down  payment,  owner  will  finance. 

I  $111,000. 

TENNESSEE  SHOPPER— Circulation  15.000. 
average  pages  44.  good  return.  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000- 
NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards.  10.000  circulation. 
$90,000. 

2  COLORADO  WEEKLIES-Mortgage  at 
.  i  $60,000  can  be  assumed  at  8%  interest 
$90,000  and  $150,000. 

ALABAMA  WEEKLY— Paid  circulation 
19.000.  Priced  for  quick  sale.  $170,000. 

■  WYOMING  WEEKLY— Circulation  13.600. 
Health  reasons.  $150,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed. 
730  placements.  Good  opportunity  tor  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area.  1600  circulation  $50,000. 
PUBLISHING  COMPANY-Excellent  growth 
potential.  Zone  4.  $150,000. 

.  MAGAZINE— Located  in  New  England  states. 

Opportuntity  for  substantial  growth  Wants  to 
J  sell  quick. 

Business  Broker 
Associates 

!  (615)  756-7635 
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Classified  Advertising  Rates 
LiNE  ADS 

Remittance  should  accompany  copy  un- 
ess  credit  established.) 


1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  Issue. 

3  weeks— $2  75  per  line,  per  issue. 

4  weeks— $2.55  per  line,  per  issue. 


Add  $3  per  insertion  tor  box  service  and 
ount  as  an  additional  line  in  copy. 


POSITiONS  WANTED 

^Payable  with  order) 

1  week  —$2.25  per  line. 

2  weeks— $2.10  per  line,  per  issue. 

3  weeks— $1 .95  per  line,  per  issue. 

4  weeks — $1.70  per  line,  per  issue. 


Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 


Count  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  New  York  Time 


Editor  &  Publisher 


575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FREE  CIRCULATION  SHOPPER.  2  years 
old.  28,000  circulation.  Volume  average 
$24 1,500 yearly.  $50,000 cash.  Phone (308) 
234-4530  ask  for  Loren  or  Dani  or  write  to  Box 
711,  Kearney  NE  68847. 


GROUP  OF  FLORIDA  suburbans,  grossing 
$750,  for  sale  at  $600M.  Break-even.  29%. 
Balance  over  5  years.  Press  is  $150M  more. 
Box  1272,  Editor  &  Publisher. 


GREAT  OPPORTUNITY  to  build  two  long  estab¬ 
lished  free  circulation  weeklies  in  close-in,  de¬ 
pression  proof  Washington.  DC  suburban  area 
into  important  news  and  advertising  medium! 
Have  been  grossing  $300,000  annually.  No 
equipment.  Asking  $50,000.  W.B.  Grimes  & 
Co.,  Inc,  National  Press  Building.  Washington 
DC  20045. 


NORTHWEST  OHIO  WEEKLY  shopper,  county 
seat.  15,000  circulation,  state  university  and 
city  saturation ,  excel  lent  typesetting  business, 
no  press,  grossing  $80,000.  Write;  Publisher, 
PO  Box  647,  Bowling  Green  OH  43402. 


THREE  contiguous  weeklies  in  Utah,  gross  near 
$400,000,  price  $550,000.  Send  breif  opera¬ 
tions  and  financial  qualifications.  Box  1288. 
Editor  &  Publisher. 


I 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Company. 
Address _ 


City- 


State- 


-Zip- 


Phone. 


Classification- 
Copy _ 


Assign  a  box  number  and  maii  responses  daiiy. 

Run  ad _ Weeks _ Tiii  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


LOOKING  FOR  paid  weekly  or  shopper  in  Zone 
1.  Prefer  Vermont  or  New  Hampshire.  Small 
population  area  desired.  Excellent  credentials. 
Strict  confidence.  No  brokers.  Reply  Box  621, 
Toms  River  NJ  08753. 


WEEKLY  in  small,  picturesque  community  on 
Mississippi  or  Missouri  Rivers;  prefer  home, 
business  in  one  building.  Box  1232,  Editor  & 
Publisher. 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  (3ross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


EXPERIENCED  husband/wife  team  seeks 
weekly  with  growth  potential  that  now  grosses 
around  $100,000.  Prefer  a  New  England  com¬ 
munity  needing  a  paper  that  cares.  Box  263, 
East  Brookfield  MA  01515. 


EXPERIENCED,  qualified  buyer  for  weekly, 
semi-weekly,  small  daily  property  In  Zone  3.  4, 
6.  Unopposed  gross  $200,000  to  $750,000. 
Want  to  buy,  live  in  local  community.  Write  Box 
1303.  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly.  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene.  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CIRCULATION  SERVICES 


TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions.  Inc.  is  cur¬ 
rently  producing  thousands  of  verified  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contract;  Mr.  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgonc  (216) 
650-1738. 


ENGINEERING  & 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  ai^ removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering.  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW.  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726. 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  products 
and  services;  or  maybe  find  that  profitable 
weekly  you've  wanted  to  own. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


MODIFLEX  distortion  camera.  20x24.  Excel¬ 
lent  condition.  Call  New  England  Printing 
Machinery,  (617)  475-3210. 


ONE  LIKE-NEW,  reconditioned  LD-24  Log-E 
film  processor  for  sale.  $8500.  For  further  de¬ 
tails  and  pertinent  information,  please  contact 
Shelton  Prince  or  Paul  Davis  at  The  Selma 
Times- Journal,  PO  Box  611,  Selma  AL  36701. 
(205)  875-2110. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC.  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


FOR  SALE — Chesire,  Kirk  Rudy,  and  Magnac- 
raft  labeling  machines  to  handle  north/south 
labels  or  computer  printouts,  multi  wide  labels. 
Savings  in  the  thousands.  In  New  York,  tele¬ 
phone  (516)  667-0200.  Outside  New  York 
(800)  645-5240. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


MULLER  231  COUNTER  STACKER 
Excellent  condition 
Box  34384,  Editor  &  Publisher 


MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 


2  MULLER  stuffing  machines  model  227, 
mam  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co.,(214)  387-3128. 


POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
long,  17  in.  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries. 
Inc.,  (213)  257-7557. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 


r  good 

condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher, 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— Basic  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp,, 
300  E  54  St.  New  York,  NY  10022.  (212) 
688-3020. 


NEWSPRINT  ROLLS-We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd.  Northfield  IL 
60093.  (312)446-7017. 
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NEWSPRINT _  PHOTOTYPESETTING  _ PRESSES  _ PRESSES 


NEED  IMMEDIATELY — 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESEUING 


AUTOLOGIC  APS-4 

Model  B.  70  pica,  available  early  November. 
$29,000.  Call  Ober/Graphics  (617)  682- 
1139. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHICS 

7200 — $2000.  Compuwriters  $2800. 
2971TL— $1500  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton  NJ 
08053.  (609)  235-7614. 


COMPUGRAPHIC  ACM  9000  UR.  Excellent 
condition.  Currently  operating  with  18  font 
strips  and  2  program  tapes.  Direct  input 
keyboard.  $6000,  as  is,  where  is.  Contact  Pre- 
Print  Supplement  Printing,  1041  S.  Vista  Dr, 
Independence  MO  64056.  (816)  257-4900. 


COMPUGRAPHIC  VIDEOSETTER  UNIVERSAL 
grids.  Used  less  than  1  year.  $350  each.  Call 
Bob  Troupe  (312)  887-4929,  7;30  am — 4;00 
pm  Monday-Friday.  Merrill  Printing  Company, 
765  N  York  Rd,  Hinsdale,  IL  60521. 


COMPUGRAPHIC:  7200  with  25  fonts- 
$1700  plus  shipping.  Autotape  paper  tape 
keyboard  with  visual  display— $700  plus  ship¬ 
ping.  Call  Eric  Jacobs  (215)  243-6581. 


FOR  SALE— 2  Compugraphic  videosetter  H's- 
serial  no.  98.2,  puchased  12/23/74-serial  no. 
105.2,  purchased  12/26/74.  2  extra  grids— 
Bodoni  News  2.  2  Compugraphic  unisetter 
composers,  purchased  12/74.  Facit  punchers, 
including  on  line  interface.  All  of  the  above 
were  Compugrahic  maintained.  Shaffstall 
equipment  also  available,  suitable  for  spare 
parts.  Contact  Donald  J.  Treat,  Fall  River 
Herald  News,  207  Pocasset  St,  Fall  River  MA 
02722. 


3  YEAR  OLD  UNISEHER,  4  year  old  Unisetter 
with  DEK  and  punch  for  sale.  Includes  spare 
parts  kit.  Very  good  condition.  Also  FDTS  alpha 
key  with  papertape  punch  reader.  Priced  as 
package,  but  will  sell  individually.  Contact 
Dave  at  (215)  647-7268,  preferably  after  6 
pm. 


COMPUGRAPHIC  Universal  Videosetter.  3 
years  old,  excellent  condition,  under  service 
contract,  8  fonts  (5-72  point),  reverse  lead  op¬ 
tion,  450  lines  per  minute.  Includes  computer 
interface,  cassettes,  spare  board  kit.  $35,000 
or  offer.  State  Farm  Insurance  Companies,  One 
State  Farm  Plaza,  Bloomington  IL  61701; 
phone  (309)  662-6891  or  (309)  662-2567. 


COMP  II,  TG  $3000.  Comp  I,  $2000.  Comp 
7200,  $2000.  100  fonts  and  plugs  for  above, 
$35 each.  RCP  101  processors,  $2000.  (813) 
921-3571. 


PLATEMAKING 


1 —  CABINET  MOUNTED  multi-hole  plate 
punch,  model— 6000A-20. 

2- — Cabinet  mounted  manual  crimpers,  single¬ 
wide,  model— 5000-20. 

2 — Automatic  punch,  bend  trim  with  convey¬ 
ors,  one  left  and  one  right  hand  exists. 

544  compression  mount  standard  lock-easy 
saddles,  model— 2000-03,  also  32  double 
truck  saddles. 

All  of  the  above  were  used  in  conjunction  with 
compression  mount  standard  lock-easy  saddles 
for  aluminum  plates. 

Please  contact  R.J.  Ruffino,  Purchasing  Mana¬ 
ger.  Buffalo  Courier  Express  Co.,  Inc.,  795 
Main  St.  Buffalo  NY  14240,  (716)855-6339. 


PRESSES 


HOE  COLOR  CONVERTIBLE,  10  units,  22  Va 
cutoff  equipped  with  aluminum  shims  for  plas¬ 
tic  plate,  5  color  deck;  Hoe  2:1  folder  with 
balloon  formers;  semi-automatic  reel  stands 
and  high  speed  paster  mechanism. 

Crabtree  Super  Color,  8  units  22  Va  cutoff 
equipped  with  aluminum  shims  for  plastic 
plate,  5  color  decks;  Crabtree  2:1  folder  with 
balloon  formers;  semi-automatic  reel  stands 
and  high  speed  paster  mechanism. 

Call  The  Gazette.  R.A.  Barnett,  (514)  282- 
2231,  D.  McKeown  282-2276. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22^4  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES. 

INC. 

(213)  257-7557 


AVAILABLE  from  ATF  web  press:  ATF  sheeter, 
ATF  combo  folder,  3  reel  dine,  flying  paster. 
Call  New  England  Printing  Machinery  (617) 
475-3210. 


22^4 "  CUTOFF  GOSS  HEADLINER,  4  units,  2 
half  decks,  2  to  1  folder,  available  now. 
2lV5"  cutoff  HoeColormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3 — 1  unit  Harris  V22.  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


GOSS  COMMUNITY.  4  units.  1975  with  Sub¬ 

urban  folder,  immaculate  condition,  available 
immediately.  Call  Southern  Printing  Machinery 

(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 


HARRIS  V-15A.  add-on  units,  1977. 

Cottrell  V-25,  Vk  and  Vi  folder. 

Fairchild  Color  King  4  units,  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban.  SU. 
Community. 

Goss  Urbanite  Vk  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

I  PEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


We  Have  Available  NOW. 

38  Goss  Headliner  units.  MKl  tension  lock¬ 
up,  80"  wide  cut-off  22V4"  and  239/16" 
6  color  humps  cut-off  22^4"  and  239/16" 
8  color  decks  cut-off  224'4"  and  239/16" 

4  double  color  decks  cut-off  239/16" 

8  Goss  MK  I  double  width 
Portable  ink  ducts  friction  driven 
EXCELLENT  CONDITION 

Please  write  or  call 
Printing  Press  Services  LTD 
Talbot  House 

Talbot  Street  Industrial  Estate 
Fulwood 
Preston 

ENGLAND  PR2  3QJ 
Telephone  0772-717611 

Over  400  Years  of  Newspaper 
Press  Experience 
At  Your  Service 
Worldwide 


HARRIS  845,  five  units  1975,  3  Butlers,  fol 
der.  Ipec,  Inc.,  97  Marquardt  l>.  Wheeling  IL 
60090.  (312)  459-9700. 


IMMEDIATE  DELIVERY 

Harris  VI 5A.  6  unit  press.  1973,  will  split. 
Goss  SC  folder.  1970. 

Harris  JF4  folder. 

Harris  V25  units. 

Goss  Urbanite  units. 

OFFSET  NEWSPAPER  EQUIPMENT 
(404)321-3992  Telex  700563 


1970  MODEL  News  King  Press.  4  stacked  un¬ 
its,  2  stacked  roll  stands.  2  on  the  floor  current¬ 
ly  in  operation.  $65,000.  Contact  Alex  (Xtulter, 
(501)  735-1010. 


4  UNIT  URBANITE,  loaded.  2  years  old,  mod¬ 
ified  Vi,  Vk  folder  available  immediately.  (>11 

(617)  475-3210. _ 

9  UNIT  GOSS  Suburban.  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

Ontact:  Ken  Langley 
Ontinental  Printing  Machinery,  Inc. 
7881  Mastin  Or. 

Overland  Park  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 


CUTLER  HAMMER  BOTTOM  WRAP 
Box  1294 
Editor  &  Publisher 


CHESIRE  LABELING  MACHINES.  Kirk  Rudy 

labelers.  Phillipsburg  and  Pitney— Bowes  in¬ 

serting  machines.  Bunn  tying  machines.  We 
pay  top  cash  prices  and  also  arrange  and  pay  all 

transi^ation  charges.  Phone  toll  free  outside 

New  York  (800)  645-5240  or  in  New  York 

(516)  667-0200,  H.M.  Surchin  Co..  Inc..  11 

Lucon  Dr.  Deer  Park  NY  11729. 


GOSS  COMMUNITY  OIL  BATH 
with  SC  folder  unit  separate.' 
Box  1983,  Editor  &  Publisher 


HOPPER  LOADERS 
for  Sheridan  inserters 
Contact  Box  1298,  Editor  &  Publisher 


UTE  style 

COHRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


NEED  IMMEDIATELY — 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  OH  (305)  665- 
5575.  Leave  name  and  number. 


OFFSETROTARYusedfor80  page  tabloid .  4x4 
color.  Minimum  cylinder  speed  25,0<X)  revolu¬ 
tions.  Automatic  roll  switch.  Box  1202.  Editor 
&  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255,  Editor  &  Publisher 


WILL  PAY  TOP  CASH  PRICES  tor  paper  cut¬ 
ters.  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters.  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  ad  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  tree 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 


Inland  of  Kansas  City 

Since  1910 

SELECTION  OF  PRE-OWNED  WEB  OFFSET  PRESSESi 

3  Unit  News  King  Press  with  News  King  FoWer,  1969 

4  Unit  News  King  Press  with  KJ6  Folder,  1966-69. 

3  Unit  Goss  Community  Press,  Oil  Bath,  1969 

5  Unit  Cottrell  V-22  Web  Offset  Press-Excellent  Condition 
7  Unit  Goss  Urbanite,  1  Folder,  2  Press  Drives,  Mfg.  1964 
1  Goss  Urbanite  Upper  Former  for  500  and  600  Series 
1  Goss  Urbanite,  V4  page  folder 

Offered  Subject  to  Prior  Sale  by 
inland  newspaper  machinery  corporation 

105TH  s  SANTA  FE  DRIVE.  LENEXA  KAN  66215-  USA  913.492-905C 

An  Inland  Industries  Company 


To  answer  box  number  ads  In 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  do  Editor 
&  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  wich  can  be 
forwarded  in  a  large  manilla  envelope. 
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HELP  WANTED 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


ACADEMIC 


TENURE  TRACK  POSITIONS 
FOR  1981-1982 

ADVERTISING — Direct  sequence,  teach  va¬ 
rious  advertising  courses,  develop  component 
for  the  MA  program.  PhD,  ABD  preferred.  Sal¬ 
ary  competitive. 

NEWS  EDITORIAL— At  least  two  positions  with 
responsibility  for  reporting  courses  and  upper 
level/graduate  specializations.  PhD  or  ABD  pre¬ 
ferred.  Preference  given  to  those  with  one  or 
more  of  the  following  specializations; 

—Broadcasting 

—Film/still  photography,  photojournalism 

—Business  reporting,  media  manage¬ 
ment  or  economics 

— Public  relations 

— Advising  student  publications 

The  College  of  Journalism  has  about  500  ma¬ 
jors  and  offers  both  the  BA  and  MA  in  journal¬ 
ism.  Undergraduate  sequence  include  adver¬ 
tising,  broadcasting,  news-editorial  and  a  film 
minor.  The  graduate  program,  newly  revised, 
offers  both  a  research  and  professional  track 
with  specializations  in  public  affairs,  urban, 
religious,  health  and  science,  and  business/ 
economics  journalism.  Additional  graduate 
programs  in  advertising,  public  relations,  and 
media  management  are  contemplated. 

Situated  in  the  heart  of  Milwaukee.  Marquette 
is  close  to  local,  state  and  federal  offices  and 
agencies.  It  is  a  Jesuit  institution  which  does 
not  discriminate  on  the  basisof  religion,  race  or 
sex.  It  is  an  equal  opportunity  and  affirmative 
action  employer. 

Send  applications  and  resumes  to;  William 
Thorn,  Search  Committee  Chairman,  College  of 
Journalism,  1131  W  Wisconsin  Av,  Milwaukee 
Wl  53233. 

Application  deadline;  December  1,  1980. 
ASSISI  Art  1  fKUi-tssuK  ot  lournaiism  oegin- 
ing  September  1,  1981.  Full-time  position  in 
growing  department  to  teach  basic  and  adv¬ 
anced  writing,  editing  and  mass  communica¬ 
tions  courses  and  other  courses  within  the  ap¬ 
plicants  areas  of  special  interest.  MA  or  equiva¬ 
lent  plus  professional  experience  required. 
Some  teaching  experience  desirable.  Salary 
$16,000  to  $18,000  for  9-month  academic 
year.  Closing  date  for  receipt  of  application, 
Friday  November  21,  1980.  Send  application 
and  resume  to  Search  Committee.  Department 
of  Journalism  &  Broadcasting,  107  Lord  Hall, 
University  of  Maine.  Orono  ME  04469.  An 
equal  op^rtunity/affirmative  action  employer. 

INSTRUCTOR  OR  ASSISTANT  PROFESSOR 
OF  JOURNALISM  for  Fall,  1981,  to  teach  mass 
communications,  news  writing  and  reporting, 
news  editing  and  makeup,  feature  writing,  and 
communications  law,  for  a  total  of  twenty  quar¬ 
ter  hours  of  teaching  per  year.  Also,  to  advise 
college  newspaper,  yearbook,  and  literary 
magazine.  MA,  teaching,  and  professional  ex¬ 
perience  required;  PhD  preferred.  Applications 
will  be  accepted  only  until  position  is  filled. 
Salary  negotiable,  minimum  of  $14,000. 
Please  send  letter  of  application,  vita,  creden¬ 
tials  and  samples  to  Dr.  Barbara  DeStefano, 
Head.  Department  of  English  and  Speech,  Ber¬ 
ry  College.  Mount  Berry  GA  30149.  Berry  Col- 

lege  is  an  equal  opportunity  employer. _ 

INSTRUCTOR  OR  ASSISTANT  PROFESSOR  to 
teach  introductory  courses  in  advertising;  may 
also  be  assigned  to  teach  skills  courses  offered 
by  the  school.  Masters  degree  required;  doctor¬ 
al  degree  preferred.  3  to  5  years  professional 
experience  and  college-level  teaching  highly 
desirable  qualifications.  Salary  commensurate 
with  education  and  experience;  10-month 
appointment  period.  Apply  by  sending  resume, 
names  and  addresses  of  three  references  to  Dr. 
Marian  D.  Nelson,  Chairman,  Journalism  and 
Advertising,  Oklahoma  State  University.  Still¬ 
water  OK  74078,  To  receive  full  consideration, 
applications  should  be  received  by  December 
15,  1980.  Job  begins  September  1,  1981. 
Oklahoma  State  Univesity  is  an  equal  oppor¬ 
tunity  employer/ethnic  minorities  and  women 
candidates  are  urged  to  identify  themselves  in 

the  application. _ 

PUBLIC  RELATIONS — Assistant  professor  or 
associate  professor.  Start  September  16, 
1981.  Teaching,  research,  developing  gradu¬ 
ate  program,  and  supervising  internships.  PhD, 
professional  and  teaching  experience  required. 
Salary  open.  Send  resume  and  three  recom¬ 
mendations  to  Stephen  Unwin,  Department  of 
Communications.  Washington  State  Universi¬ 
ty,  Pullman  WA  99164.  WSU  is  an  equal 
opportunity,  affirmative  action  employer.  Re¬ 
view  of  applications  begins  January  31,  1981. 


ACADEMIC 


ASSISTANT  AND  ASSOCIATE  PROFESSOR, 
doctorate.  Five  years  professional  background 
in  print  or  broadcast  journalism  desirable. 
Candidates  with  strong  quantitative  back¬ 
ground  also  encouraged  to  apply.  Opportunities 
to  build  specialities  at  expanding  BA,  MA  and 
PhD  levels.  Ten-month  tenure  track  appoint¬ 
ment.  Salary  competitive.  Deadling  December 
1,  1980.  Contact  Professor  Stanley  Soffin, 
Chairperson,  Search  Committee,  School  of 
Journalism,  Michigan  State  University,  East 
Lansing  Ml  48824.  MSU  is  an  affirmative  ac¬ 
tion/equal  opportunity  institution. 


ADMINISTRATIVE 


A  GENERAL  MANAGER  forlarge  Colorado 
Mountain  weekly  and  sister  publication.  Must 
know  all  facets  with  emphasis  on  marketing 
and  production.  W.P.  Johnson,  Canyon  Courier 
PO  Box  430,  Evergreen  CO  80439,  (303)  674- 
5534. 


ASSISTANT  CONTROLLER— Position  is  avail¬ 
able  for  assistant  controller  of  acquisition 
oriented  newspaper  group.  Need  strong  indi¬ 
vidual  with  newspaper  experience.  Experience 
should  include  financial  reporting  and  analy¬ 
sis.  budgeting  and  forecasting.  Please  send  re¬ 
sume  complete  with  salary  history  to  Box  1331, 
Editor  &  Publisher. 


SUN  VALLEY  IDAHO 


Live  and  work  in  famous  ski  and  summer  re¬ 
creation  area.  Trade  magazine  serving  CATV 
and  satelite  terminal  market  has  grown  in  cir¬ 
culation  from  0—6000  in  10  months.  Has 
openings  for  ART  DIRECTOR/PRODUCTION 
MANAGER.  Reponsibilities  through  printing 
and  distribution.  2  to  5  years  related  trade 
magazine  experience  reqired.  ASSOCIATE 
EDITOR/ADVERTISING  SALES  1  to  2  years  re¬ 
lated  trade  magazine  experience  required. 
We're  a  small  hard-working  magazine  with 
unlimited  opportunity  for  the  right  people.  Call 
B.J.  Wade  at  Sat— Guide  Magazine  at  (208) 
788-4936. 


STAFF  CONSULTANT 

International  engineering/construction  firm 
seeks  professional  capable  of  making  an  im¬ 
mediate  contribution  to  solving  client  facility 
expansion  problems.  Positions  are  with  Cleve¬ 
land-based  headquarters  staff,  providing  tech¬ 
nical  support  to  the  company's  diversified  en¬ 
gineering  offices. 

Tne  candidate  should  have  extensive  experi¬ 
ence  in  newspapers  from  an  operations  stand¬ 
point.  An  engineering  background  is  desirable, 
though  not  essential.  Working  with  the  client 
and  our  own  personnel,  the  candidate  will 
assist  with  sales  and  presentations,  make  eco¬ 
nomic  evaluations  of  printing  facilities,  analyze 
the  size  space  requirements,  and  select  equip¬ 
ment.  Replies  held  in  strictest  confidence. 
Send  resume  to; 

R.  A.  Will 

The  Austin  Company 
3650  Mayfield  Rd 
Cleveland  OH  44121 


OREGON 

ASSOCIATION 

EXECUTIVE 

Oregon  Newspaper  Publishers  Association. 
1 10  daily  and  weekly  members,  seeks  appli¬ 
cants  for  position  of  executive  director.  News¬ 
paper  background  desirable.  Duties  include 
managing  5  person  staff,  legislative  work,  orga¬ 
nizing  seminars  and  meetings,  internal  pub¬ 
lications,  public  relations  work  for  association 
and  overseeing  statewide  one  order,  one  billing 
ad  service.  Offices  located  in  Portland,  one  of 
the  Pacific  Northwest's  most  livable  cities. 
Send  full  resume  and  qualifications  and  per¬ 
sonal  cover  letter  stating  reasons  for  interest  to 
Phil  Neiswanger,  Chairman,  ONPA  Search 
Committee,  PO  Box  1248,  Roseburg  OR 
97470. 


EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have  machin¬ 
ery,  supplies,  or  newspapers  to  sell  (or  buyi¬ 
ng  a  top  qualified  person  to  fill  an  opening— 
or  are  looking  for  just  the  right  spot  to  advance 
your  career— put  an  Editor  &  Publisher  ad  to 
work  for  you.  Cal  (212)  752-7050. 


OFFICE  MANAGER/CONTROLLER  POSITION 
Outstanding  opportunity  for  highly  motivated 
person  with  degree  in  accounting  and  proven 
managerial  ability.  You  would  be  responsible 
for  all  office  functions,  including  accounting, 
budgeting,  credit  and  purchasing.  We  offer  ex¬ 
cellent  benefits  and  a  good  opportunity  for 
advancement.  Starting  salary  mid  to  upper 
$20's,  based  on  experience  and  expertise. 
Please  send  resume  to  Quad-City  Times,  Per¬ 
sonnel  Department,  124  E.  2nd  St,  Davenport 
I A  52801,  Equal  Opportunity  Employer  M/F. 


CONTROLLER— Small  California  publishing 
group  including  50,000  daily,  weeklies  and 
commercial  printing  operation  seeks  a  chief 
accountant  to  manage  all  financial  credit  and 
accounting  operations.  Candidates  should 
have  broad  basic  knowledge  and  newspaper 
experience.  Must  have  exposure  to  EDP  plus 
accounting  degree.  CPA  or  MBA  desirable  but 
not  necessary.  Excellent  salary  and  benefit 
package.  Send  resume,  salary  history  and  re¬ 
quirements  to  Box  1241,  Editor  &  Publisher. 


MANAGER  for  two  publication  shopper, 
40,000  combined  circulation.  Responsible  for 
advertising,  production  (except  lithoand  press) 
and  distribution.  Requirements  include  strong 
sales  background,  supervisory  experience,  and 
exposure  to  other  departments.  Rural  Midwest 
location.  Send  resume  in  confidence  to  Box 
1300,  Editor  &  Publisher.  Equal  opportunity 
employer. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  combination 
small  daily/weekly  operation  in  New  England. 
$18,000  base  plus  attractive  monthly  incen¬ 
tive  will  push  income  well  over  $20,000  for 
experienced  aggressive  working  director.  Good 
staff,  great  living  enviornment.  Reply  to  Box 
1251,  Editor  &  Publisher.  All  replies  held  in 
strict  confidence. 


ADVERTISING  SALES  and/or  sales  manage¬ 
ment  position  if  you  are  the  right  person.  For 
metro  zone  of  100,000  circulation  multi-zoned 
weekly  shopper  in  operation  since  1970.  We 
are  looking  for  an  aggressive  professional  who 
wants  to  make  money.  Call  Bart  Olson  (608) 
493-2291. 


ADVERTISING  SALES  REP 
Zone  2  daily  (46,000  circulation)  seeksaggres- 
sive  individual  to  service  established  territory 
within  40  mile  radius.  Salary  plus  commission 
exceeds  $20,000.  New  building  with  pleasant 
atmosphere.  Write  Box  1315,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR  for  Sunbelt  daily.  Beautiful, 
university  city.  Booming  market  requires  shirt¬ 
sleeve  go  geter  to  lead  sales  effort  of  one  of 
Southwest's  top  papers.  Ed  Livermore, 
Edmond  Evening  Sun  (405)  341-2289, 


n  A^^IFIFD 

ADVERTISING  MANAGER 
ALASKA 


The  Anchorage  Daily  News  is  seeking  an 
aggressive,  experienced  classified  manager  to 
build,  train  and  lead  a  staff  in  a  competitive 
market.  Opportunty  to  develop  with  growing 
organization.  Liberal  salary  and  incentive  prog¬ 
ram,  Apply; 

General  Manager 
Pouch  6616 
Anchorage  AK  99502 
(907)  274-2561 
An  equal  opportunity  employer 


CLASSIFIED  MANAGER  to  direct  young  staff 
on  30,000  Zone  5  daily.  If  you  have  ability  to 
motivate,  lead  and  train  people  we  would  like  to 
hear  from  you.  Excellent  opportunity  for  pre¬ 
sent  2  person  or  classified  manager  on  smaller 
daily.  We  are  technologically  advanced.  You'll 
enjoy  not  only  the  many  fine  benefits  of  this 
company  but  the  community  as  well.  Send  re¬ 
sume  and  salary  history  to  Box  1295,  Editor  & 

Publisher. _ 

ZONE  5.  50,000  circulation  daily  and  Sunday 
in  attractive  Midwest  community  is  seeking 
qualified  applicants  for  the  position  of  assis¬ 
tant  to  the  classified  advertising  manager.  Re¬ 
sponsibilities  include  a  key  role  in  departmen¬ 
tal  planning  of  marketing  strategies,  sales 
training  and  personnel  development.  Previous 
newspaper  sales  experience  or  background  in 
advertising,  graphic  design,  marketing  or  pub¬ 
lic  relations  required.  Salary  based  upon  pre¬ 
vious  experience.  Qualified  applicants  send  re¬ 
sume  and  salary  history  in  confidence  to  Box 
1320.  Editor  &  Publisher. 


IF  YOU  ARE  a  successful  profit  and  sales 
oriented  weekly  manager  and  feel  you're  qual¬ 
ified  to  manage  a  small  daily  with  web  printing 
division  send  your  resume,  references  and  sal¬ 
ary  history  to  Box  1277,  Editor  &  Publisher. 


RETAIL  MANAGER  WANTED  for  small  daily  in 
competitive  market  in  Zone  2.  Our  market  is  a 
perfect  place  to  raise  your  family.  Job  requires  a 
promotion  minded  individual  who  is  excep¬ 
tionally  strong  in  special  sections  and  new 
marketing  ideas.  Salary  plus  commission.  Rep¬ 
ly  to  Box  1271,  Editor  &  Publisher. 


SHOPPER  MANAGER  Zone  6  Southern  metro 
area  newspaper  seeks  person  qualified  in 
advertising  shopper  publications.  Circulation 
and  editorial  experience  helpful,  but  not  re¬ 
quired.  An  equal  opportunity  employer  M/F. 
Submit  resume  to  Box  1257,  Editor  &  Pub¬ 
lisher _ 

IF  YOU  ARE  a  successful  advertising  manager 
with  a  business  background  and  feel  you're 
qualified  to  manage  a  small  daily  newspaper 
please  send  your  resume,  references  and  salary 
requirements  to  box  1276,  Editor  &  Publisher. 


ART/GRAPHICS 


ART  DIRECTOR  for  expanding  group  of  New 
York  City  area  tabloid  "lifestyle"  publications. 
Design,  paste-up  for  2  bi-weeklies,  one  month¬ 
ly,  special  supplements.  $300  a  week.  If  you 
can  inject  some  neon  into  our  publications 
send  a  resume  to  K.  A.  Simon,  (jood  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


ART  DIRECTOR— Large  chain  of  excellent 
weekly  city/suburban  newspapers  (Zone  5) 
seeks  art  director  tor  a  newly  created  dynamic 
looking  newspaper.  Position  available  Spring 
1981.  Box  1258,  Editor  &  Publisher. 


EDITORIAL  ARTIST 


The  Ft.  Lauderdale  News  &  Sun  Sentinel  has  an 
opening  for  an  experienced  editorial  artist.  If 
you  have  good  communication  skills  and  the 
ability  to  illustrate  stories  using  mixed  media, 
full  color/black  and  white,  we  would  be  in¬ 
terested  in  talking  to  you.  A  minimum  of  3  years 
experience  as  an  editorial  artisit  with  back¬ 
ground  in  the  production  of  maps,  graphs  and 
charts  required.  Illustrative  cartoon  back¬ 
ground  helpful.  Day/evening  shifts.  Salary 
commensurate  with  experience  and  excellent 
fringe  benefits.  Please  send  resume  including 
work  samples  to; 

Ft.  Lauderdale 
NEWS/SUN  SENTINEL 
101  N.  New  River  Dr.  East 
Ft.  Lauderdale  FL  33302 
Equal  Opportunity  Employer 


NEEDED,  number  2  person  in  our  12  member 
news  staff.  Opportunity  for  the  right  person  who 
is  strong  in  headline  writing,  layout  and  able  to 
edit  copy  to  join  a  progressive  13,000  daily, 
attempting  every  day  to  get  better.  Excellent 
central  Pennsylvania  community  and  com¬ 
pany.  Send  complete  letter— resume,  plus  sal¬ 
ary  requirements  to  Jim  McClure,  Managing 
Editor,  The  Sentinel.  Lewistown  PA  17044. 


CIRCULATION 


AGGRESSIVE  CIRCULATION  MANAGER  for 
small  daily  in  growing  but  competitive  market. 
Must  be  strong  in  planning,  promotion  and  cost 
controls.  We  offer  a  great  place  to  raise  a  family 
in  Zone  2  with  starting  salary  of  $25,000  plus 
bonus.  Tell  all  in  first  letter.  Reply  to  Box  1270, 
Editor  &  Publisher. 


ZONE  4 

Circulation  manager  needed  for  a  growing  and 
progressive  80,000  plus  AM  daily  located  in  a 
very  desirable  Zone  4  area.  The  individual  we 
are  seeking  must  be  aggressive  and  possesses 
strong  leadership  skills.  Candidates  for  this 
position  should  be  promotion  orientated  and 
have  a  proven  track  record  in  circulation  gains. 
Qualified  applicants  must  have  middle  man¬ 
agement  circulation  experience  preferrably 
complimented  with  a  degree  in  business  or 
marketing.  Salary  mid  to  upper  $20's  plus 
company  transportation .  Send  resume  and  cov¬ 
er  letter  outlining  accomplishments  to  Box 
1313,  Editor  &  Publisher. 


CIRCULATION  SUPERVISOR 
Circulation  supeniisor  needed  for  expanding, 
fast  growing  organization.  Must  have  five  years 
minimum  experience  in  Little  Merchant  system 
with  solid  background  in  sales,  service  and  col¬ 
lections,  Send  resume  to  Rocky  Mountain 
News,  Personnel  Office,  400  West  Cofax  Av, 
Denver  CO  80204. 
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EDITORIAL 

CITY  CIRCULATION  MANAGER 

Position  reports  to  circulation  director  of 
34,000,  6-day  AM  McClatchy  newspaper  in  a 
highly  competitive  market.  Will  be  a  number  2 
position  fora  qualified  individual.  Previousdis- 

- 1 

A  NEW  half-time  copy  desk  and  half-time  re¬ 
porting  position  on  a  13,000-circulation,  VDT 
daily,  (iontact  Editor  Mike  Forrester,  East 
Oregonian,  PO  Box  1089,  Pendleton  OR 
97801,  (503)  276-2211. 

Excellent  opportunity  for  someone  to  advance 
to  circulation  director  for  a  rapidly  growing 
group.  Send  resume  or  call  Tom  Whiting.  Cir¬ 
culation  Director.  Anchorage  Daily  News. 
Pouch  6616,  Anchorage  AK  99502.  (907) 
274-2561.  Equal  opportunity  employer. 

ASSISTANT  EDITOR 

Washington,  DC  based  publisher  seeks  assis¬ 
tant  editor  for  daily  newsletter  covering  Con- 

CIRCULATION  MANAGER  for  expanding  group 
of  weekly  newspapers  in  suburbs  of  major  met¬ 
ropolitan  area  in  Zone  2.  Must  have  experience 
with  both  paid  and  free  distribution.  Strong, 
innovative  promoter.  Salary  low  to  mid  $20's 
plus  benefits.  Box  1326,  Editor  &  Publisher. 

skills  and  proven  reporting  experience.  Know¬ 
ledge  of  Congress  essential .  Editing  experience 
helpful.  Salary:  high  teens  to  low  twenties.  Box 
1324,  Editor  &  Publisher. 

FLEXIBLE  CIRCULATOR  WANTED.  Boom- 
town  USA  seeks  experienced  flexible  circulator 
who  can  improve  already  good  penetration,  ex¬ 
pand  into  nearby  counties  and  provide  TMC 
including  initiating  private  postal  system.  Tell 
all  in  reply.  Resumes  to  Walter  Dear,  PO  Box  4, 
Henderson  KY  42420. 

FLORIDA 

REPORTER — Live  and  work  on  the  Gulf  of  Mex¬ 
ico  on  expanding  independent  paper  peaking  at 
35,000.  Aggressive,  smart  self-starter  with  ex¬ 
perience  will  find  good  salary,  top  benefits  and 
desirable  work  conditions.  Contact  Corbin 
Wyant.  General  Manager,  Naples  Daily  News, 
1075  Central  Av.  Naples  FL  33940.  (813)  262- 

NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member  of  cir¬ 
culation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini¬ 
mum  of  2  years  inside  management  and, 
utmost,  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 

3162. 

FINANCIAL/EDITOR 

EDITOR 

SINGLE  COPY  marketing  manager  for  Zone  3 
growth  market.  We  are  looking  for  an  aggres¬ 
sive.  results  oriented  individual  to  join  our  cir¬ 
culation  management  team.  Prior  circulation 
sales  marketing  experience  helpful,  but  we  will 
develop  the  right  individual.  Send  resume  with 
salary  history  to  Box  1308,  Editor  4  Publisher. 

Key  person  needed  to  launch  new  national 
magazine  for  well-established  Denver— based 
publishing  firm.  Looking  for  one  of  the  top  busi¬ 
ness/financial  writers  in  the  country  and  will 
structure  compensation  package  to  make  it  very 
attractive.  Respond  in  confidence  to: 

THE  DALLAS  MORNING  NEWS  is  seeking 
qualified  circulation  management  applicants 
to  fill  area  manager  positions  in  home  delivery. 
Opportunity  for  experienced  circulation  mana¬ 
gers  to  move  up  in  one  of  the  fastest  growing 
metroplexes  in  the  country.  Company  benefits. 
To  apply  send  resume  or  call  Valter  Hale.  Dallas 
Morning  News,  Communications  Center,  Dal¬ 
las  TX  75265.  (214)  745-8395. 

PO  Box  1917 

Denver  CO  80201 
(303)892-1164 

Equal  Opportunity  Employer 

CIRCULATION  DIRECTOR— Florida's  fastest 
growing  PM  daily— 3  growing  markets.  Pre¬ 
vious  circulation  management  required.  Ex¬ 
perience  in  alternate  distribution  helpful.  Sal¬ 
ary  commensurate  with  experience.  Excellent 
company  benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  1302,  Editor  &  Publisher. 

FEATURE  WRITER  needed  by  growing  dynamic 
Zone  5  weekly.  Should  have  at  least  2  years  of 
on-job  experience  and  proven  ability  to  create 
feature  material  and  handle  general  assignment 
reporting.  Photograhic  ability  helpful.  Send  re¬ 
sume.  clips  and  salary  requirements  to  Box 
1323.  Editor  &  Publisher. 

COPY  EDITORS 


Top  quality  copy  editors  sought  for  rapidly 
growing  PM  daily  in  Zone  4.  If  you  have  a  mini¬ 
mum  of  3  years  daily  experience  with  strong 
editing,  layout  and  headline  writing  skills,  write 
us  today!  Send  resume  and  tearsheets  to  Box 
1273,  Editor  &  Publisher. 

CARTOONIST 

Eastern  Massachusetts  57,000  daily  and  Sun¬ 
day  seeks  editorial  page  political  cartoonist. 
Pease  submit  samples  and  salary  requirements 
to  Box  1279,  Editor  &  Publisher. 

COLORADO'S  largest  daily  wants  2  polished 
copy  editor/layout  people  with  at  least  3  years 
daily  experience.  Send  resumes,  tearsheets  to 
Bob  Sheue,  News  Editor.  Rocky  Mountain 
News.  Box  719,  Denver  CO  80201. 

EDITOR  FOR  SOM  twice  weekly  at  Rochelle 
Illinois.  Previous  editor  promoted  to  general 
manager  of  another  of  our  newspapers.  Some 
people  management  experience  necessary. 
Great  place  to  settle  down,  raise  kids.  Close  to 
Illinois'  two  largest  metro  areas.  Send  resume 
and  salary  history  to  John  Tompkins.  Rochelle 
News  Leader,  401  N  Mam  St,  Rochelle  IL 
61068. 

EDITOR  for  5000  weekly.  Looking  for  someone 
with  ability  in  editing,  layout,  head  writing,  and 
paste-up.  Great  opportunity  for  person  who 
wants  to  develop  experience  in  all  aspects  of 
newspaper  work.  Contact  Phil  Heth,  Carbon- 
dale  (PA)  News  18407. 


EDITORIAL 

FOR  MONTHLY 
BUSINESS  MAGAZINE 

We  need  a  creative,  self — starter  to  work  with 
two  other  editors  on  nation's  leading  business 
journal  for  dentists.  Two  years  or  more  profes¬ 
sional  non — technical  writing.  Position  in¬ 
volves  some  travel,  public  relations,  non — cli¬ 
nical  writing,  editing,  layout  and  proofreading. 
Business/Financial  background  helpful.  An  ex¬ 
citing  challenge  for  a  journalist  who  likes  peo¬ 
ple.  hard  work  and  attention  to  detail.  If  you 
need  further  information  please  contact  Jerri 
Barton,  Personnel  (918)  835-3161.  Send  re¬ 
sume  and  salary  history  to: 

PennWell  Publishing  Co. 

Personnel  Dept. 

PO  Box  1260 

Tulsa  OK  74101 

An  Equal  Opportunity  Employer 


BUSINESS  WRITER 
ZONE  4 


Major  metropolitan  newspaper  seeks  top  notch 
business  writer  with  three  years  daily  experi¬ 
ence.  Attractive  area,  ideal  climate  and  excel¬ 
lent  fringe  benefits,  ^lary  commensurate  with 
experience.  Please  respond  detailing  employ¬ 
ment  history,  references  and  business  writing 
samples  to  Box  1231,  Editor  &  Publisher. 


BROADCASTING 
WRITER— COLUMNIST 


GENERAL  ASSIGNMENT  REPORTER  wanted  at 
once,  contact  Sam  Barnes  or  send  resume  and 
clippings  to  The  News  and  Record.  PO  Box  1(X), 
South  Boston  VA  24592.  (804)  572-2928. 


CITY  DESK — Growing  AM  paper  in  Zone  6  look¬ 
ing  for  solid  city  desk  rim  person.  Our  paper  is 
about  27,000  circulation  and  growing.  We're 
looking  for  a  rim  person  who  can  help  direct  and 
teach  a  staff  of  young  reporters.  Plenty  of 
opportunity  to  grow  in  this  position.  Prefer  ap¬ 
plicants  already  living  in  Zone  6.  Contact  Steve 
Walters,  (817)  778-4444. 


Z  WRITER  ■ 


EXECUTIVE  EDITOR 


Florida— Mature,  seasoned  individual  with 
solid  management  and  editorial  writing  experi¬ 
ence  to  succeed  retiring  editor  in  directing 
aggressive  staff  of  25.  Averaging  50  pages  a 
day  in  modern  plant  now  being  doubled  in  size. 
Desirable,  growing  area  directly  on  the  Gulf  of 
Mexico  with  ideal  climate.  Excellent  com¬ 
pensation  and  full  benefits.  Send  full  resume  to 
Timothy  A.  O'Connor,  Publisher,  Naples  Daily 
News.  1075  Central  Av,  Naples  FL  33940. 


cle — Ohio's  most  dynamic  newspaper — has 
won  20  awards  for  editorial  excellence  and 
graphic  flair.  It  now  seeks  a  news  editor  to  make 
it  even  better.  Responsibilities  include  wire 
selection,  copy  desk  supervision  and  daily  page 
layout.  The  candidate  we  hire  will  have  impecc¬ 
able  news  judgement,  a  way  with  words,  an  eye 
for  design  and  an  understanding  of  operations  A 
track  record  of  excellence  is  a  necessity  Good 
salary  and  benefits,  excellent  working  coridi- 
tior.s,  exciting  prospects  and  an  opportunity  for 
progressive  participation.  Send  resume  and  ex¬ 
amples  of  work  to  Dale  Peskin.  Managing  Editor, 
The  T ribune  Chronicle,  240  Franklin  St,  SE.  War¬ 
ren  OH  44482. 


We're  a  PM  in  a  competitive  Zone  5  market  with 
one  PBS  and  4  commercial  television  stations, 
as  well  as  33  radion  stations,  and  we're  looking 
for  an  experienced  broadcasting  writer/col¬ 
umnist.  Our  aim  is  to  be  number  one  in  tv/radio 
reporting  among  the  4  dailies  in  our  metro  area. 
It's  an  opportunity,  and  a  challenge,  with  a 
competitive  fringe  benefit  package.  Send  re¬ 
sume.  including  salary  history,  clips,  to  Box 
1299,  Editor  &  Publisher. 

ARE  YOU  INTERESTED  in  breaking  into  daily 
work?  Do  you  not  mind  long  hours  and  the 
opportunity  to  produce  alot  of  copy?  Does  the 
thought  of  covering  law  enforcement  and 
education  intrigue  you?  If  so,  call  me,  Marian 
(608)  742-2111.  I  have  immediate  opening 
for  a  reporter  on  a  small  Wisconsin  daily.  Pay  is 
low  but  experience  is  terrific. 

EDITOR 

California  law  firm  needs  self-assured,  inde¬ 
pendent.  aware  person  to  be  editor.  Unique 
opportunity  for  non-lawyer  with  language  skills 
to  have  creative  function  in  law  practice.  Send 
resume  to  M.  Martin,  PO  Box  2148,  Santa 
Monica  CA  90406. 


IVVt\l  I  M 

NEWS  BUREAU  ■ 

I  Writer  wanted  for  Pub-  M 
lie  Affairs  Department  ■ 

(news  bureau  at  large  * 
Midwest  utility.  Work  in-  H 
ciudes  writing  news  re-  ( 

»  leases,  handling  media  ^ 

contacts  and  providing  ■ 

public  relations  assist-  V 

Iance  and  advice  to  other  ^ 

departments  in  the  com-  H 

pany.  JournalisnVEnglish  m 

I  degree  and  2  to  4  years  m 

I  experience  required.  ■ 

k  Competitive  salary,  ex-  * 

cel  lent  benefits,  and  at-  ■ 

tractive  growth  opportu-  ■ 

«nity.  Send  resume  and  ^ 
samples  to:  ■ 

—  Box  1332  ■ 

■  Editor  &  Publisher  M 

Equal  Opportunity  " 
Employer  MIF  ^ 

^mmm^ 


Technical  Editor/ 
Engineering 


Gilbert/Commonwealth,  an  international  leader  in 
the  power  field,  has  an  immediate  opening  for  a 
degreed  journalist/public  relations  specialist  with 
some  engineering  experience.  This  position  requires 
strong  writing  skills  with  an  ability  to  edit  engineers' 
articles  and  papers,  as  well  as  follow-through  coordi¬ 
nation  of  print  production.  Knowledge  of  graphics 
and  reproduction  techniques  necessary.  Applicant 
must  be  able  to  self-motivate  and  work  independent¬ 
ly  at  all  levels. 

In  addition  to  a  competitive  salary,  Gilbert/Common- 
weaith  offers  full  employee  benefits  and  the  op¬ 
portunity  for  meaningful  career  growth  with  this 
progressive  corporation’s  communication  team. 
Send  your  resume,  in  confidence,  to  Nate  Jackson, 
Jr.,  Section  30-llN,  209  E.  Washington  Ave,  Jack- 
son  Ml  49201. 


AN  EQUAL  OPPORTUNITY  EMPLOYER 

©Gilbert/Commonwealth 

ENCINEERS/CONSULTANTS  Reading  PA/Jackson  Ml 


EDITOR  &  PUBLISHER  for  November  1,  1980 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MARKETING 


HELP  WANTED 
PRESSROOM 


MEDIUM  SIZE  DAILY  newspaper  in  Virginia 
seeks  reporter  with  at  least  one  year  experience 
for  business  and  general  assignment  beat.  Chal¬ 
lenging  opportunity  for  person  with  right  attitude 
and  initiative.  Send  resume  to  Box  1 143,  Editor 
&  Publisher. 


MANAGEMENT  TRAINEE  needed  by  Midwest 
community  newspaper  group.  Must  be  able  to 
spell  and  write  effectively  and  be  interested  in  all 
phases  of  publishing.  Opportunity  for  person 
with  strong  motivation  toward  management. 
Send  resume  and  letter  to  Box  1267,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  daily  in  Aspen.  Colora¬ 
do.  Independent  reporting  position;  you  aall  the 
shots.  Send  resume,  clippings  to  Dave  Danforth, 
Aspen  Daily  News,  Box  10541,  Aspen  CO 
81612,  or  call  (303)  925-2221. 


NEWS  EDITOR  needed  by  Midwest  Catholic 
diocesan  weekly  paper.  Good  pay  and  job  satis¬ 
faction.  All  replies  treated  confidentially.  Box 
1^2.  Editor  &  Publisher. 


OUTSTANDING  ZONE  5  daily  seeks  advance¬ 
ment  oriented  copy  editor  who  can  uphold  high 
standards  in  all  facets  of  a  universal  desk  opera¬ 
tion.  Neep  degree  and  experience,  preferably 
VDT.  Send  resume  to  Box  1293,  Editor  &  Pub¬ 
lisher.  Equal  opportunity  employer. 


PEOPLE  ORIENTED  feature  writer  with  layout 
ability  for  prize-winning  small  Ohio  daily.  Send 
samples,  resume,  references  and  salary  needs 
to  Box  1198,  Editor  &  Publisher. 


PHOTOGRAPHER— We  want  to  be  the  best 
photographic  newspaper  in  the  Southwest.  Do 
not  apply  unless  you  have  a  high  production 
capacity  and  can  turn  out  consistent  quality 
under  deadline.  We  are  a  growing  photo- 
oriented  17,000  circulation  PM  daily  located 
in  a  university  town  in  southern  New  Mexico. 
This  job  will  offer  the  right  person  an  almost 
unlimited  opportunity  to  display  photographic 
talent.  Write  to  Mike  Murphey,  Editor,  Las 
Cruces  NM  88001.  Send  only  clips  or  8xl0s. 
We  will  call  for  portfolios  later. 


REPORTERS 


Major  AM/PM  in  one  of  the  nations's  fastest 
growing  competitive  markets  (Zone  4)  seeks 
reporters  who  are  fast,  accurate,  strong  on  re¬ 
write  and  thrive  on  deadline.  If  you  a  minimum 
of  3  years  experience,  have  dedication  and 
drive  and  wish  to  work  for  one  of  the  best  news 
organizations  in  the  South,  please  send  re¬ 
sume,  clips  and  history  to  Box  1274,  Editor  & 
Publisher. 


SPORTS  EDITOR 

For  Zone  2  daily.  To  manage  staff  of  5  plus 
stringers.  Looking  for  experienced  profession¬ 
al.  Send  resume  and  last  earnings  to  Box  1261, 
Editor  &  Publisher. 


SUNDAY  EDITOR — Medium-sized  PM  daily 
near  Chicago  wants  experienced  editor  to  hand¬ 
le  editing,  layout  and  assignment  duties  for  our 
weekend  editions.  Must  have  daily  copydesk 
and  reporting  experience.  Management  experi¬ 
ence  a  plus,  but  not  mandatory.  Good  pay  and 
benefits  with  solid  company.  Please  send  re¬ 
sume  and  salary  history  to  Box  1266,  Editor  & 
Publisher. 


SPORTS  AND  GENERAL  NEWS  reporter  for 
high  quality  rural  weekly.  Working  knowledge  of 
photography  a  big  plus.  Position  open  mid- 
December.  Decision  to  be  made  by  November 
15, 1980.  Apply  now — send  clippings,  resume 
and  salary  requirements  to:  Bill  Peterson,  Pub¬ 
lication  Manager-Editor,  The  Free  Press  Stan¬ 
dard,  PO  Box  37,  (larrollton  OH  44615. 


SPORTSWRITER,  male  or  female,  for  70,000 
daily  and  Sunday  prep-intensive  prize-winner 
near  Chicago.  Metropolitan  pay,  benefits, 
pace.  The  Times,  Hammond  IN  46325. 


To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given  i 
in  the  od,  c/o  Editor  &  Publisher,  575  Lex¬ 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include  only 
material  which  con  be  forwarded  in  o  large 
monillo  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  moterol 
submitted  to  its  advertisers. 


THE  COLUMBIAN  NEWSPAPER,  48,000 
evening  and  Sunday  in  Vancouver,  Washington 
is  seeking  a  copy  editor  with  recent  newspaper 
experience  comfortable  handling  wire  and  local 
news  and  making  tough  news  judgements. 
Good  headline  and  layout  skills  required.  If  you 
get  excited  about  finding  holes  in  stories,  pun¬ 
ching  up  writing,  etc,  we'd  like  you  to  apply. 
$13,000 — $16,000  to  start  depending  on  ex¬ 
perience  plus  full  benefits.  Send  letter  and  re¬ 
sume  to  Ann  Michael,  The  Columbian,  PO  Box 
180,  Vancouver  WA  98666. 

Equal  Opportunity  Employer 


WE  NEED  EDITORS  with  leadership  potential 
to  grow  with  our  expanding  news  operation. 
We're  looking  for  creative,  energetic  editors 
who  can  work  well  with  others.  If  you  can  layout 
bright  pages  and  write  snappy  heads,  we  want 
to  hear  from  you.  Tell  us  about  yourself  and  your 
career  goals  in  a  letter  with  samples  and  re¬ 
sume  to  Robert  C.  Atkinson,  Managing  Editor, 
The  Post— Standard,  Box  4818,  Syracuse  NY 
13221. 


WANTED — Ohio  daily  and  Sunday  paper  in 
sports-crazy  area  needs  experienced  sports  edi¬ 
tor  with  solid  background  in  local  coverage. 
High  school  coverage  is  our  primary  concern. 
Send  resume,  including  employment  history 
to:  Box  1319,  Editor  &  Publisher. 


WE'RE  LOOKING  FOR  a  bright,  innovative  copy 
editor  for  our  universal  features  copy  desk.  Ex¬ 
perience  in  layout  helpful.  Top  level  copy  edit¬ 
ing  skills  a  must.  Send  resume  to  Scott  Bosley, 
Sunday  &  Features  Editor,  Detroit  Free  Press, 
321  W.  Lafayette,  Detroit  Ml  48231. 


ZONE  5  NEWSPAPER,  6  day  with  14,000  cir¬ 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references 
to  Box  35042,  Editor  &  Publisher. 


EQUIPMENT  SALES 


NEWSPAPER  MACHINERY  SALESPERSON. 
Zone  5.  Send  resume  to  Nolan  Industries  Inc. 
PO  Box  591,  Rome  NY  13440. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman,  68- 
38  Yellowstone,  Forest  Hills  NY  11375. 


UBRARY 


LIBRARY 

Department  Assistant 


Excellent  opportunity  for  versatile 
individual  to  move  up  to  progressive 
newspaper  library  as  key  assistant. 
Duties  will  include  aiding  in  plan¬ 
ning  and  development  of  an  on-line 
data  base  as  well  as  reference  ser¬ 
vices,  cataloguing  and  editing  the 
Journal-Bulletin  Almanac. 


Two  years  library  experience  re¬ 
quired;  MLS  degree  plus  exposure 
to  electronic  storage  and  retrieval 
systems  desirable.  Send  resume 
and  salary  history  to; 

Daniel  V.  Donohue 
PersonnelAdministrator 
The  Providence  Journal  Co. 

75  Fountain  St 
Providence  R1  02902 

EqualOpportunity  Employer 


ASSISTANT 

MARKETING  DIRECTOR 


Management  position  with  leading  northern 
California  newspapers. 

Assists  director  in  planning  promotion,  re¬ 
search  and  special  events.  Responsible  for 
creation  and  promotion  of  promotional  mate¬ 
rials. 

Seeking  individual  with  strong  advertising/ 
marketing/promotion  newspaper  experience. 
To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune/Eastbay  TODAY,  Personnel 
Department,  PO  Box  24304,  Oakland  CA 
94623.  Member  Gannett  Co.,  Inc.  Equal 
Opportunity  Employer. 


MARKETING  RESEARCH 


MARKET  RESEARCH  ANALYST  for  the  New 
Orleans  Times-Picayune/The  States-ltem. 
Ability  to  work  with  statistical  data,  demog¬ 
raphics,  sales  figures,  trend  data,  ratios,  prop¬ 
ortions  and  rates.  Should  have  experience  in 
applied  research  methodology,  survey  re¬ 
search,  content  analysis.  Ability  to  express  self 
in  both  oral  and  written  reports  and  presenta¬ 
tions.  Knowledge  of  SPSS  or  SAS  computer 
programs.  An  understanding  of  both  print  and 
broadcast  advertising  helpful.  An  equal  oppor¬ 
tunity  employer  M/F.  Submit  resume  to  Promo¬ 
tion  Director,  The  Times-Picayune  Publishing 
Corp.,  3800  Howard  Av,  New  Orleans  LA 
70140. 


PHOTOGRAPHER 


CHIEF  photographer  wanted  by  Anderson 
Newspapers,  Inc.  of  Anderson,  Indiana,  We  are 
a  two  newspaper  operation  (morning  and  even¬ 
ing).  We  are  looking  for  a  person  to  take  charge 
of  our  photo  operation,  which  now  includes 
three  other  full-time  photograhers,  plus  part- 
timers.  This  person  will  be  in  charge  of  the 
photo  operation,  shooting,  scheduling,  order¬ 
ing  supplies,  etc.  We  are  looking  for  a  person 
skilled  in  photography,  but  also  interested  in 
management.  Our  papers  have  a  combined  cir¬ 
culation  of  40,000  and  are  located  in  a  city 
with  a  metro  population  of  nearly  100,000.  We 
are  photo  oriented.  Send  resume,  portfolio  and 
salary  requirements  to  John  Scott,  Anderson 
Newspapers,  Inc,  1133  Jackson  St,  Anderson 

IN  46015. _ 

CHIEF  PHOTOGRAPHER 
Chief  photographer  sought  by  63,000  circula¬ 
tion  morning  and  afternoon  newspapers  in 
North  Carolina.  Seeking  someone  with  proven 
track  record  in  photojournalism  and  manage¬ 
ment  to  direct  a  staff  of  6  full-time  photo¬ 
graphers  who  serve  both  AM  and  PM  newspap¬ 
ers.  Send  resume  and  salary  requirements  to 
Personnel  Division,  The  Fayetteville  Obser¬ 
ver-Times,  PO  Box  849,  Fayetteville  NC 

28302. _ 

PHOTOGRAPHER— Twice  weekly  award  win¬ 
ning  newspaper  in  Zone  2  boom  town  needs 
dynamo  to  do  it  all — cover  sports,  entertain¬ 
ment,  general  assignment,  develop,  print  and 
velox.  This  is  no  job  for  prima  donnas  but  this 
paper  does  respect  quality  pictures  and  dis¬ 
plays  them  with  care.  Resume,  clips  to  Box 
1312,  Editor  &  Publisher. 

PHOTO  DEPARTMENT  HEAD 
Photographer  to  manage  staff  of  10  in  photo 
department.  Must  speak  both  Spanish  and  En¬ 
glish.  Must  be  experienced  and  self  reliant. 
Need  steady  mix  of  spot  news,  features,  and 
sports  photos  for  award-winning  Zone  2  daily. 
Send  references  and  salary  requirements  to 
Box  1262,  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN 
We  are  looking  for  an  experienced  hard-working 
individual  exceptionally  competent  in  the  op¬ 
eration  of  a  Goss  Community  press.  Individual 
we  seek  must  have  ability  to  train  an  inexperi¬ 
enced  staff.  Excellent  compensation  package. 
Send  resume  including  salary  requirements  to 
John  Hancock,  Glendale  News-Press,  111  N 
Isabel  St,  Glendale  CA  91206. 


SHIFT  FOREMAN  and  press  people— experi¬ 
enced  on  Harris  845  web  offset  press.  Gulf 
central  Florida  location— Commercial  4/c  prin¬ 
ter  offering  excellent  pay  and  conditions.  Send 
complete  resume  and  salary  requirements  to 
Box  1301,  Editor  &  Publisher. 


WORKING  FOREMAN— Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexibleand  be  willing  to  work  in  growth 
business.  Should  be  willing  to  train  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 


LARGE  METROPOLITAN  DAILY  IN  ZONE6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  351 18,  Editor  &  Publisher. 
PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 

Sid  Simon  at  (215)  365-1155. _ 

PRESS— Need  a  person  capable  of  taking 
charge  of  4  unit  Goss  Community.  40  hour  work 
week.  Long  hours  on  Tuesday.  $5. 70  an  hour  in 
sunny  Florida.  Box  1327,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Texas  daily  needs  composing  room  foreman 
with  strong  background  in  electronic  compos¬ 
ing  room  operations  and  use  of  front-end  sys¬ 
tems  for  daily  production.  The  person  we  seek 
will  be  a  working  foreman.  We  want  a  person 
with  good  leadershop  qualities,  to  grow  with  a 
top  notch  organization.  Starting  salary 
$20,000  to  $30,000  depending  on  back¬ 
ground  and  skills.  Our  employees  know  of  this 
ad.  Send  a  complete  resume  to  Box  1209, 
Editor  &  Publisher. 


MACHINIST 

An  immediate  opening  exists  for  an  experi¬ 
enced  machinist.  Duties  to  include  installa¬ 
tion,  maintenance,  and  repair  of  heavy  indust¬ 
rial  machinery.  We  offer  an  excellent  benefits 
package  and  competitive  starting  salary.  For 
further  information  contact: 
Personnel  Department 
Ft.  Lauderdale 
NEWS/SUN  SENTINAL 
101  N.  New  River  Dr,  East 
Ft.  Lauderdale  FL  33302 
(305)  761-4386 
Equal  Opportunity  Employer 
NEWSPAPER  SUPERVISOR  for  composing 
room  for  weekiy  newspaper  in  Central  Jersey. 
Union  shop.  3  night  week.  Sunday  through 
Tuesday.  Contact  John  Ludwick  (201)  647- 
1180. 


PRODUCTION  MANAGER 
Large  California  weekly  chain  needs  experi¬ 
enced  production  manager  with  strong  technic¬ 
al  knowledge  in  computerized  typesetting, 
camera,  offset  press  and  mailroom  operations. 
Excellent  benefit  program  and  growth  oppor¬ 
tunity.  Send  resume  and  salary  requirement  to 
Box  1333,  Editor  &  Publisher. 


SALES 


BUSINESS  MANAGER  for  daily  in  Aspen,  Col¬ 
orado.  Good  organizing  and  sales  position;  stop 
purchase  open.  Resume  to  Dave  Danforth, 
Aspen  Daily  News.  Box  10541,  Aspen  CO 
81612,  or  call  (303)  925-2221. 


PROMOTION 


PROMOTION 

MANAGER 

Leading  business  publication 
offers  a  career  opportunity  for 
a  creative  media  promotion 
manager.  If  you  have  experi¬ 
ence  and  skills  in  copywriting, 
graphics/design  for  trade  pa¬ 
per  ads,  direct  mail  for  both 
advertising  and  circulation  pro¬ 
motion,  market  research  and 
presentations,  here's  a  spot 
that's  made  for  your  talents. 
Wide  variety  of  projects  will 
challenge  the  experienced, 
shirt-sleeve  promotion  person. 
Background  in  media  promo¬ 
tion  essential,  editorial  skills 
helpful  too.  Mid-Manhattan  lo¬ 
cation.  Tell  us  of  your  quali¬ 
fications  in  a  selling  letter 
along  with  your  resume. 

Box  1335 
Editor  &  Publisher 
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HELP  WANTED 
RESEARCH 


POSITIONS  WANTED 
ADVERTISING 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


RESEARCH/SALES 

PRESENTATIONS 


Career  opportunity  in  the  research  department 
of  one  of  the  top  newspaper  organizations  in  the 
country.  The  Position:  Research/Sales  pre¬ 
sentation  coordinator  for  The  Milwaukee  Jour¬ 
nal  and  Milwaukee  Sentinel.  Position  reports 
directly  to  the  research  manager. 

The  Job:  Handle  research  assignments  in 
advertising,  circulation,  and  editorial  related 
research  projects  with  special  emphasis  in  the 
area  of  sales/marketing  presentations  and  data. 
Must  be  able  to  handle  all  phases  of  a  project 
from  questionaire  through  supervision  of  field 
work  to  final  report. 

Requirements:  Strong  background  in  market¬ 
ing  research  with  at  least  3  years  business  ex¬ 
perience.  Media  background  a  plus.  Computer 
background  and  good  writing  and  verbal  skills 
required. 

Please  send  resume  to:  Personnel  Department 

NEWSPAPERS,  INC. 


The  Milwaukee  Journal/ 
Milwaukee  Sentinel 
PO  Box  661 
Milwaukee  Wl  53201 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  products 
and  services;  or  maybe  find  that  profitable 
weekly  you've  wanted  to  own. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


JUST  SOLD  my  profitable  7-year-old  free  com¬ 
munity  weekly  in  Midwest  and  now  this  45- 
year-old  publisher— manager  needs  a  new 
competitive  challenge.  25  years-all  phases 
newspaper  business,  strong  on  sales,  profit 
oriented,  cost  conscious.  Ready  to  re-locate  in 
management  spot.  Reply  to  Box  1297,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER— Excel¬ 
lent  track  record  and  references  to  back  it  up. 
20  years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to 
increase  profit  and  motivate  staff.  Box  1075, 
Editor  &  Publisher, 


PUBLISHER/GENERAL  MANAGER— Thor¬ 
ough  experience  in  all  phases  of  small  daily 
operation.  Strong  in  ad  sales,  circulation, 
budgeting  and  production.  BA  degree.  Emph¬ 
asis  on  marketing.  seeking  similar  position  with 
progressive  group  or  ownership  potential.  Pre¬ 
fer  Zone  5,  7,  8  or  9.  Box  1282.  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER— Just  sold 
my  profitable  5  year  old  feature  and  entertain¬ 
ment  weekly  in  New  Jersey.  Experienced  in 
sales,  promotion,  edit  and  production.  Prefer 
large  weekly  or  small  daily  in  Florida,  California 
or  New  Jersey  area.  Box  1310,  Editor  &  Pub¬ 
lisher. 


PUBLISHER.  55,000  daily.  Experienced  all 
departments  with  emphasis  on  sales/markel- 
ing,  production  and  distribution.  20  years  ex¬ 
perience  with  three  highly  successful  newspap¬ 
er  groups.  An  achiever  with  tremendous  track 
record.  Age  42.  Top  references.  Box  1321, 
Editor  &  Publisher. 


SAVE  ME  from  a  life  of  mediocrity.  Excel  in 
both  newspaper  and  public  relations  work. 
Clarence  (Andy)  Anderson.  1021  Elm  St, 
Phoenix  NEW  YORK  13135. 


TOUGH,  INNOVATIVE  45-year-old  publisher- 
general  manager  who  turned  losing  weekly  into 
a  winner  and  sold  it  for  a  healthy  profit  now 
wants  a  new  competitive  situation.  25  years  in 
the  business  from  news  to  sales  to  backshop 
production.  Seeking  management  spot  on  Mid¬ 
west  or  Southern  small  daily  or  large  weekly. 
Box  1325,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  Move 


AD  DIRECTOR/CLASSIFIED  MANAGER/ 
RETAIL  MANAGER 

12  years  newspaper,  shopper,  agency  experi¬ 
ence,  business  administrative  degree.  Market¬ 
ing,  promotion.  PR  experience.  General  mana¬ 
ger  daily  zoned  paper.  Retail/major  account 
sales.  Classified  manager  30,000  TMC  daily. 
Sales  manager  large  shopper  group.  Experi¬ 
enced  in  competitive  markets.  Proven  track  re¬ 
cord.  Zone  9.  Reply  to  Box  1259,  Editor  & 

Publisher. _ 

PROVEN  AD  BUILDER,  16  years  experience  in 
the  newspaper  business.  Have  just  sold  my  pro¬ 
fitable  weekly  and  wish  to  re-locate  in  Zones  3, 
4,  6.  8  or  9.  39  years  old.  seek  challenging 
position  as  ad  manager  for  small  or  medium 
daily  or  large  weekly.  Write  Box  1280,  Editor  & 

Publisher. _ 

ADVERTISING  DIRECTOR— Highly  successful 
and  motivated.  Increased  lineage  to  all-time 
highs  and  trained  sales  staff  to  excel.  Seeks 
Career  growth.  Box  1330,  Editor  &  Pubisihers. 


CIRCULATION 


CIRCULATOR,  presently  employed,  marketing 
degree,  seeks  opportunity  in  sales  or  distribu¬ 
tion  with  dynamic  organization  in  New  York 
City,  adjacent  markets.  Box  1197,  Editor  & 
Publisher. 


CIRCULATION  MANAGER,  25  years  experi¬ 
ence  suburban,  metros,  weeklies,  dailies,  paid, 
voluntary  pay.  Experienced  in  promotion, 
budget,  developmenttraining,  marketing  and 
computer.  Resourceful  and  adaptable.  Avail- 
able  now.  Hank  Swierenga  (612)  934-1778. 
CIRCULATION  MANAGER— 10  years  ex- 
peience  (metro  and  smaller  dailies).  30  years 
old  with  proven  track  record,  excellent  refer¬ 
ences  on  request.  Seek  position  with  15M  to 
SOM  paper  or  would  consider  2  spot  on  larger 
paper.  Box  1304,  Editor  &  Publisher. 


FORMER  ASSISTANT  CIRCULATION  manager 
(large,  inter-city  experience),  currently  self- 
employed  desires  return  to  circulation  field. 
Box  1316,  Editor  &  Publisher. 


MANAGER  has  background  in  morning  tri¬ 
weekly,  voluntary  pay,  and  TMC  seeking  chal¬ 
lenging  position  with  daily  paper.  Box  1296, 
Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR  on  major  metro  daily  seeks  over¬ 
seas  job  with  English-language  publication  or 
news  service.  Age  30.  Box  1 263,  Editor  &  Pub¬ 
lisher. 


DAILY  EDITOR,  solid  background,  top  refer¬ 
ences.  Specialize  in  turning  small  dailies  into 
quality  products.  Ken  Fortenberry,  (704)  483- 
5721. 


EAGER  TO  MOVE  UP — Talented  young  sport- 
swriter,  24.  Ivy  League  grad,  ready  to  move  to 
larger  paper  in  Zone  1  or  2.  Can  cover  all  sports 
as  well  as  layout  and  take  photos.  Box  1244, 
Editor  &  Publisher. 


EX-INSTRUCTOR  and  administrator  in  uni¬ 
versity  writing  program,  now  editor  reporter  for 
influential  weekly.  Covers  politics,  writes  edito¬ 
rials.  has  done  the  arts,  personalities.  Strong 
research  and  writing,  has  solid  freelance 
pieces.  Wants  editor  writer  slot  on  publicaion 
seeking  well-educated  individual  with  sharp 
mind,  broad  range  of  interests,  adaptability 
and  command  of  English,  Knows  New  York  and 
Washington.  DC.  but  will  go  where  there  is  a 
challenge.  Box  1307.  Editor  &  Publisher. 


FUTURE  AWARD  WINNER  with  15  months 
quality  daily  experience  seeks  reporting  lob  on 
medium  to  large  daily  in  Zones  2,  3  or  5.  De¬ 
borah  Sibert  (703)  662-5207. 


HARDWORKING  SPORTS  PERSON  desires 
copyediting  or  writing  position  on  sports  staff  of 
medium  to  large  daily.  Has  extensive  layout. 
VDT  and  writing  experience  after  more  than  a 
year  at  small  daily;  Missouri  grad.  Prefer  Zone 
1.  2,  3  or  4.  Box  1305,  Editor  &  Publiher. 


LABOR  REPORTER— MA  in  January.  Emph¬ 
asis  on  public  sector  labor  relations.  Seeking 
labor,  general  assignment  and/or  business  re- 

^  position.  Anywhere.  Box  1260,  Editor 
isher. 


RACING  WRITER/SPORTS  Deskman  seexs 
chance  to  display  both  abilities.  Experienced, 
dependable,  hard-working.  Box  1227,  Editor  & 
Publisher, 


REPORTER-PHOTOGRAPHER,  military  and 
city  weekly  experience. working  on  master's 
thesis,  seeks  California  daily.  Call  (213)  372- 
6072. 

iber  1,  1980 


MOVING  SOUTH.  Young,  hardworking  male 
seeking  reporting  slot  with  daily  in  South  or 
Southwest.  Wrote  and  edited  15,000  energy 
journal— largest  in  New  England.  Authored 
study  serving  as  basis  for  60  MINUTES  seg¬ 
ment,  public  TV  film.  5  years  experience  as 
energy  enviornmental  analyst  and  speechwri- 
ter.  State  and  federal  government.  Ivy  League 
grad.  Contact  Larry  Tye,  1739  W  Corcoran  St. 
NW,  Washington  DC  20009;  (202)  462-6676. 


MUSIC  COLUMNIST,  experienced,  know¬ 
ledgeable  writer.  Music  degrees.  Published 
nationally.  Have  covered  clubs,  concerts,  inter¬ 
views.  criticisms,  features.  All  areas  classical 
to  jazz  to  rock.  Can  photograph.  Any  Zone.  Call 
Peter  Rothbart  (607)  277-3528or  330  W  King 
Rd,  Ithaca  NY  14850. 


MANAGING  EDITOR 


Experienced,  skilled,  award-winning  news  ex¬ 
ecutive  wants  to  shape  up  your  newsroom,  im¬ 
prove  your  product.  This  ad  is  directed  to  the 
publisher  who  wants  genuinely  high  quality,  if 
you're  content  to  have  a  merely  passable  news 
product.  I'm  not  for  you.  I'm  also  not  interested 
in  publishers  with  sacred  cow  syndrome  or 
Chamber  of  Commerce  mentality.  And,  please, 
no  third-rate  chains.  My  topskillsare  in  recruit¬ 
ing.  hiring  and  training  young  staffers;  story 
ideas  and  development,  layout  and  design, 
editorial  writing,  and  avoidance  of  libel  and 
similar  problems.  Track  record  as  a  circulation 
builder.  But  be  warned:  I  will  imprint  my  perso¬ 
nality  on  your  product.  Are  you  ready  tor  the 
best?  Minimum  $25,000.  Box  1285.  Editor  & 
Publisher. 


NEWSROOM  KNOW-HOW 
10-year  pro  seeking  supervisory  spot.  Great  re¬ 
cord  as  reporter,  photographer,  copy  editor,  de¬ 
signer  and  administrator.  BJ-Missouri.  VDT. 
Recently  redesigned  daily.  Box  1290,  Editor  & 
Publisher. 


PICTURE  EDITOR-PHOTOGRAPHER 
Successful  AP  picture  editor,  5  years  as  award¬ 
winning  reporter-photographer  on  90M  daily. 
Bright,  creative  professional  at  28  seeks  chal¬ 
lenge  with  management  potential.  Married, 
stable,  will  relocate  where  opportunity  exists  to 
join  first-rate  daily  team.  Box  1208,  Editor  & 
Publisher. 


REPORTER  with  3-plus  years  experience  on 
small  Zone  5  daily  seeks  reporting  job  on 
35,000—200,000  daily  in  Zones  1,  2,  5. 
Clips  available  upon  request.  Box  1334.  Editor 
&  Publisher. 


SCIENCE/MEDICAL  WRITER  with  5  years  ex¬ 
perience  New  York  City  seeks  position  with 
Midwest  corporation  or  public  relations  firm. 
Proven  ability  to  write  and  edit  complex  mate¬ 
rial  for  general  public.  Prefer  Zone  5.  Box 
1269,  Editor  &  Publisher. 


SPORTSWRITER— 5  years  daily  experience, 
seeks  new  challenge.  Covered  preps  to  pros. 
Graphics  a  specialty.  Box  1306,  Editor  &  Pub¬ 
lisher. 


SPORTSWRITER— 26,  five  years  daily  experi¬ 
ence.  strong  in  features,  columns,  hates  Satur¬ 
day  desk  work.  Now  cover  pro  basketball,  base¬ 
ball  regularly,  but  can  adapt.  Prefer  New  Eng¬ 
land.  Call  (201)  335-4747  a.m. 


SPORTSWRITER  seeks  position  on  metro  after 
3  years  on  small  eastern  daily.  Layout,  writing, 
camera  experience.  Have  covered  pro  and  col¬ 
lege  teams.  Box  1329.  Editor  &  Publisher. 


TALENTED,  CURIOUS  REPORTER.  25.  work¬ 
ing  as  copy  editor  for  large  daily  seeks  return  to 
writing  life  on  quality  daily.  Experience  in 
news,  features.  Prefer  Zones  1.  2,  3,  5  or  9, 
Box  1265.  Editor  &  Publisher. 


TOP  AWARD-WINNING  reporter  and  national 
columnist  wants  to  return  to  semi-rural  life.  Ten 
years  experience  features,  investigative,  gov¬ 
ernment,  courts,  education,  editing  on  major 
metros,  including  Miami  Herald,  ^ks  man¬ 
agement  position  in  Northwest  or  Midwest  on 
small  but  punchy  daily.  Box  1317.  Editor  & 
Publisher. 


VERSATILE  entertainment  writer  experienced 
in  covering  drama,  radio-tv  and  all  music  out¬ 
side  classics.  Seven  years  experience,  includ¬ 
ing  associate  editorship.  By-lines  in  national 
publications.  Box  1240.  Editor  &  Publisher. 


VERSATILE,  proven  professional  (10  years  in 
the  business)  with  experience  in  sports,  news, 
feature  and  magazine  writing.  No  geographic 
preference.  Box  1328.  Editor  &  Publisher. 


WANTS  TO  MOVE  UP — Financial  writer  editor 
at  large  newspaper,  late  30s  seeks  editorial  or 
front  office  management  position.  Responsibi¬ 
lities  have  included  on-edition  revision  and 
overnight  page  make-up  and  production  (VDT). 
Extensive  experience  includes  Wall  Street 
beats,  general,  national  and  local  economic 
reporting,  magazine  and  foriegn  newspaper 
assignments,  radio  and  tv.  Box  1242.  Editor  & 
Publisher. 


WIDELY  EXPERIENCED,  painstaking,  bright 
editor-reporter  seeks  challenging  job  in  south¬ 
ern  California.  Temporary  okay.  Box  1309,  Edi¬ 
tor  &  Publisher. 


FREELANCE 


COPYEDITING:  Will  edit,  proofread  manu¬ 
scripts.  articles,  newsletters,  etc.  $1  per  page. 
Experienced  co(»  editor,  reporter.  Write  Box 
1314,  Editor  &  Publisher. 


UBRARY 


PROFESSIONAL  LIBRARIAN  wants  job  in 
newspaper  library.  No  library?  Let  me  start  it  for 
you!  6  years  library  experience.  MSLS.  Box 
1284,  Editor  &  Publisher. 


PHOTOJOURNALISM 


NATIONALLY  KNOWN  photo  editor  and  news¬ 
paper  photographer  of  the  year  team  with  de¬ 
sign  and  writing  skills  available  to  enhance  your 
newspaper's  visual  appearance.  Box  1322. 
Editor  &  Publisher. 


PUBUC  INFORMATION 


EXPERIENCED  PR  specialist,  writer,  brochure 
designer  seeks  association,  institution,  uni¬ 
versity  or  hospital  post  with  growth  potential. 
Will  relocate  any  Zone.  G.  Drolet,  7835— 39th 
Av,  Kenosha  Wl  53142.  (414)  654-9111. 
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Civiletti  sets  conditions 
for  courtroom  closures 


The  final  version  of  guidelines  saying  it 
is  Federal  policy  that  judicial  proceedings 
should  be  open  to  the  press  and  public 
unless  closure  is  essential  to  the  interest 
of  justice  were  issued  by  Attorney  Gener¬ 
al  Benjamin  R.  Civiletti. 

The  proposed  guidelines  were  pub¬ 
lished  in  E&P  in  its  August  16  issue  and 
the  final  version  changed  in  the  light  of 
comment,  is  very  similar  except  for  lan¬ 
guage.  The  guidelines  went  into  effect  the 
day  they  were  adopted — October  14. 

They  state  that  the  government  should 
take  a  position  on  any  motion  to  close  a 
judicial  proceeding  and  that  Federal 
lawyers  should  ordinarily  oppose  clo¬ 
sure. 

The  guidelines  say  further  that  the  Jus¬ 
tice  Department  foresees  very  few  cases 
that  would  warrant  closure.  Closure  may 
be  sought  or  consented  to,  however,  if 
there  is  substantial  likelihood  of: 

.  .  .  the  denial  of  the  right  of  any  per¬ 
son  to  a  fair  trial. 

.  .  .  imminent  danger  to  the  safety  of 

parties,  witnesses,  or  other  persons,  or 
.  .  .  serious  jeopardy  to  ongoing  in¬ 

vestigations. 


Honolulu  journalists 
form  free  press  group 

A  group  of  Honolulu  journalists,  called 
Hawaii  Committee  for  Freedom  of  the 
Press,  has  been  formed  to  help  defray 
legal  costs  of  press  freedom  cases. 

Its  origin  comes  from  the  legal  entang¬ 
lement  of  former  Honolulu  television  re¬ 
porter  Scott  Shirai,  who  recently  refused 
to  disclose  the  identities  of  his  confiden¬ 
tial  sources  of  information  during  a  de¬ 
famation  case. 

The  organization  is  recruiting  members 
and  has  filed  non-profit  papers  with  the 
Hawaii  Department  of  Regulatory  Agen¬ 
cies.  The  papers  are  presently  being  re¬ 
viewed. 

The  Committee  intends  to  pursue  ques¬ 
tions  of  illegally  held,  closed  meetings  of 
government  agencies  and  of  access  to 
public  records. 

Scott  Shirai’s  former  employer, 
KHON-tv,  has  refused  to  pay  his  attor¬ 
ney’s  fees,  now  totaling  about,  $1,900, 
although  he  was  confronted  with  ques¬ 
tions  about  the  identities  of  his  sources. 
The  station  maintained  that  since  Shirai 
and  the  station  were  no  longer  defendants 
in  the  defamation  suit,  there  was  no  legal 
or  moral  responsibility  to  pay  legal  costs. 
Shirai  is  now  a  radio  news  announcer. 

“This  case  has  several  reporters 
wondering  whether  their  employers  will 
back  them  in  libel  suits,”  said  Stirling 
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Even  if  these  conditions  exist,  a  gov¬ 
ernment  attorney  may  not  move  for,  or 
consent  to,  closure  of  a  proceeding  unless 
there  is  no  reasonable  alternative  for  pro¬ 
tecting  the  interests  at  stake,  unless  clo¬ 
sure  is  clearly  likely  to  prevent  the  harm 
sought  to  be  avoided,  unless  the  degree  of 
closure  is  minimized  to  the  greatest  ex¬ 
tent  possible,  unless  the  public  is  ade¬ 
quately  notified,  and  unless  transcripts  of 
the  proceedings  will  be  unsealed  as  soon 
as  possible. 

In  addition,  government  attorneys  may 
not  move  for,  or  consent  to,  the  closure  of 
a  civil  proceeding  without  the  authoriza¬ 
tion  of  the  Associate  Attorney  General 
or,  in  the  case  of  a  criminal  proceeding 
without  the  authorization  of  the  Deputy 
Attorney  General. 

The  guidelines  apply  to  all  federal 
trials,  pre-  and  post-trial  hearings,  plea 
proceedings,  and  sentencing  proceed¬ 
ings,  or  portions  of  such  proceedings. 

The  guidelines  are  intended  to  provide 
guidance  to  government  attorneys  and 
are  not  intended  to  create  or  recognize 
any  legally  enforceable  right. 


Morita,  the  group's  secretary-treasurer 
and  a  reporter  for  the  Honolulu  Star- 
Bulletin. 

“We  find  a  need  to  organize  in  light  of 
recent  developments  in  Hawaii  toward 
privacy  and  the  closing  of  records,” 
Morita  said. 

The  group  is  interested  in  other  de¬ 
velopments  in  the  country  concernig 
media  access  to  meetings  and  records  and 
would  be  willing  to  help  other  organiza¬ 
tions  in  getting  information. 

Sandra  Oshiro,  Honlulu  Advertiser,  is 
president  of  the  committee,  and  Stirling 
Morita,  Honolulu  Star-Bulletin,  is 
secretary-treasurer. 

License  to  publish 
awarded  publisher 

Military  District  of  Washington  has 
awarded  a  license  to  publish  the  weekly 
Pentagram  News  to  Alexandria  Gazette 
Corp.  The  license  was  awarded  on  the 
basis  of  competitive  evaluation  by  a 
board  of  Army  officers.  The  paper  com¬ 
prises  at  least  28  pages  per  issue.  Edward 
Neilan,  president,  Alexandria  Gazette 
Corp., said  additional  computerized  type¬ 
setting  and  composing  equipment  will  be 
purchased  to  handle  the  expansion.  The 
Alexandria  Gazette,  through  its  wholly- 
owned  subisidiary  the  Springfield-Burke 
Newspaper  Corporation,  also  publishes  3 
Fairfax  County  weeklies. 


Reporter  wins 
posthumous  award 

Bill  Stewart,  the  ABC  foreign  corres¬ 
pondent  whose  death  last  year  in  the 
Nicaraguan  revolution  was  captured  by 
television  cameras,  is  among  five  persons 
honored  this  year  by  the  Maria  Moors 
Cabot  Prizes,  Columbia  University  offi¬ 
cials  announced. 

Three  persons  will  receive  Cabot 
prizes:  Guido  Fernandez,  former  editor- 
in-chief  of  La  Nat  ion  in  San  Jose,  Costa 
Rica;  Alan  Riding,  Mexico  City  bureau 
chief  for  the  New  York  Times,  and  Amer¬ 
ican  freelance  Penny  Lernoux,  who  has 
written  for  the  Washington  Post  and 
other  newspapers. 

The  awards,  signifying  “distinguished 
journalistic  contributions  to  the  advance¬ 
ment  of  inter-American  understanding,” 
were  presented  Tuesday  (October  28) 
night  at  Columbia.  Each  consists  of  a  gold 
medal  and  certificate,  $1,000,  and  travel¬ 
ing  expenses  to  New  York. 

Stewart  and  Richard  T.  Baker,  journal¬ 
ism  professor  at  Columbia  and  for  many 
years  a  member  of  the  Cabot  Prize  advis¬ 
ory  committee,  will  be  honored  with  spe¬ 
cial  citations,  officials  said. 

Gannett  splits  stock 
and  raises  dividend 

A  3-for-2  split  in  the  common  stock  of 
Gannett  Co.,  Inc.  and  a  14%  increase  in 
its  cash  dividends  were  approved  (Octo¬ 
ber  28)  by  the  board  of  directors. 

Both  the  split  and  dividend  hike  are 
effective  in  January,  it  was  announced  by 
Allen  H.  Neuharth,  chairman  and  presi¬ 
dent. 

The  stock  split  plan  provides  for  a  50% 
stock  distribution  on  or  about  January  5 
with  shareholders  of  record  on  December 
17  receiving  one  additional  share  for  each 
two  shares  held.  Fractional  shares  will  be 
settled  in  cash.  It  is  the  third  stock  split 
for  Gannett  since  it  went  public  in  Octo¬ 
ber,  1967. 

The  board  declared  a  quarterly  di¬ 
vidend  of  57  cents  per  share  payable 
January  2 .  The  old  dividend  was  50  cents. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
NaMonwld*  Personal  Service 
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For  editors  who  know  that  world  business  makes  local  headlines 


Introducing  an  exclusive,  daily  newswire 
report  compiled  from  the  Financial  Times 


With  a  staff  of  over  200  specialists, 
the  FT  explains  and  clarifies  those 
issues  that  more  than  ever  affect  the 
pocketbooks  and  lives  of  every  citizen. 

Our  introduction  of  this  service 
gives  editors  a  unique  opportunity  to 
respond  to  the  changing  dynamics  of 
newspaper  readership  with  copy 
that  bears  the  FT  hallmarks  of  depth, 
insight  and  authority.  Transmission  of 
the  specially  edited  5,000-words-per- 
day  FT  "feed"  will  be  five  days  per 
week,  computer  to  computer.  For 
details,  cost  and  availability,  call  or 
telex  NYT  Syndication  Sales  Corp. 


November  1, 1980:  launch  date 
of  a  new  and  innovative  service 
available  through  The  New  York  Times 
Syndication  Sales  Corporation.  On  a 
daily  basis,  newspapers  in  the  U.S. 
and  around  the  world  will  be  able  to 
receive  highlights  from  news  stories, 
features  and  columns  appearing  in  the 
Financial  Times  of  London. 

The  most  highly  regarded 
publication  of  its  kind,  the  Financial 
Times  covers  the  inter-related  fields  of 
business,  finance,  corporate  news  and 
world  politics — and  reveals  how  these 
forces  impact  on  today's  economy. 


_ - 'W*""  .1  SToUn 


THE  NEW  YORK  TIMES  SYNDICATION  SALES  CORPORATION 
News  Services  /  Special  Features 


New  York:  200  Park  Avenue,  New  York,  NY  10166.  (212) 
972-1070;  Telex:  640-198  •  Paris:  3  Rue  Scribe,  Paris  75009, 
France.  Phone:  742-1711/1441;  Telex:  2.50-650. 


Corporate  &  Industrial 
advertising  in  the 
Pittsburgh  Press  &  Post -Gazette 
is  up  130  percent! 


For  good  reasons: 


The  Press  and  Post-Gazette  thoroughly 
reach  metropolitan  Pittsburgh’s  corporate, 
labor,  education  and  government  leaders. 
Eighty-six  percent  read  The  Press  and  Post- 
Gazette  regularly;  90%  read  the  Sunday 
Press. 

No  other  media  can  top  this  superb 
coverage.  Either  paper  reaches  more  opinion 


leaders  here  than  the  Wall  Street  Journal! 

Tour  competitors  have  discovered  Pitts¬ 
burgh.  Isn’t  it  time  you  took  a  closer  look  at 
the  market  that’s  .  .  .  third  in  corporate 
headquarters,  second  in  invested  capital  and 
fifth  in  research  and  development? 

For  more  details  about  Surprising  Pitts¬ 
burgh  call  (412)  26.T1336  today. 


Surprising  Pittsburgh 


The  Pittsburgh  Press 

—a  Scripps-Howard  newspaper 
—member  of  metro  Sunday  newspaper 


Pittsburgh  Post-Gazette 


Represented  nationally  by  Story  &  Kelly-Smith.  Inc. 
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